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Drycleaning plant which jt 
its doors for business in 
Kansas City. 
Vissouri For further 


Ve tails see story page 10 


JANUARY 1958 


What industry leaders see for 1958 


Coin-operated laundry revisited 
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From Huron Milling. makers of Velvet Rainbow®, 
the standard of excellence in wheat starch, comes 
a revolutionary new starch. Extensive testing in 
the field, backed up by years of research, has 
produced a new instant starch that requires no 
cooking yet imparts a top-quality professional 
finish to starchwork. 

Huron Instant Starch added during the last 
rinse, sour, or bluing operation produces work 


HURON MILLING DIVISION 
J Ce se Der 


HERCULES POWDER COMPANY 


Wilr GO, De 


SALES OFFICES: 380 MADISON AVENUE, NEW YORK 17, N.Y 


OUTH MICHIGAN AVENUE, CHICAGO 4, ILLINOIS 
MONTGOMERY STREET, SAN FRANCISCO 4, CALIFORNIA 


that irons easily to a cooked-starch quality finish. 
Ask your laundry distributor for a trial drum of 
H.1.S.* and see how this new starch can save you 
time and money. Packed in 100-lb. and 225-lb. 
drums. Complete directions for use are included 
in every drum. 





VELVET RAINBOW 


STARCH guaran- 
teed 50°, velvet wheat 


HURON INSTANT 
STARCH... the only 
instant that gives you 
wheat-quality starch- 
ing with every load 


famous for quality 
3 years 
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BISHOP sees AI 
SHIRT-FOLDER > 


A satin-smooth 
inner collar 
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No “buckles” 


A natural neck- 
shaped collar 
Collar gives 
neck freedom 
Easy tie-slip 
when tying 
Perfectly centered 
buttons 
Straight even 
folds—always 
Shirt bosom 
smooth as silk 
Collar points lie 
flat and true 

A collar that 
looks like new 
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This Thing Called Attitude 


Everv so often, we all stumble on s« 
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Confidence: $800,000 Worth By Harry Yeates 


Industry Leaders View the New Year 
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amse of it. W 


How To Promote Diaper Services By Richard Vinocur 


ong other things 


Long-Range Planning Pays Off By Harry Yeates pect for this thing = 
Nc VW Wwe Ve ilw ivs MLE VE 


Sales Soar at Coin-Operated Branch By Harry Yeates man had a little commo! 
os skill or two. he could 
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to like wh it he was di Int 
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New Shirt Package Gets Quick Acceptance By Lou Bellew os — = nape e program got 
to thinking about the relative importa 


lances for success were 


What About Billboard Advertising? rach By Henry Mozdzer of knowledge, skill and attitude. And 
1 rt 


we found we had been putting the 


The Care and Feeding of Packaged Boilers By Joseph C. McCabe before the horst 
The guest lecturer at one session cited 
study made on this question and the 
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CONVENTIONS clusion, briefly. was that knowledg 
ear 
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skill ontribute only percent ( 


Hoosiers Look at Office Automation success of most jobs, while attitude 
counts for 93 percent. We were nceline 
Tri-Staters at Midwinter Meeting to be skeptical of these figures at first, | 
i a Se = < the more we think about it the more we re 
Mississippi Meeting inclined to feel that attitude | | 
underrated. We can’t think of a singh 
great invention or deed that could have 


MLA Sponsors Lecture 


been accomplished if someone hadn't 
put his heart into it 
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“Gibraltar’s NEW Nylon Presscloth 
‘“*RESINTEX 52-S$ has been on this press 


for II weeks”... says Jim Gabriel of 


\lorgan Laundry 


RESINTEX 52-S can do at least as well o1 

your presses: perhaps better, depending on the 

There is no more astute linen supplier in the sort of work you do. You'll get an immediate ir 

industry than Morgan Laundry, and Jim Gabriel crease in economy and improvement in finishing 

has been chief engineer in their Manhattan plant quality .. . and this improvement will remai 

for 33 years. He has to keep his presses going on constant until the last hour RESINTEX 52-5 i- 

the average of more than +O hours a week, all on the press. RESINTEX 52-5 is non-slip smoot! 

vear round. textured! 

Getting 11 weeks of work for a cover is the RESINTEX 52-8 press covers and vard good 

best he’s ever done! The previous record in this are available at your local distributor. Test t 
vourself! 


GIBRALTAR FABRICS, INC. 


254 - 36th Street, Brooklyn 32, N. Y. 


{ complete line of the finest in industrial textiles. 


GIBRALTAR PRODUCTS ARE SOLD THROUGH LEADING DISTRIBUTORS EVERYWHERE 


plant was 8 weeks. 
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The latest concept in shirt finishing 


New Single-Buck 
iatic Press 
jou a complete 
partment 
2-girl unit 


Formati« 
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Bock Offers Work Centers 


vindry Machine 
unced pri 
w Work Center. 


is equi ped with a 


inn 


ear drive with 
ift and antifriction 
\ pedestal mount p1 
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bility. The 


OversI1zé 
bearings 
vide Ss fle Xl 
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washe in be fu 
lished in varying heights to fit 
e accompanying extractor. It 
in also be ted on 
isting foundation originally in 
tended for smaller w The 
keep 
MmakinumM 
] 


controls 
naker 


isher is fully 


noun 


in @X- 


ishers 


" ; ; - : 
pedesta yu Ss ea te 


ind 
states 
tomatic 
ept for the Injection, 
ind is equipped with 34-inch 
iutomati 2-inch 
dump The 
muter shel made of Bocklite 
nolded filler 
ind 
which are an integral 

the outer shell 
Bock-O-Matic 25 Extrac 


] ] 
inlet Valves 


iutomati valve 
fiber glass with i 
pipe, 
chute 
part of 
Phe 


tor, 


drain sulmy supply 


which provides high speed 
said to | but 


remaining moisture 


extraction, 1s eave 


5 percent 





YOUR REQUEST 


for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
STARCHROOM LAUNDRY 


JOURNAL. 














in 5 minutes of operation, It is 


fully and stands only 
4 inches high at the top of the 
top. Designed t 


I 
various types of tray 


automatic 


tray 
date tops 
the extractor is fluid-driven with 
braking 


iCcCOoMho 


a centrifugal device 
that requires m adjustments 
Bock Work Centers are 
able with 
200 


ay ail 


Bock Models M-100 
and Bock-O-Matic 25 ex 
tractors 
Inquiries involving special in 
invited. Write to 
Machine Com 
Factories Bldg.., 


stallations are 
Bock 


pany, 


Laundry 
Toledo 
Poledo 2, Ohic 


Redesigned Diamond 
Package 


Colorful, new multiwall Kraft 
bags tor 
and chemicals have 
been adopted by Diamond A] 
kali Company, Cleveland, Ohio 
In the photo Jane Vlach, em- 
ployed at national 


packaging soda ash 


othe r basic 


Diamond's 
headquarte rs. is shown compar- 
ing the 
with the 
many vea4»rs 
The 


mode m 


ne wly cle signe d pac kage 


one tormerly used for 


new design features 
block lettering and a 
contrasting red-and-black color 
combination, keynoted by eftec- 
tive and prominent display of 
the firm’s recently introduced 
trademark, “The Chemical Dia- 
mond,” 

According to the 
purpose of the 


company, 
the 


design 


package-re- 
program is to remake 
varied 
packages into unified 


“products-promotion” team. 


Diamond's many and 


a single, 


Vat-Dyeing Kit 


) 
~. A 
A “do-it-yourself” kit that al- 
lows vat-dveing to be done with 
normal institutional laundry 
equipment has been developed 
by American Aniline Products 
a unit of the Chemical Division, 
Koppers Company, Inc 
Since no special equipment 
the Sani-Vat 
four-step opera- 
be completed in little 
in hour’s time. An- 
of the 
variety 


required with 


the simple 


More nan 


| 


other advantage new de- 


of 
that 


purposes OIF 


, 
velopment ind the 
for 


spec ific 


olors it offers use is 
fabrics tor 
for use in a particular location 
in be color-coded for easy 
identification 

ieee 
dividualls 
ethylene 
iwailable in two 
loads of fabrics to be 
Complete instructions are in 
luded in each kit 


Further information and com 


and dye assistants are in- 


packaged In poly 


Phe 


SIZeS 


kits are 


hags 
for fixed 


, 
dved 


K 
charts can be eb- 

American Aniline 
Products Chemical Division 
Koppers Company, In 90] 
Koppers Bldg., Pittsburgh 19 
Pa 


plete color 
+ 


talne d from 


Dacron lroner Tape 


Dacron 
packaged in its own 
box has been ili 
the Hexagon Divi 
Stadham Company 
tape 


Introduction of 
Stad-Tape 


dispenser 


new 


nounce d by 
the 
new 


sion of 
This 
tied. stapled or sewn 


ot twe 


ofte rs a Choice 


the 


firm how 
different weaves in 


nylon Stad-Tape and the Dac 

ron Stad-Tape. The firm reports 
a minimum of stretch and less 
shrinkage with either 
tape. 


LIS¢ ot 
Distributors are offering a 
special “no cost” introductory 
deal on the Stad-Tape. For full 
write to the Stad 
ham Company, 1825 N, 20th 
St., Philadelphia 21, Pa 


information 


Haertel Storage Master 


Designed to automatic ally de 
hu nidify 


late smaller 
new S| 


fumigate and venti 


1 


the 


Is TEC 


storage vaults, 
$f Storagemaster 
ommended for use in vaults 
handling box storage and hang 
ing woolens. Made by the Wal 
ter Haertel Company, the SU-4 
Is a ONe-plece pac kage unit that 
requires no additional space for 
ventilating 


fumigating and 


equipment or hanging coils 
The unit is equipped with a 
industrial hermita 


tor 


free operation and is completely 


heavy-duty 
compressor maintenance 


air-cooled. Removable panels 
allow accessibility to all 
In addition 


blower assemblies result in fast 


parts 
Iie wly designed 
er fumigation and_ ventilation 
ind assure adequate air circula 
vault 

details 
Haertel 
Ave., S., 


tion within the 
For complete 
to Walter 
2840 Fourth 
olis 8, Minn 


write 
Company 2 


Minneap 
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Detrex Presents New Press Equipment, Shirt Units 


At a special preview for dis- 
tributors, H. R. Norgren, 
Detrex Chemical 
Industries, introduced new press 
equipment and _ shirt 

Standard equipment 
new includes 
table that are 


Vice 
pre ‘sident of 


units, 

the 

Formica 
heat-, 


on 
presses 


tops 


scratch-, stain - resistant and 


snagproof; plus even-pressure 


heads and wrap-around = en- 
closed trames. 

Detrex 
in air-operated or foot-operated 
a full range of head 


Continued on page 86 


presses are available 


models in 
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Caren rie: PALL ! 


RED EDGE KNITTED PADDING 


Available in the right Types and Styles 
for all your Finishing Equipment! 


STANDARD 14° and 5s" 


FOR FLATWORK IRONERS: '/," and 4° 
Styles in Rolls, or Cut and Bound Pads. 


FOR PRESSES: 4/,” Style, Redi-cut and Bound 
Pods. Also available in Press Padding Rolls. 


DOUBLE THICK 


FOR FLATWORK IRONERS: 3 Cut and Bound 
Pad Styles. 


Cotton: Cotton Binders attached. 
Cotton: Asbestos Binders attached. 
Asbestos: Asbestos Binders attached. 


All 3 Double Thick Cut and Bound Pads 
available WITHOUT Binders if desired. 
Single Thick Pads available in all 3 cotton- 
asbestos styles for Flatwork lroners using 
spring padding. 


15. 1955 





There’s nothing like a crisp, sparkling, “Perfection” 
finished white shirt, or a beautifully finished sport 
shirt that looks better than new, to prove to your 
customers the superior quality of your service. Every 
time your presses turn out a shirt “Perfection” Fin- 
ished by RED EDGE Knitted Padding, you demon- 
strate to another customer the complete satisfaction 
your laundry provides... 
bigger bundles and profitable repeat business from 
a well pleased family. 

On your presses and flatwork ironers, RED EDGE 


and you assure yourself of 


sets the stage for flawless finish of shirts, sheets, 
tablecloths and other finished pieces. Free of wrinkles 
and scorching, with buttons, seams and hems un- 
harmed, each piece has the soft perfection of hand- 
ironed work. RED EDGE features Kwitted construc- 
tion. It has the long-lived, resilient porosity that 
drinks up clouds of steam, bounces back immediately 
after every turn of the roll, every a 
of the press. Moreover, RED EDGE i 
easy to change, saves dressing time in 
your plant. 

Ring up the curtain on added profits by 
using RED EDGE Knitted Padding on all 
your presses and flatwork ironers. Ask 
your Supply House for RED EDGE today! 





Starchroom Edttorial 


Coin-operated laundries: a second chance? 


Not many years ago, professional laundrymen were wonder- 
ing if the new neighborhood laundries with a battery ot 9- 
pound washers were here to stay. These little stores now num- 
ber more than 12,000 and no one asks that question any more. 

Many plantowners decided to get on the bandwagon and 
weve seen a host of successful feeder stations tapping a mar- 
ket that had eluded them before. Others just wondered—o1 
worried—while laundry volume dwindled, and did nothing 
about it 

Today, the operators who guessed wrong the first time have 
been given a rare second chance. We refer to the so-called coin- 
operated laundries which are springing up like mushrooms all 
over the country 

How good are the prospects in this field? Here's what one 
major manufacturer of laundry equipment is telling its sales- 
men about the coin-operated laundry development. We quote 
excerpts from a special four-page bulletin devoted entirely to 


this subject 
thorough study on this new development and 

1 anv doubt that it is a 

gaining momentum and we firmly believe 


time it will spread throughout the country 


] 
successful operation 
} 


+] 
question bu: what family laundries should go after this 
a part of the laundry business, and for the most part has 
the laundries 

fact that wherever Coin-Ops are popular, the hom: 
ma icturers report a reduction in the sale of home washers 
the first time the family laundries have had the opportunity to 

ompete with the home washer manufacturers 
iverage Volume of plants visited is in the neighborhood of $1,400 
ifter paving all expenses—including amortizing the equip- 


ment over 3 months—their profits are running at least 50 percent of 


GTOSS 


| 


Having seen that inexperienced outsiders have made a success of these 


plants, there is absolutely no question in our minds but what the famils 
laundries can do a much better job. It is possible and should be recom 
mended that the family laundry have a cash-and-carrvy store adjacent to 
their Coin-Op. This store would be kept open during regular hours to tak 
in shirts, drycleaning and even finished family work, which would be an 
idded convenience to customers of the coin-operated plant—a con 
venience which they do not experience with the present installations 
You will not be pe rmitted to sell these package plants to newcomers 
and vou are only interested in having 
whom it rightfully 


but only in established plants . 
this business go to the family laundry operator to 
belongs 

It is most important that vour family laundries act fast because these 
plants will be showing up in large numbers, An example is an article in the 
newspapers which states that X Co. is opening a new office in St. Louis, 
and it states they plan to have 200 of these stores in the greater St. Louis 
area within the next two years. This is typical of all cities 

We ask that vou get behind this development with a great deal of en- 
thusiasm and impress upon your customers the opportunity they now 
have to increase their dwindling volume at a high rate of profit. 


I 


Each plantowner must decide the answer for himself. but 


the decision must be made now. 
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ONE LOOK 
iS WORTH 


| 10,000 











It’s hard to describe superior performance 
—you've got to see it to believe it. That's 
why we invite you to see the complete new 
line of Chicago Flatwork Ironers at the 
American Institute of Laundering Exhibit 
and Convention, February 26 to March 2 


OO F/O Ol SS 


OE CE EE hk Miia Seas Saale Mi a ics a ills fs tts 


at Chicago, Booths 671-675. See the world’s 
largest gas heated ironer and the Towel- 
master—the newest in continuous towel 
automation. If you can’t come, contact 
your machinery distributor or write for 
literature. 


CHICAGO DRYER COMPANY 


2212 NORTH PULASKI ROAD e@ CHICAGO 39, ILLINOIS 


January 15, 








Dramatic drive-in occupies 14,000 square feet of space and is set up to process $24,000 worth of 


CONFIDENCE: $800,000 Worth 


Robinson returns to open brand-new drive-in 
laundry and cleaning plant in Kansas City 


By HARRY YEATES 


IWENTY COUNTER GIRLS were R 


1, 1 


DMSO the plant Ss geal | ( Amel! ! | 
weded to serve the hundreds ot peo handle SY O00 } 


a week 11 fauli lt purcl | 
ple who swarmed into the call office service and $15,000 a week it I 000. The building is 
luring re pening week celebration | 
yuare root build- The 150-4 ot front 


rf the R )\ il Laundry ind Drv« le ining } new | $ OOO-se 


Cade 


plant in Kansas City, Missouri 
Constructed at an estimated cost of 
ver $800,000, the plant opened dur- streets. It leads t 


| to and trom an ex ished in 
Ing the middle t December Plant 


wwner C. D. Robinson and his wite 


] , is 
located 1 me of the citys space for »4 


it ily traveled north-south Exteri 


automobil 


} o 
nor sig 


mS abe 
contrasting 


:' : 
panding residential and semi-industrial night the 


] 


June, have installed the latest laundry mately 200,000 p 
ind cleaning equipment to provid one-mile radius of the plant. The prop- illuminated 


stop service According to erty formerly ¢ upied | the 


i pl a 


local 


Prizes and specials encouraged hundreds to attend Royal's grand opening the middle of December 
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hased fol ipproxll 


unpolishe d brick painted 


peopl live within a the border of tl buildi 


qundry and drycleaning 


ali t nheaaqgualters 


Dyre 
—_— 


blue 


plant is dramatically lit 
section. of the community \pproxi- ove! 3.000 CH light bulbs that 1 


The hus 


ty 
en 
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| | 


al watertall qesign a 
Over-all costs for installa 


ns ran around $30,000 


uring the eve 


ning hours 
tion of the sig 
For a startling effect on traffic the en 
equipped with over 5,000 


tire plant 
ht 


feet of fluorescent tubing, is kept li 

ed during the evening hours. 
Phroughout the first week of 

tion the plantowner Pall lails 


advertisements offering 


pap 
cent special on men’s and ladies 


trousers, s 


for a shirt 


1( 
r coats IY cents on 


skirts, ind 7 cents 


COTMMECH( ials 


Crs 
television backe 
he ne Wspaper promotion 
At the same time, more than 200 
OOO direct-mail pieces were distribu 
a 29-cent special On a Mans 
garment and 11 cents for 
| 


shirt. The mailing piece inclu 
gistration Coupon ton the door pl 
g of i foreign car— I i 
call office, a television set The laundry department is equipped with all the latest 
promoth volume of $9,000 per week in all types of 


} 
} 


re 
machinery 


aunary services 


At the end of the first week of op- 
eration the plant had processed ap- 


proximately 10,000 shirts and 12,000 


pieces of drycleaning. 


The new plant s equipped wit! 
some of the latest convevorized met} 


ods tor storage of laundry and di 
cleaning work, Garments are place 

the five 55-foot convev 
the call office. Eac 


of handling STO 


bins 


Oh one ot 
in full view of 
CONVeEVOr IS capabl] 
orders. At a later date overhead 
will he installed ihove the conver 

laundry bundles 


] ] 


racks tor stor ive 
] } 
laundry depat 


Equipment in 
100-pound full 
itutomatic washer-extractors, one 60 
pound iutomatic washer and one 25 

Flatwork 


ment includes rou 


pound automatic washer 
= , 
conditioned in one of the four 37-in¢ P 
: : The shirt line consists of 2-girl cabinet units, each expected to produce 
tumblers or two twin tumblers. It nirts were processed opening week 


Bundles Sn 


Plantowner’s wife, June Robinson, calls attention to one of the prizes 
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PARKING LOT FOR 54 AUTOMOBILES 


Layout v e idea of thou abor that went 








The drycleaning side of the operation features synthetic cleaning equipment, through-the-unit finishing and an extensive system of work-saving 


conveyors between departments 
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THE ALL NEW 


24-iNCH 


GASWAY See it at Booth 679-80-81 at 


the AIL Convention—Chicago, 
February 26— March 2, 1958 


=< 





<PFEOYO 





\ 





Skewed Roll Princi 
ple—Stretches out flat- 
vide “hand 


work to pr 


Micrometer Heat 
Control— Most accu- 


PACKED WITH PLUS VALUES” ° 


roner heat 


Now, for the First Time! ... A 24" Ironer That Gives You 
HAND IRONING ACTION “MICROMETER” HEAT CONTROL 
EXPANDABLE CAPACITY 


Here is the industry’s newest ironer! The you the most accurate and responsive heat con- 
Gasway 24” 3-D Ironer is all-new from the trol in ironing. You get front and rear delivery 
floor up. Better quality, faster production as originated on Gasway Ironers. And you get 
S é : S 

than ever before—a new modern dimension the advantages of Gasway’s build-up kit which 
for commercial and institutional laundries. enables you to increase capacity along with 
: : ; ; demand — without investing in a new ironer. 
You get Gasway’s same famous hand iron- 

ing action which has made our 3-D 16” Ironer Watch this new ironer in action and you'll 
unparalleled for flatwork quality. You get our agree it’s the finest flatwork ironer you can 
precision micrometer heat control which gives buy — at any price. 


aw BULLETIN Ask your dealer for all the details today! 


AVAILABLE 
WRITE TODAY! 


alin feen co =| GASWAY CORPORATION 
a Peedi geen 6463 North Ravenswood Avenue 7 Chicago 26, Illinois 
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Industry leaders view the new year: 





Predict satisfactory 


sales year in 1958: 


aggressive launderers 


will benefit most 


Optimism is keynote in responses 
to STARCHROOM survey 


It's quite the fashion these days 
to discuss our current economy in 
terms of “mild recession,” “leveling 
off.” “cyclical readjustment” and 
the like. The laundry industry, 
however, sees no reason to adopt 
a morbid attitude concerning its 
status in 1958. Instead it views 
with a great deal of optimism the 
new year in which the progressive 
operator can reach new heights by 
employing a vigorous approach to 
merchandising and costs. 

rhis feeling was expressed by a 
majority of industry leaders sur- 


“Hard sell’’ can improve laundry 
picture; forecasts over-all gain of 
3-5 % in 1958 

It is now almost certain that laundry 
sales in 1957 will follow closely the 
retail sales. On the 


they will run from 3 


pattern set by 
national average , 
to 5 percent higher this year than in 
1956. This takes price changes into 
consideration 

[his increase in retail and laundry 
sales, of course, will vary by communi 
ties. The a 

higher 
laundries, too, will do better than the 


ggressive retailer will reflect 
percentage of gain. Some 
doing a 


“average because they are 


hetter-than-average management job. 


They are “selling hard,” and watching 
costs, and their efforts will put them 
above the for the industry. 

Here at the Institute 


ire now 7 percent above last year fon 


average 


laundry sale S 


the 30-week period ending October 


14 


veyed by STARCHROOM LAUNDRY 
JOURNAL, representing current 
thinking in all parts of the country. 
They see no reason why, with con- 
certed individual and united effort, 
the laundryowner cannot obtain 
his share of the market. It may re- 
quire more aggressive selling tac- 
tics, they agree, but the untapped 
potential can be converted into 
sales with more attention to per- 
sonalized service. 

To all those who took time out 
to send us their comments, we are 
deeply grateful.—Epitor 


26. About one-third of this ir 
due to a price adjustment. So, we are 
actually running between 4 and 5 per 
cent ahead of the same period last 
year on a price Comparison basis 

The business picture in 1958, for 
local retail stores and laundries, hinges 
on the extent of the present business 
decline or “rolling adjustment” or 
“cost-price squeeze.” This economic 
change will vary by communities d« 
pending on types of industries. 

Every laundryman will have to do 
a better—better than ever—manage 
ment job. He'll have to watch costs 
Hell have to improve production and 
he'll have to “push the life” 


dry sales to maintain or increase the 


out of laun- 


present level. The laundryman who 
does the best management job will be 
the one who figures out what his cus- 
tomers really want and then does his 


level best to give the tvpe of service 


that matches those customer wants as 
closely as possible—and at a fair prot 
it to get 
investment. 


an adequate return on his 


ALBERT JOHNSON 
General Manager Al] 
Joliet, [linois 


Sees satisfactory year in 1958; dis- 
counts wash-and-wear threat 
It is my sincere opinion that. the 
laundry business for 1958 should at 
least be as good as 1957 
The wash-and-wear both for laun 
dry and drycleaning are going to kee p 
nibbling somewhat, but do not at this 
time believe it to be any more serious 
than Dacron and nylon 
JoHN H, MONAHAN 
District No. 1: Florida 
North Carolina 
South Carolina 


(,eorgia 


Predicts 3 percent gain in 1958; 
expects little wash-wear inroads 

I feel optimistic about the laundry 
trend for 1958, and believe that it will 
be up about 3 percent. Wash ‘in We 
Drip Dry and synthetics have n 
lived up to the claims that are 
tor them, and will not cause 


CTCASE Ith laundry volume 


because 
their unsatisfactory appearance Wi! 
done at home 


Better 


pac kaging. and harde Vr Sé€ lling and 


quality of work, improved 
vertising will all contribute toward i 
creased volume 

PHESMAI 
Alabama 


Louisiana 


fF REDERI 
District No, 2 
Arkansas. Kentuc ky. 


Mississippi, Tennessee 


Concentrate on improved manage- 
ment, industry teamwork; less on 
price rises 

What 1958 holds in sto 
laundry industry de pe nds tor the most 
part on just what we in the industr 
make it hold. 

Without question business general] 
Is going through a tightening period 
where the competition for the con 
sume! dollar will be eveh more com 
petitive than in 1957, both within om 
industry and from outside our indus 
try. To meet this increasing competi 


as individual operators and 


tion we, 
as an industry, have but one obvious 
solution—go to work and work agres 
sively. 

From a sales and public relations 
standpoint our industry has been 
asleep at the switch, and our failure 
to meet the buving 
habits and attitudes of the public has 
cost us dearly, It has put the industry 


Continued on page 18 


everchanging 
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UNL OADS 


UNLOADING TUMBLER 
for conditioning or drying 


Here is one of the fastest and most efficient un- 
loading tumblers on the market. Automatically 
unloads in approximately 12 seconds! And its 
large (34-inch) door opening makes loading 
almost as fast! Capacity: 100 pounds dry weight; 
available in both steam and gas-heated models. 

Ruggedly built by the world’s largest manu- 
facturer of commercial drying tumblers, you can 
depend on the Huebsch Unloading Tumbler to 
do a big job in your plant... now and for many 
years to come! 


Contact your Huebsch jobber or write 
for complete details. You will find 
the price surprisingly reasonable. 


HUEBSCH 


ORIGINATORS 
3775 N. Holton St., Milwaukee 1, Wis. 
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WHITEHOUSE 
PROUDLY ANNOUNCES 
BIGGEST NEWS IN NETS 

IN TEN YEARS 


HERE'S THE BEST NEWS about laundry nets in ten years! 


It’s the announcement of the new Whitehouse BLUE STREAK “SUPER 
D”’~—a dacron-nylon net with amazing wearing qualities. It combines the 
well-known abrasion resistance of nylon with the chemical resistance of 
dacron. The result? A rough, tough net that will give you the kind of 


wear that SAVES MANY DOLLARS. 


The ‘Super D”’ has very low shrinkage. And it greatly reduces pin damage. 


“CONTINUED LEADERSHIP THROUGH CONSTANT 
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With all these advantages, this new net actually costs less than the original 


Blue Streak that for ten years has been ‘“‘the standard of the industry.”’ 


PIONEER IN DACRON. Long a leader in nylon, Whitehouse has pio- 
neered in the use of dacron for laundry applications. The Blue Streak 
“Super D”’ is the latest result of Whitehouse research in this field. Try this 
remarkable new net yourself. Ask your distributor for further details 


on the big benefits it offers you. 





RESEARCH" TEHOUSE 


NYLON PRODUCTS 
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Slow start but 2 to 7 percent gains seen by year end 


Continued from page 14 
the precarious position of ever In 


g our price to maintain dollar 


creasing ¢ 
sales while wate hing our phy sical vol- 


, 1 
me shri in direct proportion to in 


reased prices 
How can we vercome 
Route 


more pe ople ure 
1 


this prob 


em? salesmen may wonder 
vhy not using their 


es. The answer is probably be 


he route salesman has not in 
services Ot 
] 


needa 


them t try his 


oul sale smen all more 


but no amount of sales train 


take the sales con 


place ot 
] 


] 
and-carry fie ld Wwe 


to pitch 


its and 
iustries Competing 
excellent job in 
at oul eXpe4nse Once we 


ales force and id rt 


t 
; 
right direction, ther 


evervthing In our power to 


the laundry services that the 
what the plant 


think the 


wants, not 
Ol the 


wants 


sale smen 


field of pricing we have prac 
iched the end of ow rope. In 
too many of us have 
1] 


1 
ie and 


ist seen Our 


profits dwinc have met this 


roblem the easiest way—simply by 
yur prices, In nearly every in- 
this has meant shrinking ton- 
until today nearly every plant in 
ountry has an overcapacity ap 
hing 25 percent. Here 
nent has failed 


W h it we 


must do now is look for 


manage- 

should have done earlier 

every 
] 

able place to improve our opera- 
the end of reducing costs to 

ur proht picture Good pre 
] 


’ } . 
good SUPPIV ¢ sts and good 
sts figures do not mea 


in quality of work. Rather, the 


od quality an operator claims 
I 


i re 


ducing is usually only an ex 


production figures, Good 


; 
good, efficient operations 


t 
l hand 

1] ] 

illy, we must all realize there is 


' 
will 


word to sav or wand to wave 
all our ills. Good agres 
thinking and planning coupled 


cure 


hard work is the only sure for 
mula. Our industry must pull together 
(Amer- 
Laundering is the 
field 
through which this can be done on a 
The staff at AIL is con- 
stantly trying to supply the answers to 
problems and can give 
much he Ip now and during 
1958. But AIL alone cannot produce 
the answers. It will take all of us shar- 


own salvation, and the 
Institute of 
nly organization in the 


ror its 


laundry 


national basis. 


ur many 


more 
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ing information about our successes 
and failures with AIL so this expe 
ience can be passed on to the entire 
industry 

To answer your question finally, | 
think the trend will definitely be down 
to re 
work. 


Own, 
them 


in 1958 unless we firmly resolve 
this trend through 
simply my 
about 


verse hard 

The SC 

but | 
ind hence this long reply 

Davip P. WALLACE, JR 

District No. 3: New Mexic 


Oklah ma, 


Opmnions are 


feel very strongly 


Texas 


Forecasts 6 percent average gain; 
advises getting institutional work 


service indus 
1958 


textile 
] 


Good Veé 


I believe ow 
tries will have a ir in 


The first six months, in certain 


tions of the 


} 


but the balance 


por- 
country, will be little 


ot the Veal will 
] 


tt. I predict our volume will in 


ipproximately 5 to t 


Crease 


percen 

With management Keeping a close) 

watch on costs I am sure our profit 
better than 1957 

1958 will be a real chal 

res¢ irch In oul 
Management 


i lot of research in their own 


figure will be 
The Veal 
to Management; 
industry Is toremost 


must ac 


plants personally, How can we i 
volume? By routes, call 


CTeCASE yur 


offic es 


advertising, and meeting manv other 


expansions, new equipment 
low il problems. 

A lot of plants are making no effort 
in many cases, to obtain hospit il, ho 
tel and motel 
takes the stand it cannot do the work 
it a cheaper price let them 


their own laundry By doing 


\Mianagement 


busine SS 


and Savs 


, : 
just asking for more com 


our industry. Let's 


yusiness fashion 


work into our 


1958. You will be greatly 


this fine 
increased volume 


& 
Distric t N 
California 


Research, development, sales effort 
necessary ingredients for good year 
laundry In 
encouraging for 
make the 
sacrifice of added time and thought 
We will have to continue belt tighten 
ing within ou plants to meet increased 
cost of labor. It will, 
of course, be necessary to 
prices right along with this in order 
to maintain 


The prospects for th 
1958 are 


who are 


dustry in 


those willing to 


materials and 


Increase 


a stable business concern 


We must, at the same time, considei 


setting aside a certain amount ol 
money tor research and development 
within our own establishments and be 
bind together 


associations to 


willing to ourselves 


through ow increase 
this field of endeavor. 
effort will be 


tendency of the 


Extra sales needed 
to ottset the 


public to use le SS laundry Service be 


buving 
cause of rising retail prices and_ the 
possibility ot greater 
There should be 
of obtaining better 


of the increased number of men look 


une mploy ment 
a greater possibility 


sale smen because 


ing for stable employment 
W. H. Weave! 
District No. 5 Idaho 
Montana, Oregon, Washington 


Anticipates steady year in 1958 with 
moderate price increases 


Nations Business 


most busine ssmel 


According to the 
fol December 1957 
1958 to be a good year for the 
Middle West 


we are 1M neith { “bust 


t xpect 
S 


economy I Crit 


“boom cate 
thankful f 
SeTVICE indus ry i 
bor cost increases in 1958 
increases must coincide witl 


ure to a reasonable de 


vrTee 


i service industry must be 


what the public will stand 


| Hence, 


of increased prices 
small I 


I 
margin may be 

In attempting to analyze t 
that the 


mav be a mci t between 


| should Say “steady 


) ' 
) percent ove! previ 
laundry dustry in 


vorking towat 
KENNETH E 
District No. 6: Minnesota 
rth Dakota. South Dak 
Wisk 


Predicts over-all gain in 1958 after 
slow first quarter 


In 1957 it 
down around 
but ab ut even 
ing to forecast for 
that it will 
April 
expecting business te 

1957 figures 

GENE W, Hawk 
District No. 7: Colorado 
Iowa, Kansas, Missouri, 
Nebraska, W yvoming 


Continued on page 22 


but all indications are 
little until 
that time we are 
run ahead of the 


slower ibout 
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Po ve WSS 


pane 


in er 
“EUR EEIER LAR 


What will new DEX flatwork i 


/ Ag)? It will save for you in many wa 
4 ||- dac 
é ] On af ifs extremely long wear—plu 
It gives maximum heat resistance 
Outwears Nylon 2-] _ r\-F tier 2a ve 10 wis odes 
o nylon tape at least two fo one! Th smear 


dagown 


snapped tapes; far 


Yet Costs No More I AND new DEX tape ae no ue than od : rie 
20xed individua 


Try it! Each 100 yard ro 


convenient storage. Ask your jobber. 
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There is a Pennsalt 
product for every 
operation where supplies 
are added to the wheel 


...in your white shirt formula 


/ 


SPARKETTE 
PENSUDS 





Pennsalt Laundry Products 
Speed Operations...Cut Costs on 


DRI-CLOR 


Look at these time and money savers... 


SPARKETTE®— Modern break compound removes ground-in 
soil on shirt collars and cuffs. 

PENSUDS©®— Synthetic detergent for just the right kind of suds. 

DRI-CLOR®—Dry chlorine bleach eliminates costly, trouble- 


some preparation and testing of bleach solutions. 


ERUSTO-RAY® C—Complete sour, combines your blue and 


sour Operation into a single step. 


Put this Pennsalt quartet on test in your white shirt formula. You'll 


save time and money... and get dazzling white work every time. 
f : SOUR-BLUE 


Ask your Pennsalt distributor for details. 


For all your laundry needs, count on Pennsalt’s full 

line of products and field technical service. Other quality 

products include PENSAI alkalies; ERUSTO® sours and ERUSTO-RAY C 
famous ERUSTICATOR® rust-remover. 


Laundry and Dry Cleaning Dept. 569 Pennsalt 


PENNSALT CHEMICALS CORPORATION qTyiitted (3 


Three Penn Center, Philadelphia 2, Pa. 
ESTABLISHED 1850 
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Watch for all details next month! 























January 





More aggressive sales and promo- 
tional efforts needed to influence 


public 


i 


Only good merchandisers will pros- 
per; hard or soft—accent is on SELL 


1958 will be 


industry 
roOR Dacor 
President 
Y 


Thinks readjustment has run course; 
optimistic about industry's future 


Whe ] } 


Feels industry can meet ‘58 chal- 
lenges; cope with Wash 'n Wear 


Che laut 


Better cost control needed to eke 
more profit out of sales 


ised p 


Maine \f SS } 
hire, Rhode Isl 


CASH and COURAGE 


me! 
plus ( siderably 


1 
exercise that k 


nvest in product 


velopment, There ma 





Cash and Courage” is a chap- 
ter from Lawrence A. Appley’s 
book, “Management in Action, 
published first in 1956. It is re- 
printed here with the permission 
of his publishers, the American 
Management Association, 1515 
Broadway, New York 36, N. ¥ 

While the author speaks of in- 
dustry and business in general 
nediate an Za } the laundry plantowner will se« 
Similarly, it takes a lot of courag immediately how some of the 
thoughts are particularly pertinent 


to his own activities. 








ym some if these 
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sight team 


A “a > 


SWIFT’S SOLAR SWIFT’S FLEXO 


Heavy Duty Detergent Powder 
| 


SOLAR D Detergent. Especially Swift's new Solar granulated detergent really lives up 


developed for the tough soil jobs, to its name—heavy duty. It’s a unique new blend of 
Solar Liquid helps emulsify grease soil, maximum detergency products and highly active 
to prevent redeposition and eliminate water softeners that helps float out soil quickly, effectively. 
rewashes. Effective for washing greasy Swift's all new Flexo Washing Powder goes into 
overalls, wiping rags, etc. solution quickly, thoroughly. It’s a modern 20th century 
high pH soap designed to give you a real work horse 

ee ee job on the toughest soil. - 

os grating nee They make a real “grime busting’ combination when 
lent for soil removal from light colors, : : : : Bp ae 

used together. Use Flexo in the “‘break”’ to float out heavy 

soil and give you a good alkalinity balance. Then—add 
Solar Heavy Duty to handle remaining soil easily, 
quickly with reduced water temperatures and at 
controlled pH . . . for fewer faster rinses. 


fugitive colors, rayons, and woolens or 
other low temperature washing. Brings 
out excellent whiteness in background 


of printed fabrics. 


Write for Swift's Booklet: Write for details on this new soil chasing, grease 
Washroom Chemistry & Practice grappling combination today! 


SWIFT & COMPANY 7 Industrial Soap Department 


$115 Packers Avenue e Chicago 9. Illinois 


7 Sewve Glue Iudusliy Better 
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—and pe rhaps none from others—but 


courageous leadership requires them. 


When one has blood, 


sweat and tears over a long period of 


expended 
time building a plant, it is quite a 
shock later to face the full realization 


that 


iat technology and modern design 
have gradually rendered it obsolete. It 
takes a lot of to decide to 
il] over agaln and build a brand- 

w and modern plant Such a deci 
doubly difficult when it is 
that the present facilities will 
] 


produce 


courage 


Start 


sion 1s 
know? 
mtinue to 
profit. What 
whether 
mately will 
because the issue w 


ugh 


re¢ asonable 


must be determined is 


competitive position ulti 


he lost and roht cease 


d soon 


Investment in people 


Same tokel it takes a great 


Ili the 


potential of people Good hard cash 


By the 


leal of courage te future 


Invest 


pent i the careful selection 


es 


] 
} 


ri 1 
development | na 


issignment 
t greate! ind { it responsibility 
people he tential is judged to 
stity it 


Not ong age | he ird the 


pre side nt 
about a 
budget The 


had given him 


lie why 


corporation te lj 


“president 
f directors 
illocate ; 1e wished to 
iy level He 

» the se Managers Cel 

them to spend 

think are good 

been unable to 


ee 


Ss OF Man- 
If a manager spe nds his three. foul 
five thousand dollars on some new 
vhich he thinks will work and it 


ng ina return, a good portion 
return is reassigned to him as 
of his “kittv” for further invest 
While this plan 
1 effect long enough 
other, 
very favorable 


Im new ideas 

t vet been it 

ve itself one way or the 

l returns « 
reminds me of the famous 

of the talents found in the 

25th Chapter in the Gospel of Saint 
Matthew. You will recall that a 
vealthy iway tor a 
ng pe riod of time and before leaving 
three of his 
talents; 


two: and another. one: and 


man Was gong 
gave monev to each of 
servants To one he gave five 
inother 
1 1 
he asked them to care for this money 
luring his absence 


When the called 


for his three servants and asked them 


man returne d, he 


tor an accounting. The two servants 
who had received five and two talents 
them and 
amounts. The man who 


respectively had invested 


doubled the 
had received one had hidden it away 
for safekeeping. The two who had 


24 


doubled their share of the money were 
told that, since they had done well 
with a few they 
ovel 


things would be 


given responsibility many, and 
the one who had hoarded his single 
talent was the object of disfavor. 
The responsibility for the wise use 
of funds which belongs to others is a 


MW hen 


vested with courage 


tremendous one. they are in- 
and good judg- 
ment, we are 


that the 


given basic indications 


corn erned are 


lf | Were a 


individuals 


Laundryowner! 


By N. R. HOFFMAN 


Advertising Manager 
H. Kohnstamm & Co., Inc 
New York, N. ) 


I WOULD PUT 


and the first thing to consider 


FIRST things first 
is the 
cus- 


customer, Finding out what the 


tomer wants and selling it at a profit 


is the first rule for success in the laun- 
dry busine ssS-——oOr an\ other busine SS 


Economies ind prob 


production 
lems are always subjects tor constant 


but they are of little or no in 


terest to the customer and the building 


study 


The customer is interested 


n quality and service that justify the 


ot gor rdw ill 


price 

The laundry customer does not care 
if vou have the lowest washing cost 
and the fastest 


You can be proud of your plant, 


production line in 
town 


, } 
your equipment ind cost-reduction 


thing 


to the customer if the lady isn’t proud 


schedules but it won't mear 


of her linen and the man proud of his 
shirt 
\ great industrialist once said, “I 
rather market 
mill.” Material things are more 
] 


re placed than customer goodwill and 


would own a than a 


i isils 


nothing loses goodwill faster for not 
mly an individual laundry but the en- 
tire industry than skimping on quality 
OI rendering inadequate service 

It is not enough for the laundry op- 
erator to think he is doing a complete 
job. It is what the thinks, 
and the way to find out what the cus 
tomer thinks is to ask her. A little soul 
searching is not amiss. The laundry 
operator might ask himself, “If I were 


custome! 


a laundry customer would I buy the 
quality and service I am giving?’ 
Shirt inspection is a must. Nothing 
is more annoving than to open a shirt 
and find buttons missing or cracked. 


competent to assume greater responsi- 
bility 

It is alwavs good to hear of the 
plans of businessmen to continue in- 
the future, despite the 


familiar prophecies of those who see 


vestment in 


economic storm clouds on the 
The more of 
that is exemplified, the greater the 
likelihood that any 


may gather in the 


only 
horizon such courage 
storm clouds that 
future will be 
quickly dispersed, 


Shirts with fraved collars and cuft 


should be called to the customer's at 


tention betore laundering Otherwise 


the customer may feel that 
fault of the laundry rather than the 


attrition due to wear. If the 


1 
it was the 


natural 
customer does not vant a starched 
shirt it should not be 

Pricing tickets sh¢ 
customer 


it such i Way that the 


IS paving for, She 


understand what she | 


cares nothing for codes and svstems 
designed ror plant efficiency 
doe snit like to be told that 


are bound to happen—sh« 


mistake Ss 


} 
mist doesnt 


want them to happen to her bundle 


i 
Above 


all. she wants her linen ¢ lean 
bright 


faded, This is something 


] ] 
smelling and coors ul 


tres} 
every laun 
ary Cali and should do 

Washing is the one plac vere the 
No home Wa 
process can match top laundry quality 
and the 
there Phe 


} 
laundry has 


shing 


] ’ 
laundry Cali CXCE 


customer cannot compete 


housewife doing her own 
no pickup-and-delivery 
is not troubled with 
When it comes to the 


hand-finishing of her linen the 


probl mm and she 
losses or « laims 
laundry 
cannot compete with her there 

The One 
can excel is in the washing of the linen 
failure to 
produce anything short of the best 

A great name in the 
trys Hall of Fame had a saying that 


place where the laundry 


and there is no excuse for 
laundry indus 
is essential to success. “Make vourselt 
right.” It is a challenge to every indi 
vidual and to the entire laundry indus 
try. Make laundry service right in the 


mind of the customer with quality the 
washword 
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‘4 It machine finishes ALL shapes and sizes 


in the wearing apparel bundle! 





it’s the New 


One-Operator Gjyvar- Finishing Unit 


Here, for the first time, is a combination of bucks in shapes COMPACT Appar-All LAYOUT 
and sizes to finish all types of apparel! 

The Appar-All Unit makes the finishing of any item of apparel ENF eS A — Space for Damp Box 
as easy as finishing a shirt . . . reduces operator training time : CLI WO 8 — 828 PC Combination 
drastically .. . eliminates time-consuming fumbling in handling. Ke Collar & Cuff Press 

With a press shape for every purpose, you get more produc- LT 4 P\szstty ~=C — 1621-PO Special 
tion per investment dollar! . . . volume output in minimum ‘ Los Sleeve Press 
space! : 1 D — 219-PO Oval Shaper 

—E— 451-PC Wearing Ap- 
A Customer Service That PAYS! : parel Finishing Press 


Your customers will be glad to know you offer completely- 
finished wash apparel service. And here are just a few of the 
items you'll find them bringing to you for that service — all done 
superbly on the Prosperity Appar-All Unit: 
Aprons Coveralls Night Gowns _ Slips & 
Blouses Doilies Pajamas Sport Shirts Sonar cunesenen oc iiite Cem aaaeee ceamiaeneaiions 
Bermudas Drawers Play Suits T-Shirts immerses Om 
Bath Robes Dresses Pants Uniforms pany 
B.V.D.’s Handkerchiefs Small Shirts Undershirts ’ aca hi Sete thd Pett in Po 
Coats Napkins (9to 13%) 


her: 
20 booths —377 to 386; 427 to 436—of completely new Prosperity equipment at the A.1.L. Show in Chicago, Feb. 26 to Mar 2. 
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How To Promote 


Diaper Services... 


Program of Stapleton 


Service Laundry eases 


customer replacement problem 


By RICHARD VINOCUR 


REPLACEMENT customers is 
Ihlem every diaper service runs uj 


inst. Only 


1 | «7 +} 
vill keep such i SeTVICE In the 


i Strong continuous pr 


Because a baby eventually out- 
} 


e need tor d ipers, it Is neces 


mitinua line up new cus 
[To do 


per service must pull every 


replace the old ones 
in out of its promotional bag 
pleton Service Laundry, Staten 
New York established a 
it irtment several vears ; ) 
Witl Mahi promotional 
chandising devices the plant 
nstantly built up this depart- 
he iverade weekly volume has 
20) percent over 
And ill bec 
rtisn this 


rT 


- Vail) Tor 


Word-of-mouth starts it 


Stapleton starts out with this pre 
LIS¢ The mother 


vill undoubtedly take diaper SeTVICE 


of a first-born child 


ym the firm which contacts her first 
friends 
Stapleton’s motto 


7 1S recommended by her 
With this in mind. 
s get there first. keep current custom 


1 
ind Keep all cus 


ers aware of service 
tomers talking about it to others 

Stapleton breaks down its promo 
tional campaign into three stages: (1 
to locate names of expectant mothers; 

to sell them on Stapleton’s service, 

and 3) to encourage diaper custom- 
ers to return to the plant’s service 
should another child be born into the 
family 

Let's see how Stapleton acquires 
names of expectant mothers. Bundl 


inserts to regular laundry customers 
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indirect means of contacting 
mothers. The insert that 
goes to the customer with her regu 
larly finished bundle 
“When there is a baby in the house 


are an 


€ xpe ctant 
simply — says, 


remember Stapleton’s diapet service. 
At the bottom of the insert is a note 
asking if the customer knows an ex 
pectant mother. The plant offers te 
give the mother a free subscription t 
American Baby Magazine 

The insert also suggests that the 
regular laundry customer give four ot 
more weeks of Stapleton Diaper Serv 
ice as a different kind of baby shower 
gift. Should the 
gift certificate for the service she will 


mother receive the 


probably become a regular custome) 


Another 


lar laundry bundle and 11} diaper 


insert, included in each 
regu 
bundles, as well, offers 25 cents for 
every name of an expectant mother 
This insert is printed on the back of a 
self-addressed postcard which reads 
“Want pin money?” Room for the 
name, address and expected month of 
the baby’s birth enables customers to 
fill out the cards and mail them with 
yut too much trouble 


Source of prospects 


Another means of getting names is 
an advertisement run periodically In 
local newspapers. “Expecting a Baby?” 
it asks. A coupon is included to tak 
advantage of an offer for a free “Baby 
Names Booklet” and a subscription to 
American Baby Magazine. When an 
expectant mother replies to the offer, 
the laundry picks up her name and 
address for solicitation. 

Once the 


mothers are 


names of 
obtained, Stapleton first 


prospectiy e 


attempts to sell professional diaper 


service and then sell the plant’s other 
services. Through the National Insti 
tute of ¢ hild Hy giene in Washington 
bap Om Staple ton sends leaflets selling 
the professional diaper Service Inci 
leaflets do not carry 

Distributed to ex 


mothers these four page 


dentally, these 

the plant’s name 
pectant 
pamphlets preach “Be sure to useé pro 
tessional diaper service tor the diaper 
life of your baby.” Sample subjects of 
the pamphlets are “Stop! Home lau 
dered diapers Cause detergent burn! 
“What vou can't see can hurt vou 
and “Wouldn't dare give vou 


bottle! a hos 


baby”: 
baby a non-sterile 
pital-clean diaper is just as important 

Another flver sells the prefold 
diaper handled by Stapleton whicl 
makes changing a diaper eCaslel wid 


quicker for the mother 


Baby pictures sell 


Of course, in soliciting diaper ser\ 
ice pictures of happy babies are great 
laundry now 
Stapleton 
a postcard featuring a smiling 


infant saving, “Oh bov! Just what | 


persuaders, Since the 
has to sell its own service 


mails 


wanted.” The reverse side of the card 
carries the ¢ xplanation, a . of course 
he means Stapleton Diaper Service 
along with some selling points and the 
price of the service. 

And of course new mothers get thei 
subscriptions to the two books we 
mentioned before. All this he Ips sell 
the service 

Once the mother is using the serv 
ice, the plant has one more induce- 

goodwill 
Stapleton’s 


designed to create 


talking 


ment 


keep her 


about 
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The All New Cabinet Collar and Cuff Finisher 


Does starch or soft shirts perfectly . . . without @ Less radiated heat . . . reduces operator fatigue! 
waiting for heat adjustment . . . 
. @ Faster drying — higher quality finish! 
More production per square foot of floor space! cae sa See ; 
@® COSTS LESS .. . PRODUCES MORE! 
Compact — fewer steps per cycle! 


Electronic controls for pressure, timing! The 


Paired with the Prosperity Standard Yoke Press, om pany 
it outperforms any other shirt finishing unit on 


the market! 
Copyright 1958. The Prosperity C 
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Display of promotional and mailing pieces which are sent to both prospective and current diaper-service customers by Stapleton Service Laundry 


names and build up a clientele for 


himself, does not charge the laundry 
for his services. The customer has no 


{ 


Continued on page 44 


New York, photographer who will 
come out to the customer's home free 
of charge to take pictures of the baby. 
The photographer, seeking to get 


service to other expectant mothers and 
encourage her to return to Stapleton 


should she have other children. 
Contact is kept with a Long Island, 
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lron out starching problems 





Fasier ironing cuts down handling time for every uniform you laundet 
when you use Clinton's special starches. You'll please your customers 
more with the crisp, flexible, smartly finished look that Clinton 
starches vive, too. They Il look better. feel better and come back to 


give you repeat business. 


Employees, as well, preter to work with a quick boiling, last pers 


trating Clinton starch. 


kor “uniform” work of every kind. depend on Clinton to meet vout 


every requirement. 


technical service in connection 
with your specific problems 
is available without obligation 


lity products 


FROM THE WORLD'S CORN CENTER 


CLINTON CORN PROCESSING COMPANY 
CLINTON, IOWA 
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Before and after: Fiv or re an led to straight-line workflow 


k © transport work from one 


Long-Range Planning Pays Off 


You don't have to change everything at once; 


this plant spent five years in modernizing 


By HARRY YEATES 


; : 
ry bundles GT idually ut I 
| + 7 ] : ]. } 
rank Wa inated practically al ) At the same time extractors 
ind crisscrossing whicl I moved idvantageous 
stricted productive capacity tion next to the new washroom 
, 1 : 
improved One of the first chang invo the work is dumped into extra 
y + } lk ] | ] 
replacement of belt-drivet Xi I baskets 


washers. The six 


formerly lined up in a row alon eliminates 


: : : ‘ 2 
end of the plant Extracto ind im- required t 
: ‘ 3 : ; 
blers were awkwardly ranged it Coordinating the operation has « 


bao 3 | ] 
back of the w ishwheels. which meant inated tw of the fou men tor 
, 


; } 1 ] ] 1 ] 
Productive f ties were badly an- that each load had t Dp trucked required to man this department 


tiquated when the remodeling job was iround the machines As the work leaves the extractors 
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/NSURPASSED SHIRT FINISHING 


with these TWO NEW MOST WANTED FEATURES 


ON THE 2 GIRL 3 PRESS 





® 
SHIRT FINISHING UNIT BY 


UNIPRESS 


TWO NEW GEMS on the UNIPRESS Glide-O-Matic 2 girl, 3 press 
shirt unit give you more shirts per hour with the finest quality finish 
available anywhere. First is the UNIPRESS Model MSA One Lay 
Double Sleever which automatically measures each sleeve length for per- 
fect pressing every time. Second is the new yoke ironing feature of the 
BAS Cabinet Bosom and Body Press, which automatically presses the 
full yoke while operator is making lay on the bosom and body form. 
Add all the other outstanding UNIPRESS features and you have the 
most advanced shirt finishing unit on the market today. Your choice 
of seven beautiful decorator colors. See your Unipress distributor or 
write today for complete information. Remember, UNIPRESS 


LEADERSHIP PUTS YOU YEARS AHEAD. 
| ; FOR FINER FINISHING FASTER IT’S... 
THE UNIPRESS COMPANY 2802 Lyndcle Ave. So., Minnecpolis 8, Minn. 
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(ellowGo clears up ( olor 


k | Says ROBERT PARSONS 

1! ‘ S) CLAN T WASHROOM SUPERINTENDENT 
he a 
1S Q U 1] C A a n C e C A OO ¥ STAPLETON SERVICE LAUNDRY 


© STATEN ISLAND, NEW YORK 


‘Whenever we have trouble with running colors’, says Mr. Parsons, 
“we reach for the YellowGo bottle. We like YellowGo because it 
is dependable, versatile and economical. It works like a charm on any 
color dye stain and all kinds of fabrics, on color work as well as whites. 
And we can use YellowGo—either cold or hot—in a regular wheel, an 
open-end washer or a tub, depending on whether it’s a whole load or a 
single article that needs stripping.” 

As a veteran laundryman in a plant that is widely known for its 
production efficiency and quality work, Mr. Parsons uses YellowGo be- 
cause he knows that you have to use ihe best products to get the best 
results. Take a tip from him and order a bottle of YellowGo from your 
jobber today. 


A. L. WILSON CHEMICAL CO., Kearny, N. J. are our 0 nly bt reine 


tA SAMY WS 
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it is damp-assembled on a monorail 
conveyor which carries it to a distribu 
tion point near the center and to one 
side of the plant. The operator at this 
station separates the various parts of 
the customer's order and assigns them 
to the appropriate finishing depart 
ments so that the work proceeds i! 
general clockwise direction. 

Mariemont Laundry now makes it a 
practice to re-identify the individual 
pieces of wearing apparel after dam, 
assembly. Since this practice was 
idopted claims in the wearing apparel 
departme nt have dropped to less than 
| percent of total volume. 

Be sides revamping its equipment 
setup in the washroom, management 
made other changes in its fatwork and 
shirt departments, An old 6-roll evl- 
inder-tvpe flatwork ironer was_ re- 
placed with an $-roll ironer to handle 
family work, And five 2-girl shirt units 
were replaced with a line of three 
3-girl units. Where the old shirt lin 
formerly produced about 2,000 shirts 


i day, the new line turns out about 


>) ] 


2.760 shirts per day with one less gir 


Handling cut down 


Wherevet possible Mariemont man 
igement also installed conveyors. t 
eliminate a great amount of unneces 
sarv handling and trucking. A lift con 
vevor at the distributor's work station 
carries the socks, hanks and tumble 
work over the flatwork ironer so that 
they can be processed at about the 
same time that the flat pieces 
through. Another conveyor was it 
stalled to carry all finished work to 
the wrap-out girl. And _ still anothe 
verhead conveyor carries wrapped 
out work to the call office and route 


Storage area 


Besides changing equipment and 


lavout, the plant also took a step t 


improve the appearance of its finished 
package. The use of plain brown kraft 
paper was eliminated in favor of 
more attractive green wrap on which 
is embossed the plant’s name in white 
letters. 

An incentive system based on piece 
pricing rather than pound pricing was 
introduced shortly after the new 
equipment and conveyors were in 
stalled to show emplovees how they 
personally could benefit by the re- 
vamping. The finishing point system 
was carefully explained to make sure 
evervone understood how it worked 
and what it meant as far as payroll 
was concerned. 

The goals which management set 
fol itself five years ago have been 
attained by starting with one depart- 
ment and gradually making changes 
that influence the entire operation to 
day. 
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Top: Automatic equipment was added to Mariemont Laundry's new washroom as first step 
in its extensive modernization program to reduce cost and increase productivity 


Center: New monorail carries damp-assembled work to distributor. Wearing appare s re 
identified here. Socks, hanks, tumble-work are carried over flatwork ironer on hook conveyor 


Above: New flatbed conveyors carry assembled work to wrap-out station, then overhead to 
call office and route storage area. Tumble operators handle assembly 





SALES PER 
MONTH 


AUGUST 
SEPTEMBER 
OCTOBER 
NOVEMBER 


1,396.50 


SOLID LINE — COIN-OPERATED 
LAUNDRY SALES 


BROKEN LINE—LAUNDRY 
BROUGHT INTO 
CALL OFFICE 


DOTTED LINE— DRYCLEANING 
BROUGHT INTO 
CALL OFFICE 


Sales chart for Eastport Laundry’s branch drive-in shows how important coin-operated laundry sideline has become in matter of 
months. Receipts from self-service have exceeded drop-off work for last half year. Drycleaning volume started off with bang be 
cause of special first month, followed normal seasonal pattern from then on 


EASTPORT LAUNDRY REVISITED 





Nales Soar at Coin-Operated Branch 


Initial success of first outlet prompts 


laundryman to open second at main plant 


EIGHT MONTHS AGO we reported 
on a coin-operated laundry installation 
at the Eastport Laundry’s new drive-in 
branch office in Michigan City, Indi 
ana, 

(See “Coin- Operated Laundry 
Roundup,” STARCHROOM, May 
1957. 

The new outlet was only four weeks 
old at the time. And while it had got 
off to a very good start, we made a 
mental note to check back with laun- 
dryowner Cecil Jannsen at a later date 
to see if this new 24-hour, self-service 
idea was living up to expectations. 

On doing so in November, we 
learned that Mr. Jannsen was so en- 
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By HARRY YEATES 


couraged by his experience that he 
had already made plans to open a 
second coin-operated store as a sepa- 
rate department at the main plant. It 
opened early last month. 

Because of the wide interest in coin 
operated laundries—shown by new- 
comers and professional laundryown- 
ers alike—we wanted to find out more 
about the operation. And to discover 
what effect, if any, it had on promot- 
ing the sale of other laundry services 
and drycleaning. 

According to Mr. Jannsen, his first 
venture into the coin-operated, self- 


service sideline has proved to be an 
important volume builder. Gross sales 
during the first nine months of opera- 
tion in the coin-metered store reached 
almost $9,000. 
creased better than fourfold since the 
first month of operation to the point 
where sales amount to more than 
$1,100 per month. 

During the same period, the drive- 
in call office at the front of the store 
did better than $14,000 gross. Or, on 
the average of $650 per month in 
laundry services and better than $900 
per month in drycleaning. 

Mr. Jannsen believes that conveni- 
ence and price have played the major 


Business here _ in- 
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roles in attracting business from new 
customers who have never used_ the 
plant’s facilities before. 

While the branch call office is open 
trom 7:00 a.m. to 6:00 p.m. six days 
a week, the coin-operated laundry is 
open 24 hours a day, every day of the 
week. The one girl who attends the 

call office 
the end ot 


store simply shuts off the 
from the coin-laundry at 
the work dav. 

The patron can come in at any 
and take advantage of the self-service 


time 


washer for 
10 cents 
have to 


economies. He can use a 
20 cents and a drier for 

The plantowne1 doesn't 
worry about labor or distribution costs 
and, at 


stant], 


the same time, he isn’t con 


on the defensive with custom 
ers who preter to do the work them 


S¢ lve ‘ 


Demand for service, too 


The call office, of 


venient tor persons 1 need of finished 


COLUTSE SWS CO 


laundry Services and drv« le aning Also 
there are many people who just want 
a wash-dry-fold service but don't want 
And they 


are willing to pay extra to get it. 


to wait or do it themselves 

In this case, Eastport charges its 
patrons 12 cents a pound for the first 
10 pounds and 11 cents for each addi 
tional pound. 

Of the total laundry volume $5 
$72.47) brought into the call office 
during the first nine months of opera 
tion, 32.339.91 was processed by the 
ittendant in the coin machines, during 
moments, The 
largely of finished flatwork and shirts 
back to the 


processing along with the drvcle aning 


tree rest. comprised 


was fed main plant for 


orders. 

rhe work handled by the 
attendant is not included in the 
receipts The 


laundry 
Ccoln 


store coins used by het 


Second coin store was opened last month on main-plant premises 
Tables 


ment consists of dozen washers, five driers. 


unattended service 
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are painted red and these are easily 


picked out when the coin boxes are Profit & Loss Statement 


emptied. In ¢ 

The plantowner reports that there 

1957 
Year to 
Date 
589.54 
235.74 


has been no intentional vandalism in 
In fact, the best 
from the women 


who use the machines 


Month of 
October 


Drycleaning $1,092.79 $ 7 
Laundry 811.30 5 
Coin-Operated 

laundry 
Misc 


the coin-meter store. INCOME: 


protection comes 


Second coin-store soap 
soda 69.7 


3,370 


: coffee 
basis of his success with the 


Mr. Jannsen 


opel 


On the 
branch outlet installation 


Total Income 
Cost of 


laundry & 
f 


Less 


decided to second coin 
ited 


thon 


open rat 


cleaning fed 


laundry at his main plant loca 


to main plant 


Net Income 


the 
main east-west street only wcks EXPENSES 
section ot the 


Phe vaarent plant is located on 
I 
ifew by] 


from the downtown 
while the 


most 


Salaries & 


citys branch is located on the Wages 


second Important thoroughtare 


running north-south through the ci : 
Leasehold 

the Space to 

yutlet Ni 

it the 


, 
former! P 


In selecting in euliantlan 


signed to this new Expense 


9 = r Maintenance 
chose a 29 bi 99-foot area tron , ~ 


of the 


occupied D\ rie 


. and Repairs 
W hic i) 


+ 


building buanile 
WO-Y iti Advertis 
ind two wearing apparel presses 


equipment was moved to the | 


the plant and in its place Were 


| 


open-end washers and 3 tumblers 


through the 
separating the call office from the ¢ 
metered store so that the 

could readily lend issistance to any 


self SeTVICE 


4 door was cut 
counter gris 


, 
customer in need ot help 


The door is closed off regular 


store hours. of course S« coin 


metered laundry can operate 
24 hours i day 
S13.000) was 
equip! 


" ! 
wad remode ling 


separate entity 


Approximately 


tor the purchase ot 


hew 
1 
electrical work 


building The all-: 


lass tront 


cost approximate ly SL.SOO 


Phe Hhew COMm-Opel ited laundry 


softening — s) 


the plant Ss wWatel 


And its rent is included as par 








Store is shut off from plant at night, stays open 24 hours a day 


for folding, change-making machine and soap dispensers round out the necessities 


Coin equip 


for 








——— ee ee ae ~ ee 








Now you can put all 
the supplies in at 


with Wyandotte’s one-shot 





sKORTEX? HAT’s RIGHT! If you use Wyandotte 
3 ARLAC, SKORTEX and Hanox. These 
products provide detergency — soil suspen- 
sion and bleaching action all in one! Reasons 
why: ArRLAc and Skortex contain C.M.C. 
for high soil suspension: SKORTEX penetrates 
the fabric almost instantly. And, Hatox 
removes more stains in high alkalinity — 
safely, too! Take advantage of this wonder- 
ful labor-saving, one-shot formula — a great 


timesaver and money saver! 


And what better proof is there than this 
fact: The one-shot formula is being used 


successfully in leading laundries throughout 


WYANDOTTE PRODUCTS the United States and Canada. 
MAKE WASHING EASIER What’s more, the one-shot formula im- 


| proves whiteness, reduces tensile-strength 
ARLAC* — Promoted wit 
active alkaline detergent and soap builder as loss. and lets you rinse in cold water! All of 


these factors add up to more and continued 
meebbeniet <The CALC -peomnaed  eputhetic savings. And, most important, Wyandotte 
phergemt completely replaces soap, oF can i one-shot washing makes satisfied laundry 


combined with soap; cuts fuel costs, too be- 
ws vou to rinse in cold water customers. 


Wvandotte’s drv bleach has an ef- 


al] 
aiso ali 


uilt-in safetv factor that means longer 
nens: has excellent stain-removal action; 
v reduces tensile-strength loss 


*REG. U.S. PAT. OFF 
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once! 


formula 





ALSO TRY THIS ‘'7-2-7-7’’ SHIRT 
FORMULA TO GET REALLY 
CLEAN COLLARS AND CUFFS 








fire” formula. Wyandotte 
Wyandotte Michigan 
ne pal ¢ fre 


Stained collars and cuffs come out really white when 
Offices in pri 


vou use Wyandotte’s unbeatable combination — of 
alkaline detergent. HaLox dry 


Wyandotte Apacut 
bleach, SKORTEX synthetic detergent, and RayLent 


fluorescent-type brightener-sour! Look at the important 
wash 


advantages Wyandotte’s “7-2-7-7”" (30-minute) 


ing formula offers: 
Superb in 25-lb. to 50-Ib. washers! : / it, 


Even better in larger wheels with greater washing 


action! 
Faster, easier to use in hard or soft water! 
s dollars! CHEMICALS 
J. B. FORD DIVISION 
SPECIALISTS IN LAUNDRY WASHING PRODUCTS 


All cold-water rinsing saves countles 


Ask your Wyandotte representative about this “sure- 


= ————————S———————S—— 
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Laundrymen know what sort of work they’re producing 


- or do they? Bureau of Standards clears air on 


uality Standards —Facts vs. Opinion 


What's missing? Thot's the question Peggy Dwyier, Bureau of Laundry and Dry Cleaning Standards, asks laundrymen about twin models shown 
n almost identical dresses at recent Tri-State Association meeting in Washington, D C 


ONE INGREDIENT can spell the dit Complaints poor gauge How many new plants have opened 


between failure and success 
baked without salt is 

11 
id Ait 0 of the on Dry Cleaning Standards, pointed out 
ee wo _ es aisha ea that many laundrvmen believe they 
the oid ace wundry and drycleaning ire doing a good job because they get ary 
tor the cx elatively few customer complaints “Quality " says Mr. Silliman, “is not 


} } mnd ho uy } lo 
As a case in point, Vian B, Silliman up in the area and how are they d 
aad 
lirector of the Bureau of Laundry and ee 
Why do customers quit? Why 


i 
they find other means to do theit 


This was t basic premise But the absence of complaints, says the beginning and the end. But with 
] ] 
dramati I on made by the Mfr Silliman is not a true vardstic k of out it vou cannot show continuous 
Bureau of undry and Dry Cleaning quality since it fails to take into ac improvement. 


Standards at tl Marvland-District of count tl ] 


1e number of customers who Laundrymen realize this, of 

Columbia & Virginia Laundry Owners guit without r making their dis They themselves pointed out 
Association midwinter meeting at satisfaction known quality is the number one need 
Washington, D. ( last month. (Se 


meeting elsewhere in this 


It has been estimated that there are industry in the Armour Researc] 
it least six times as many disgruntled Foundation’s re port for the American 
customers as we hear about.—Eb.] Institute of Laundering. But the Bu 

nting out the ob What. then. is the true measure of reau decries this admission as “lip 
true purpose was quality? According to Mr. Silliman service” since there appears to be littl 
it laundrvmen do not actu the true criterion is the status of a or no concentrated eftort to achieve 

what kind of quality they plant’s sales and tonnage. If there are ind maintain this end 
are putting out. Far too many are of doubts, then the plantowner should To prove this point, Mr. Silliman 
the opinion that their work is better ask himself these questions: revealed the Quality Audit Report ol 
than it really And the facts pre What is my rate of customer turn tests on complete-finish laundry and 
sented here prove the Bureau's con over? drycleaning services of nine member 


tention Could I increase my capacity? Continued on page 40 
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Laundry Quality Audit Report 


28 items each bundle—total 252 pieces 





Month of 
Plant 
City 


Charges 


Plant A 
B 


Totals— 


% of Total 


Missing 


10 
4.0 


= Fy 


195 
Cleanliness—Check only when in error 


Contact Stains 
«ket 
Finishing 


Surface Dirt 
Dirty I 
Flat Sizing 


Damaged 
Washing 


— & BND 


] 7 


3 14 17 84 51 


Finishing —Check only when in error 


—~ 


French ( uffs 
\ t Clipped 


54 


ee’ 4) Mines eet <A 35.31] 20:9 | 24:4 


21% 33.3 20.9 21.4 





Shirt Breakdown 


4 shirts per order—total 36 pieces 





Plant 


Total 





Spots 


Dirty Missing Bsa 
r 


Pocket Finishi Foldi Butt 
ckets inishing olding uttons Cuffs 


How Do You Rate? 
The Quality Audit Re- 


ports given here’ were 
made on test bundles sent 
to nine plants in_ the 
Maryland, District of Co- 
lumbia and Virginia area. 
The results are said to be 
typical and would be al- 
most the same if the bun- 
dles_ were sent to nine 
other plants in the same 
area, 

W hile most laundry- 
owners realize that qual- 
ity demands greater at- 
tention, it is the contention 
of the Bureau of Laundry 
and Dry Cleaning Stand- 
ards that few are making 
any real, concerted effort 
to do anything more than 
talk about it. 

Check your standards 
of quality against those 
cited by the Bureau else- 
where in this articie. 





January 


15, 














Drycleaning Quality Audit Report 


4 items each order—total 36 pieces 
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Cleanliness—Check only when in error 


Special 
Instructions 
Damaged 
Cleanliness 


Loss 


Totals 


Percent 
of total 


Cuffs Clean 
Pockets Clean 
Shrunk 
Pressing 
Double 
Creases 
Topping 


Finishing—Check only when in error 


Impressions 


Ornaments 
Mis¢ € llane ous 
TOTAL 


Buttons 
Seams 
Linings 


Ww YO W HY NH ND AN 


O A Oo AO; DOD DO AaliN! W 
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Wouldn't | know my own quality better than anyone else? 


POIGNANT PARODY: Mr. But- 
terfinger, the owner of a local bak- 
ery, calls on Dr. Baldersnatch with 
a problem. He bakes wonderful 
cakes. (He knows this because his 
manager and all his employees 
have told him so and because he 
eats them himself. In fact, he has 
a special girl at the plant who 
takes care of all his personal or- 
ders.) The trouble is that the pub- 
lic isn’t buying them. 

Dr. Baldersnatch confesses that 
he was so impressed by the bak- 
ery’s mouth-watering advertise- 
ments that he just happened to 
pick up one of Butterfinger’s cakes 
on the way to the office. He sug- 
gests that they both sample it. 

The cake is packed in an attrac- 
tive box and it looks good. But 
when Mr. Butterfinger tries it, he’s 





horrified. The salt has been left out 
and it tastes awful. 

Mr. Butterfinger is apologetic. 
He thinks it ironic that out of the 
thousands of perfect cakes they 
bake the Doctor should get this 
one bad one. 

Dr. Baldersnatch diagnoses the 
problem thus: Butterfinger is los- 
ing customers and sales because 
he doesn’t actually know what kind 
of quality the plant is putting out. 

Butterfinger views this conclu- 
sion as utterly preposterous. His 
defense: “Wouldn't I know my 
quality better than anyone else?” 

The players: Butterfinger—Gor- 
don Bonnette of Old Colony Laun- 
dry. Baldersnatch— Wilmer Balder- 
son, executive secretary, Maryland- 
District of Columbia & Virginia 
Laundry Owners Association, Inc. 





FACTS vs. OPINION— 


Continued from page 38 


plants of the Tri-State Association. 
The names of the plants were not 
given but the assembly was assured 
that almost any other nine plants could 
have been selected for the audit and 
the results would have been much the 
same. 

The nine test bundles were pretty 
nearly identical. They were not trick 
bundles but, as the Bureau admits, 
they were not typical, either. The 
“mix” was carefully controlled and pre- 
conditioned to determine whether 01 
not certain items would be given spe- 
cial attention, None of the items were 
soiled by normal wear. 


Bundles fare badly 


Each laundry test bundle contained 
28 items or 252 pieces in all. The plant 
that made the best showing scored 
25 errors; the worst, 39. The average 
number of errors per plant amounted 
to a fraction over 31. 

The greatest number of mistakes 
occurred in finishing. Fully one-third 
of the pieces suffered from this defect. 

Missing buttons and folding errors 

Continued on page 42 
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Standards of Measurement —LAUNDRY 


As developed by the Bureau of Laundry and Dry Cleaning Standards 


PACKAGING: 


Wrapped bundles should be 
neatly wrapped with an attrac- 
tive good-grade paper. Avoid 
clash of color between sealing 
tape and wrapping paper. Bun- 
dle should be correctly stacked 
to prevent crimping over of 
edges of garments or linens. 
Shirts should be  cellophane- 
wrapped and_ boxed. Boxes 
should be chosen from the 
standpoint of attractiveness and 
durability. 

Outer wearing apparel such as 
sport shirts, dresses, men’s wash 
pants, blouses, etc., should be 
returned on hangers. Hanger 
should have a cover except in 
the case of wash pants. For 
small size garments such as 
boy’s shirts. children’s dresses, 
etc., the juvenile type hanger 
should be used 


CLEANLINESS: 

Good washing procedures are 
basic The plant should — use 
AIL or similar washroom test 
ind analysis SeETVICE to keep 
washroom formula in line. Pro 
vision must be made for correct 
processing of “special handling” 
pieces. For example, one should 
be able to handle woolen sox 
without shrinking them; dark 
colored linens and garments 
without crocking the colors or 
having the items full of lint 
and fugitive or loose-color items 
without resultant contact stains 
on other items 


FINISHING: 

In this field the Bureau has es- 
tablished very definite standards 
—based on the desires and ap- 
proval of the customer (the 
housewife ). A general guide 1S 
this: When the housewife pays 
for a finish service she has a 
right to expect that all items 
under that service be returned 
to her finished, ready to use or 
wear without home touch-up. 
Specified standards are as fol- 
lows: 


(a) Shirts or blouses with 
French cuffs should be returned 
with cuffs folded or creased 
over, and clipped or fastened. 


(b) Oxford cloth and stay-type 
collar shirts are “soft” shirts and 
should be returned without 
starch unless there is a specified 
request to have them starched. 


(¢) Sport shirts should be re- 
turned on hangers—wrinklefre¢ 


and foldfree 


(d) Housedre sses and ladies 
blouses should measure up to 
the same requirement: wrinkle- 
free; ready to wear without re- 
quiring home touch-up. Cotton 
fabrics should have a_ light 
starch or sizing unless otherwis¢ 


requests d 


(e) Men’s wash pants should be 
returned on a hanger. They 
should not be harsh stiff 
trom overly damp 


pressing 


(f) Sox should be paired ind 
should be neatly piled in the 
bundle not thrown in hap 
hazardly. Phe \ should neve! be 
returned inside out This same 
rule of “right side out” should 
ilso be observed in the case of 


. shirts and athletic undershirts 


which items are frequently 


returned inside out 


(g) Handke 

Edges shi ul 

the S¢ items 

folds instead 

wi uld elimina 
tionable folding 
ind would make 
easier to square 
monogranis shi uld 


the outside 


(h) Doilies bureau scarfs 
These items generally should be 
lightly starched or sized. Avoid 
every fold you can_ possibly 
eliminate. The freer these items 
are of folding wrinkles, the 
more acceptable they will be 

{i) Table linens The house wile 
very definitely wants squared 
edges and corners and as few 
folds as possible. Sizing is rec 
ommended “Dog ears” in this 
classification are intolerable 


(i) Bed linens. The wide hem 
of sheets should be faultlessly 
ironed and the selvage edges 
should be straight. Pillow cases 
should be ironed wrinklefres 
and folded carefully. Any mono- 
grammed bed or table linen 
should have the monogram 
touched up if necessary—and 
certainly should have the mono 
gram folded on the outside 


(k) Missing buttons. A com 
pletely finished laundry bundle 


belies its name if wearing ip 
parel is returned with buttons 
missing. Wherever there is 

buttonhole ther should be 

button. This applies to shirts 
pajamas, blouses, housedresses 
wash pants, etc. Common sense 
lictates that a fancy colored 
button (missing from among 
set of buttons) should not be re 


placed with an ordinary wl 
button. The minimum expect 
incy in such in instance 1S 
1 match in color. Many 
have ice pted i polic \ 
in entire set of bu 
i proper match 
ipe or design cannot be 
Phe Bureau loe 
ly recommend 
unless the plant 


button lids been teat 


g processing 
garment. In s 
| 

yacemen 


| 
cl 


t lap 
When 


butto 


(t) Stare! 

stare h that 

Consumer surveys 

state the following generaliza 
tions: In the absence of speci 
fied instructions to the contrary 
starch broadcloth shirts, nurses 
ind waitresses’ uniforms with a 
nedium degree of _ stiffness 
Starch aprons housedresses ind 
blouses lightly. A light sizing 
will improve the ippearance 
ind finish of bed and_ table 
linens Do not overstarc h. I 
idopt a policy of heavy starch 
The overwhelming majority of 
onsumers do not approve of it 
ind the tew who do desire i 
real heavy de gree of start h can 
be accommodated on an indi 
vidual basis. Oxford cloth and 
stay-type shirts with French 
uffs are normally considered 
‘soft” wear and should not be 
starched unless the cust eT 


spec ifically re quests it 
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PACKAGING: 


The customer demands—and is 
entitled to demand—that every 
garment returned to her be 


feguarded from dust, rain 


sa 
contact surtace dirt etc.., by 
enclosure Ina bag The type ot 
bag LINe d Is up to the plant The 
important thing is that all items 
ire bagged However, the more 
ittractive the bag. the better 
the impression of quality for its 
sh yuld 
ot the gar 


dresses, fo 


contents. Hangers used 
ontorm to the SIZ 
Small-size 

instance, require a juvenile type 
avoid distortion of the 
} 


aress 


ents 


hanger te 


1 
shape t the 


CLEANLINESS: 

(a) Phe prop 
erly cared for so that garments 
mav be odorfree. The details of 
filter operation and the use of 
filter distillation fre- 
quency, other clarification meth 
materials, are the pre 
rogative of the individual plant 
result of 


solve nt must be 


powde « 
ods or 


as long as. the end 
‘ ; 
dortree cleaning is attained 


(b) Good spotting requires the 
ipplication of common sense as 


( he Tic als and 


well as steam 
removal of a stain 
to the fabric 
or loss of color, then the stain 
would better be left alone. This 


should not be 


vuns It the 


results in damage 


principle used, 


however, as an excuse for an 





Standards of Measurement — DRYCLEANING 


As developed by Bureau of Laundry and Dry Cleaning Standards 


inefficient or unqualified spot 
ting department, and an ove 
zealous use of “spot and stain’ 
cards. Spotting rings are an all 
too common 
plants A good spotter must be 
able to “feather out” his efforts 


to avoid the criticism * 


error In many 


you m ice 


the stain worse than it was 


(c) Cleaning out pockets an 
brushing cuffs is a prerequisite 
cleaning 


ot good room pro 


cedure. If this seemingly trivial 
but nevertheless important op 


neglected or per 


eration — 1s I 


formed carelessly, the public 
will not 
be ing 


torils cle am d 


ipprove the garment as 


thoroughly and_ satista 


While dry 


sometimes he 


(d) Shrinkage 
cleaners = may 
blamed for shrinkage 
not their fault, 
nevertheless 


which is 
good practh 
demands recogni 
tion of this problem and an op- 
eration so controlled as to elim 
inate all shrinkage 


This means 


avoidable 
proper regard t 
control and heat 


trol in tumblers 


moisture 


FINISHING: 
(a) Pressing 
to be avoided are 


Pressing faults 
. Double creases 


Shining—be especially care 


| 
>] 
t 


of gabardines and _ taffetas 


3. Pocket and seam impressions 


1. Poor topping either by 
press OI puft Irons 
“4 Creased sleeves when rolled 


sleeve S are de sire d 


(b) Linting and loose threads 
W hile this ev il pe rhaps dor s not 
properly belong under finishing 
standards, its neve! 


theless detracts greatly from th 


presence 
appearance of a finished gar 
Pherefore this 
or more properly the in 


ment, depart 
ment 
spection department should 
see to it that lint, 


and loose threads hanging trom 


loose fuzz 
seam ind hem edges he re 
MOVE d 


(¢) Minor repairs 


1. Buttons and ornaments it 
taken off and many 
must be 


arefully and neatly replaced it 


they ar 


times they should be 


identical points of removal 


2 Missing should be 
re placed except in the case 
buttons on 
garments when such gar 
come in with buttons 
their absence is 
INVOICE 


buttons 
fancy or unusual 
ladies’ 
ments 
missing and 


so noted on the 


3. Open seams and hem lines 
should be repaired If the job 
large for repail 
classification, and the 
cannot be contacted prior to the 
delivery of the 


Is too minor 


customer 
garment, an ex 
planatory note should accon 


pany the item 








Continued from page 40 
ranked high on the 
cleanliness was also found wanting. 

But perhaps most shocking was the 
number of items lost in the course of 
processing. Eight of the nine laundries 
lost one or more pieces from the test 


list and general 


bundle. 


Shirts shoddy, too 


Four shirts were included in each 


test bundle and these were audited 
the final results were 
4 total of 80 errors 


was recorded on the 36 shirts. 


separately but 
not much better. 


The best plant committed 5 errors 
here while three of the plants hit as 
high as ll. 


BOX SCORE 


Out of 36 shirts—(in 9 test bundles 


42 


23 were returned with missing but 
tons not replaced (63.9 percent 

20 were obje ctionable from the 
standpoint of cleanliness (55.7 percent 

18 had finishing defects (50 percent 

12 were not folded properly— 
neatly and carefully (33% percent 
French-cuff shirts 
were rated as unsatisfactory because 
not folded over and fast 


Seven out of nine 
they were 
ene d. 


Cleaning not 1A 


The Bureau's test drycleaning bun- 
dles consisted ot four pieces {a sult 
coat, trousers, blouse and a dress ot 
skirt). No special instructions were 
given. 

Generally speaking, the finishing job 
was passable but the other features 
that make a garment completely wear- 


able were lacking, Missing buttons and 
ornaments topped the list and open 
seams ranked high, also. Other defects 
in the miscel 
sticky zip 


which were classified 


laneous column included 
pers, improperly placed tags, ete. 
The best plant 


errors while two plants made 


three 


iS Many 


made only 


aS mine, 


What's par? 


4 natural question to ask at this 
point is, “What’s a perfect score?” The 
logical answer, of course, is, “One that 
pleases the customer.” The custome 
expects a complete service with no 
ingredients missing. 

While perfection may be impossible 
to attain, Mr. Silliman pointed out that 
test bundles sent to Bureau member 


plants in the same area vielded a much 
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A SAGER Sheet Spreader Quickly Pays for 
ltself—Cuts Costs—Steps up Production 





READS 


Pocock’s Corner 


— eee Read What These Users Say 


ee a A West Coast Laundryowner Writes: 
“oe “able “Our Spreader has been in use about 12 years and has saved 


ene of the = more per dollar invested than any equipment we have ever had.” 


greatest of all ° 
time customers. : A New England Laundryowner Writes: 

However, many “We feel that it is the best purchase from every standpoint that 
smaller laun- 

dries have also M. A. Pocock 


found in this Would you care to know their names ? ? ? 
field a large amount of flatwork 


to be processed. Many such | MAore Sheets— Fewer Operators 
plants have increased their pro- 
duction by a change of methods, With a SAGER Spreader, one girl does the work of two or more hand 
increasing their capacity over the shakers and does it easier and faster. With a SAGER “B,” vou can hand 
present flatwork ironers by using up to 3,000 sheets and spreads per day. Above that quantity, you prob 
modern tumbling and the Model ably need a SAGER “A 

“B’ Sager Spreader. 


we have ever made in over 70 vears of business.” 


With suitable tumbling, one Reduces Labor Turnover 


gir] at the “B” is able to accom- No more back-breaking lifting 
plish the work of two, and some- and nerve-wracking hand work 
times three, girls in the prepara- Your SAGER operators like thei 
tion of sheets in advance of jobs and stay on them. You know 


ironing. what this means to vour social s« 


RACK loads of 80 sheets each curity accounting, as well as t 
can be quickly rolled to the general efficiency 
ironer, no lifting of poles or pull- 
ing and pushing of tables is re- e 
quired ioe changing of such Write For Full Facts 
devices, thus permitting higher If vours is a laundrv handling View of Sager “B” Spreader. Handles 
ironer speeds and the production 1,200 or more sheets and spreads A.SOO te 5,008 chests and apunnte pee aap 


of more sheets per hour. per day, you cant afford to be 
without 1 SAGER Spreader in 
Where the flatwork for motel these times of high labor and 
customers is washed as one load tough competition. Write today 
or part of a load and it is desir- for details and the names of pro 
able to keep the load together for gressive laundries all over th 
ironing, the handling of sheets is world which have reduced thei 
the duty of one girl with a second wea a “ong o 10 , 
girl shaking out the small pieces sadicne: Bab Wels oe ao 
which may then be placed on top youl she et and spread produc tion 
of the rack load of sheets; small is 1.200 or more dailv. 
pieces are ironed at low speeds, 
and when the sheets are reached 
the speed is increased to handle Please send us full facts about your labor-saving Sager Spreaders 


these at high speed. M. A. Pocock 


Where sheet production re- 1236 Central Ave., N. E 
quires the ironer for more than 6 Minneapolis 13, Minnesota 
hours a day, our Model “A” 
Sager Spreader is the ideal ma- 
chine Street 


WU. 4. Pocock cat 


State 


Firm 








Print your name 





January 





lower percentage of errors than the 
ones cited here. Some plants manage 
to keep laundry errors down to be- 
tween 5 and 10 per bundle consist- 
ently. And they about 
drycleaning quality until the number 


don't worry 


of errors exceeds three or four, 


Does quality cost money? 


Laundrymen are reluctant to adopt 
a rigid quality control system, more 
often than not, because they believe 
it costs a lot of money. 

Mrs. Peggy Dwyier, vice-president 
of the Bureau’s research and develop 
ment program, disagreed with this 
viewpoint and told the members why 
in concluding the Bureau’s presenta 
thon 

“Money is not the real problem, 
said Mrs. Dwyier. “The real problem 
is that quality demands effort 
study the 
errors, you ll see that vou don't need 


If you 
charts and analyze the 
expensive new equipment to correct 
the errors. But you do need a brand 
new attituds 

“You need to decide that it’s just as 
easy most times to do a thing right as 
it is to do it wrong. I believe vou can 
expect from your employees just about 
the standard of work you are willing 
to accept. If vou’ve been calling this 
quality work, why should your em- 
ployees do any better? Someone must 
take the responsibility for these errors 
And the 


management’s shoulders. It’s a mattei 


responsibility is squarely on 


having the courage to face the facts 
you fear, It’s a matter of making the 
most of what vou have. 

“You talk about the cost of quality 


I'll say one thing, Mr. Miller 
os I've ever met! 


What is your definition of quality 
costs? Is it the cost of inspection? 
What about the do-overs, the damage 
claims and, most important of all, the 
lost customers? 

“What does quality cost? Turn the 
question around and say “What does a 
lack of quality cost you . cost the 
industry?’ If you keep some of the cus- 
tomers who would otherwise be lost to 
you; eliminate some claims and do- 
overs, What does quality cost? Haven't 
vou offset the increased costs by all 
the saving? 

“Quality also puts pride back into 
the work. Your sales staff, if you im- 
their morale through better 
quality work, will sell more! No mat- 


prove 


ter how good your sales force is they 
can't talk quality into the work you 
turn out if the quality isn’t there.” 


Quality control defined 


Mrs. Dwyier defined quality control 


this way: Quality control begins with 


design of equipment and ends with a 
satisfied customer who remains satis- 
fied. 

“Quality control is not strictly an in- 
spection function, but a function that 
begins with design of equipment, fol 
lows the process all through the plant, 
and goes home with the bundle to the 
customer's hands where the final de 
termination of quality is made. 

“A positive approach to quality 
costs says we'll spe nd a little more and 
keep more customers doing business 


with us.” 


[For complete account of other Bu 


reau of Laundry & Dry Cleaning 


. you're as stubborn a superintendent 





Standards’ presentations, see past 
STARCHROOM articles: “What's Wrong 
with Laundry Service,” December 
1955. “Can Laundrymen Sell Shirt 
Service the Way Bakers Sell Bre ad?” 
June 1957.] 





Bruce Macintosh, president 
of the Bureau of Laundry and 
Dry Cleaning Standards, recent- 
ly announced the appointment 
of Mrs. Peggy Dwyier, Wash- 
ington, D. C., to serve as vice- 
president in charge of research 
and development. Mrs. Dwyier, 
who has been operating a very 
successful advertising agency in 
Washington for many years, and 
specializing in laundry and dry- 
cleaning accounts, will divide 
her time between the Bureau 


and the advertising agency. 











DIAPER SERVICE 


Continued from page 28 


obligation to buy other pictures, but 
she can do so. This, of course, is the 
chance the photographer takes, 

The plant mails a business reply 
card to the customer with an attached 
Printed in blue and white 
the card carries a picture of a smiling 
baby on the cover saying, “Mommy! 
Look inside for Stapleton’s spec ial gift 
offer!” 

The other side of the card explains 
that a beautiful free portrait of the 
customer’s baby can be had. “This is 


throwaway 


our way of saying ‘thank you’ for the 
privilege of servicing your baby,” the 
card explains. The mailer goes on to 
note that the photographer will come 
to the customer’s home at her con- 
venience, Proofs will be sent out so a 
choice can be made. If the customer 
wants more than one copy she must 
pay for the extras. The plant also ad- 
vocates a three-month age before tak 
ing the baby’s first professional pic- 
tures. 

The business reply card is addressed 
to the laundry in care of the photog- 
vapher, It is filled out by the customer 
with her name, address, age of baby 
and convenient sitting time. 

Stapleton finds customers are very 
appreciative of this gesture. But as 
each customer’s baby grows up, Sta- 
pleton must direct its strong merchan- 
dising program toward the never end- 
ing job of replacing customers. [JC 
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JOMAC 54 quality makes satisfied customers 


Quality is the important factor—and Jomac 54 
has it. Its made of rugged loop-pile Jomac fabric, 
which lets steam and hot air pass through freely GUARANTEED TO OUTWEAR DOUBLE-FACED 
Add absorbency, scorch-resistance and resilience, 
and the result is top-quality presswork that your FLANNEL OR YOUR MONEY BACK 
customers are sure to appreciate. 
As for operating costs—Jomac 54 outwears 
double-faced flannel by as much as 300°,, layer 


for layer. That means less frequent replacement, 
downtime actually cut in half, and a reduction in j 
over-all press padding costs by nearly 40°,! 


Get the name of the Jomac 54 distributor near- 
est you... today. Write to Jomac Inc., Dept. I, 
Philadelphia 38, Pa. PRESS PADDING 


24-K Press Padding and Jomac 33 also availabk 


NO BROKEN * Ait bucks liken eood” 
BUTTONS NO CROW'S-FEET NO WRINKLES es 
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Tape trick for 
shirt bags--does 
3 jobs at once! 


“SCOTCH” Transparent Cellophane Tape 
attaches invoice, seals bag, makes a 


carry-out handle in one easy operation 


1. Press invoice face up to 
sticky side of “Scotch” Trans- 
parent Cellophane Tape 


S OTCH Brand Tapes for the Laundry Industry 


Mir E 
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it’s 
new! 
it’s 


automatic! 


WASHEX 
for Laundry! 


Yes, the famous combination Washer-Extractor 
that set the trend in the dry cleaning industry 
now brings to the laundry operator these 
advantages: 


1. Labor Savings — 
No double handling of work load. Highest P/OH* 


2. Floor Space Savings — 


Only one machine instead of separate washers and 
extractors. More production per square foot. 
WASHEX for laundry 
now available in 3. Water and Time Savings — 
40 x 60 cylinder size... | One rinse with a short intermediate extraction 
220-250 Ibs. dry weight after last sud cycle (or bleach) is equivalent to 
44 x 72 cylinder size... 3 rinses in a conventional washer. 
30-370 lbs. dry weight 
with stainless steel, pullman type 4. Automation — 


eylinder, automatic control of water : e 
temperatures, water levels, inlet and Avoid the element of human error, and obtain 


dump valves and entire cycle. uniformity in quality. 


*Pound per Operator Hour 


It pays you to find out more about the néw laundry WASHEX. No obligation, 
of course; just tear out this ad, attach to your letter head and mail to — 


WASHEX NIACHINERY CORPORATION 


ius 192 Banker Street; Brooklyn, New York 











January 15, 1958 





Continued 


Longer Life for Linens 

No Legmen Wanted in This 
Plant 

Only 1 in 5 Resorts Rents 
Linens 

Open-Air Conveyor Solves 
Storage Problem 

Reclamation of Stained 
Linens 

Revamped Washroom Speeds 
Linen Handling 

What To Look for in Buying 
Linens 

Work-Saving Ideas for Linen 
Suppliers . 


trom page 48 


Issue 


March 
May 
August 
January 
October 
January 
February 


July 


MAINTENANCE (See ‘“‘Engineering’’) 


Automatic Controls Still Need 
Care 

Cleaning Fire-Tube Boiler 

Easy Water Drainage 

5-Point Maintenance 
Program 

Handhole Scraper 

Hose Clamp 

Inspect Your Air Receivers 

Instrument Maintenance 

Machinery Maintenance Pro 
gram Essential for Greater 
Production and Profits 

Maintenance of Traps 

Mechanized Flatwork 
Department 

Preventing Corrosion 

Quick Paint Mixer 

Shock Protector 

Special Valve Repair 

To Hold Valve Open 

Want To Make Your Plant 
Shipshape? 

What You Should Know About 
Light 

Where To Begin 


MANAGEMENT 

The ABC's of Imagineering 

And Keep Sales on the Rise 
in New York 

Back to Basics 

Christmas Party Practices 

Consolidated Features Work- 
shops at Eighth Annual 
Forum 

Do You Need An Incentive 
System? 

Finding the Easy Way 

Future of Management 

Help Wanted 

How a Small Plant Meets 
Competition 

How Deluxe Sets the Tempo 
for Mass Production 

How Do You Rate as a Boss? 

How To Improve Internal 
Handling 

How To Speed Counter 
Service 

Ideas Make a Small Plant Big 
in California 

Loundries Represented at 
President's Conference 

A Lesson in Creative Thinking 

Machinery Maintenance Pro- 
gram Essential for Greater 
Production and Profits 

Mass Distribution . .. by 
Greater Exposure With 
Longer Hours 

Modernization—Virginia 

More on Christmas Parties 

New Plant Verifies Deluxe 
Formula 

No Legmen Wanted in This 
Plant 


50 


December 
December 
December 


April 
February 
February 
January 
February 


February 
February 
January 
May 
December 
December 
May 
December 


September 


February 
October 


July 

May 
February 
November 
February 
April 
October 
April 
November 


August 


February 
November 


October 
February 
May 
November 
April 


February 


January 
June 
December 


February 


May 


Page 


12 


22 


28 


26 


84 


Now They Know Where the 
Money Goes 

Open-Air Conveyor Solves 
Storage Problem 

Preventive Maintenance Plays 
Major Role in Motor 
Performance 

Production and Management 

Quality—How Do We Get !t? 

Revamped Washroom Speeds 
Linen Handling 

Room for Goodwill 

Scheduling—It Can Be Done 

Should You Raise Your Prices? 

Small Business Comes Into Its 
Own 

Solving Small-Plant Layout 
Problems 
So We Had To Move... 

Success Means Keeping Pace 
With the Times 

Things To Do When Doldrums 
Come 

Tools of Management 

Total Laundry Sales Up 21% 

Where To Begin 


MARKING (Identification) 

How To Improve Internal 
Handling 

How To Speed Counter Service 

New Plant Verifies Deluxe 
Formula 

Scheduling—It Can Be Done 

You Can't Mark Time in the 
Battle Against Inflation 


MODERNIZATION 

About Face for More Profits 

Continuous Towels: How They 
Keep ‘Em Rolling 

Expansion—Texas 

How a Small Plant Meets 
Competition 

How Face Lifting Doubled 
Sales 

Modernization—Virginia 

Revamped Washroom Speeds 
Linen Handling 

So We Had To Move... 


PACKAGE PLANT 
Evolution—Massachusetts 


PACKAGING 

Can Laundrymen Sell Shirt 
Service the Way Bakers 
Sell Bread? 

Economy Shirt Package 

How a Small Plant Meets 
Competition 

How Deluxe Sets the Tempo 
for Mass Production 

How To Improve Internal 
Handling 

Ideas Make a Small Plant Big 
in California 

A New Look in Shirts 


PERSONALITIES 


AIL Chooses New President 

Betty Best Program Renewed 

A Day With Betty Best 

Laundries Represented at 
President's Conference 

Linen Suppliers Honor Sherrill 

Success Means Keeping Pace 
With the Times 

They Like To Sell 

Visiting Frenchmen Tell Us: 
Our Problems Are Much 
Alike 


PERSONNEL 


Christmas Party Practices 
Do You Need An Incentive 
System? 


Issue Page 


April 
January 
November 
October 
March 
January 
December 
May 
November 


November 


February 
March 


November 
July 
April 


September 
October 


October 
February 


February 
May 


December 


February 


December 


June 
August 


December 
June 


January 
March 


June 
April 


August 
February 
October 
May 


June 


July 
September 
March 


November 
August 


November 
March 


May 


November 


April 


Dress Right for Sales 

5-Point Maintenance Program 

Help Wanted 

The Hollywood Touch 

How Do You Rate as a Boss? 

How To Speed Counter Service 

Introduction to Launder- 
mation 

Lights! Camera! Action! 

More on Christmas Parties 

New Plant Verifies Deluxe 
Formula 

Quality—How Do We Get It? 

A Question of Sex 

Room for Goodwill 

Routemen Can Sell! 

So We Had To Move 
Tools of Management 
20° Cooler Inside 


PRICING 

How To Promote Semi 
Finished Bundles 

Should You Raise Your Prices? 

Skirt Pricing on Trucks 


PRODUCTION 
Automation for Laundries for 
1960? 
Continuous Towels: How They 
Keep ‘Em Rolling 
Do You Need an Incentive 
System? 
Easier Jobs Mean Greater 
Production 
Extractor, Tumbler, lroner 
Data 
Finding the Easy Way 
Giant Washer Ups Production 
700 Pounds Per Load 
How Deluxe Sets the Tempo 
for Mass Production 
How Fast Should an Ironer 
Run? 
How One Industrial Laundry 
Got Its Start 
How To Mechanize Flatwork 
Production 
Ideas Make a Small Plant Big 
in California 
Institute Drycleaning Plant 
Makes Great Strides 
Introduction to Launder- 
mation 
Large or Small Washers? 
Launder-mation in Processing 
Operations 
Mechanized Flatwork 
Department 
Modernization—Virginia 
New Plant Verifies Deluxe 
Formula 
No Legmen Wanted in This 
Plant 
Production and Management 
Production Standards 
Revamped Washroom Speeds 
Linen Handling 
Saving Money 
Scheduling—lIt Can Be Done 
So We Had To Move... 
You Can't Mark Time in the 
Battle Against Inflation 
Where To Begin 
Work-Saving Ideas for Linen 
Suppliers 


PUBLIC RELATIONS 
Coin-Operated Laundry 
Roundup—Part II 
(open house) 
A Day with Betty Best 
Drives Aid Freedom Fighters 


Issue Page’ 


July 42 
April 32 
November 
September 
November 
February 
October 
March 
December 
February 
March 
December 
December 
April 

March 

April 

August 


June 
November 
December 


October 
December 
April 
October 


October 
October 


April 
February 
September 
November 
October 
May 
August 


October 
August 


October 


January 
June 


February 


May 
October 
October 


January 
April 
May 
March 


December 
October 


July 


May 
March 
April 


Continued on page 


STARCHROOM LAUNDRY JOURNAL 





fried new 
AD-DRI BLE 
yet? 





If you haven't switched over to New Ad-Dri 
Bleach, you have no idea how simple and 
convenient a tru/y modern bleach can be. 

No spillage, no breakage, no waste! No 
mixing or messing with bleach preparations! 
New Ad-Dri Bleach is as easy to use as put- 
ting in the soap. Simply measure it out in 
the handy Dri-Ader cup . . . add it to the 
wheel at the beginning of your normal bleach 
operation. 

. and that’s all there is to it! You'll get 
wash after wash with maximum whiteness 
retention and minimum tensile strength loss. 
Extra stain removal power, too. And using 
New Ad-Dri Bleach is as safe as it is simple. 

Here, for the first time, is controlled bleach- 
ing—the right amount and the right strength 
every single time. Try New Ad-Dri soon and 
see the amazing difference. Call your supply 
house .. . or write for the New Ad-Dri story. 


DOE Rail RRAREBAY a? 19 AES. 


New Ad-Dri Bleach is packed in 100-lb. Leverpak drums 


LAAT P LRT BT OED BLY? VRS EN RO I 


Each drum contains a convenient Dri-Ader measuring cup. § 


[| PES 


eee 
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k 


NEW AD-DRI BLEACH IS ADDED DRY TO THE 
BLEACH SUDS 


NEW AD-DRI BLEACH IS ADDED DRY RIGHT 
FROM THE DRUM 


Dri® is o trademark 


NEW AD-DRI BLEACH IS EASILY MEASURED IN OLIN MATHIESON CHEMICAL CORPORATION 
THE HANDY DRI-ADER CUP INDUSTRIAL CHEMICALS DIVISION + BALTIMORE 3. MO 
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The ONLY steel spring cushion that can 
be applied to your present STANDARD 


chest type flatwork ironer rolls! 


—regardless of make and size! 


Section of spring 
Spiral at roll-eng 


S 
S 
LS 
S$ 
S 


~ 


Zeidler Sesrinng Cushion 


Hundreds of satisfied users have proved you get more years of fine: 
pring cushions 


quality and lower cost flatwork ironing with Zeidler s 
There is no packing down as with textile padding — Zeidler cushions 

have indestructible resiliency. There is no need for repeated 
adjustments. Rolls are always full size—top covers last 30°7 longer 
In key laundries throughout the United States Zeidler spring « 
installation — that 


dressure 


are giving top service five, even 10 years, after 
hions will ¢ 


proof, for your next re-padding, that Zeidler spring cus 
you far less in the long run! 


Zeidler Spring Cushioning is available for float rolis— 
Wl 


ING CO., INC. 


Contact your local jobber or 


ZEIDLER MANU FACTUR 


Mamaroneck, N. Y. 


also for all types of laundry presses. 


Specialists in Spring Padding for over 20 years 


EST. 1897 
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pilus a banquet —Harry Yeates 


Meeting 


Another feature of the 
i pane lon the subject “Single vs. Tw 

Bath Drycleaning.” The panel includ 
1 Jack Ireland, Caled Products 

Chisholm, Emery Dr 

Machlis, Stamford Chemical 

and Waldo Starkweather 
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two-bath drycleaning and office automation 
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JUST 
THE 
q TICKET... for outstanding 


/washing results 
' every time! 
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it's Procter & Gamble’s complete, scientifically balanced soap—offers 
dry cleaners top efficiency and economy in their laundry operation! 


f you want to turn out really clean wash loads And even in inexperienced hands Ozonit 

at remarkably low cost per bundle, you'll want t: you qualitv control. When vour wash 

-y Ozonite. A SPSS re a Pee ey et) ae 

Factory built to contain all the necessary wash- 
ing ingredients, Ozonite is a ready-to-use mixtur 
that never varies in strength or efficiency. This you switch to Ozonite. Why not try it n: 
uniform quality assures you of superior soil re- 
moval, excellent whiteness maintenance and com- PROCTER & GAMBLE 


plete safety to fabrics, load after load. 
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Panel on drycleaning systems is introduced 
n organized bull sessions 


Inc. Dr. J. Wiebush, director of re- 
search at the National Institute of 
Drvycleaning, was moderator. 

While there were many interesting 
ind worthy viewpoints expressed on 
this subject, the presentation turned 
out to be rather lopsided in that the 
panel lacked a champion for the two- 
bath system 

The formal agenda was concluded 
with a slide presentation made by Ar- 


by Tri-State President John Horst during 


we Tee ONO 


nold Knoebber, National Cash Regis- 
ter, showing how the Staunton Steam 
Laundry mechanized its laundry office 
system. This plant does all its book- 
keeping on one machine. The biggest 
time savings were noted in handling 
payroll for the plant’s 55 employees. 
Two office girls can turn out the pay- 
roll here in just one hour. 

The final day’s program was given 
over to organized small-group bull ses- 


Mississippi officers, left to right: Jack Gardner, Ted Roger, Ed May, outgoing president, and 


Fred Poitevant 


Mississippi Meeting 


PLANT HANDLING of 1958 fabrics 
and styles was one of a wide range of 
subjects covered at the Mississippi 
Laundry and Cleaning Association’s 
thirteenth annual meeting, held in 
Jackson December 7-8. 

Dr. Dorothy >: 
consumer relations of the National In- 
stitute of Drycleaning, told the 165 
registrants to exercise care with many 
new fabrics in 1958. Metallic weaves 
and velvets will be strong this year, 
Dr. Lyle said, and also warned of 
trouble with low-temperature-dyed 
chiffon. 

On the sales side, the Mississippians 
heard from Willis A. Pellerin, presi- 
dent of Pellerin Milnor Corporation, 
and Richard Pearson of the sales and 
advertising department of the Ameri- 
can Institute of Laundering. 

Mr. Pellerin advised the members 


Lyle, director of 


56 


to “tailor your selling techniques to the 
wants, not the needs of women.” He 
also told the group to “talk in terms 
women can understand because they 
are your customers.” 

From Mr. Pearson came the advice 
that route and counter sales in the 
laundry and cleaning business should 
complement each other. Victor D. 
Oakley, management consultant, told 
the registrants that “industry is now 
putting human values into the profit 
picture.” 

The association also elected officers 
for 1958. Selected president was Ted 
Rogers of Rogers Brothers, Vicksburg. 
The two vice-presidents are Jack 
Gardner of Gardner Cleaners, Green- 
ville, and Fred Poitevant of Troy 
Laundry and Cleaners, Meridian. 
Gordon Marks continues as executive 
secretary of the association. 


the formal program. Panel findings were later reviewed 


sions on the subjects covered by the 
speakers the previous day. The bal- 
ance of the day was devoted to touring 
local plants. Plants which opened theit 
doors to the visitors included Berg- 
mann, Dupont, Elite, Manhattan, Pi- 
oneer and Q & S Laundries. 

John Horst of the Lord Baltimore 
Laundry, Baltimore, Maryland, is pres- 
ident of the Tri-State Association, 

—Henry Mozdzer 


New association directors elected 
were R. B. Tulles of Starkville, Hazel 
French of Handsboro, and Harold 
Gotthelf of Jackson, Holdover direc- 
tors are B. E. Denham, Laurel; Charles 
Burgess, Brookhaven; Walter Martin, 
Jackson; F. R. Walsh, Greenville; 
Grady Jackson, Sr., Summit, and C, C. 
Jones, Vicksburg. 


MLA Sponsors Lectures 


WORK SIMPLIFICATION was the 
subject of an all-day course sponsored 
by the Massachusetts Laundryowners’ 
Association, December 7, at the Som- 
erset Hotel in Boston. 

The course was led by Harold G. 
Dunlap, work simplification director 
of H. P. Hood & Sons Dairy Co. and 
one of this country’s experts in the 
field. One hundred forty persons regis- 
tered for this meeting and luncheon, 
including plantowners and managers 
from the Massachusetts Laundryown- 
ers’ Association, Laundryowners’ Bu- 
reau of Boston, Boston Linen Club, 
New England Linen Supply Associa- 
tion, Diaper Service Institute of New 
England and allied tradesmen, 

Mr. Dunlap’s talk was supplement- 
ed by films and charts showing how 
industry can produce more with less 
output of human energy and effort. 
He also noted that reducing production 
costs and waste could be accomplished 
through motion efficient 
workflow and material handling, and 
the combined creative thinking of em- 
ployees and management. 


economy, 
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The Shirtomat 
manufactured for ALD by 
Forse Equipment Co. 


ALDHEET Water Systems 
manufactured for ALD by 
A. O. Smith Corp. 





ALDIRON Ironers 
manufactured for ALD by 
Chicago Dryer Co. 


ALDRY Dryers 
manufactured for ALD by 
Huebsch Mfg. Co. 





' 
% 
4 
& 
¥ 
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ALDSOFT Water Softeners ALDWASH Washers 
manufactured for ALD by manufactured for ALD by 
Bruner Corp. Cook Machinery Co., Inc. 


a 
BEAUTY 


ALD equipment has been handsomely styled in 
refreshing sea-foam blue and snowflake white to 
give you dryers, washers, extractors, ironers and 
shirt finishing equipment that blend together for 
precision-engineered beauty. 

ALD can help you redesign and/or renovate your 
present facilities...help you finance the equip- 
ment you need that will attract new business, help 
you keep up with competition and lower your 
service costs. Write, wire or phone today for full 
details. 


| 
J 


es WAS = 


ALD, INC. 3549. clark st., chicago 13, tll. 
Detroit, Mich. * Louisville, Ky. 

St. Louis, Mo. * Dallas, Texas 

San Mateo, Calif. * Los Angeles, Calif. 
Jacksonville, Florida * Minneapolis, Minn. 
ALD New York, Inc. * Baltimore, Md. 
Long Island City, N. Y. 


© ALD, Inc., 1958 
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Laundromat Signs 
manufactured for ALD by 
Standard Mfg. Corp. 


ALDHOT Water Heaters 
manufactured for ALD by 
National Combustion Co. 

— ; - 


The Laundromat® 
manufactured for ALD by 
Westinghouse 


Meter-All Meters 
manufactured for ALD by 
Meter-All Co. 


ALDCOIN Meters 
manufactured for ALD by 
H. Greenwald Co., Inc. 


, 


DRYALD Dryers 
manufactured for ALD by 
Hoyt Mfg. Corp. 


ALDSPIN Extractors 
manufactured for ALD by 
Bock Laundry Machine Co. 








Personal attention to deta 
helps plantowner Foasberg pre 
pore promotion on plants new 
shirt packaging method. Pre 
caution paid off 


New Shirt Package Gets Quick Acceptance 


Customer interviews held month in advance 


break the ice for changeover at Foasberg’s 


PHE CUSTOMER'S VIEWPOINT is 
all-important. Getting the customers 
reactions to a new type shirtfold and 
pac kage before instituting the change 
has paid off for Jim Foasberg at Foas- 
berg Laundry & Cleaners in Long 
California The change in- 
volved a different method of packag- 
ng and the use of the increasingly 
popular lay-down shirt collar. 

Some Southern 


reported varying 


Beach 


laundries in the 
California area had 
grees of customer displeasure with 
» lay-down fold, and a like number 
good acceptance for the new idea. 
any event, it was apparent there 
were many causes for the difference of 
opinion 
it appe ired to be a 


ot promotion on the part ot many 


I most cases 
] 
lav aderers t ndition their c 
aiaderers to condition their custom 
er: for the shock of getting something 
dit «rent. Even changing the color of 


th vrapping papel! has been known 


By LOU BELLEW 


to bring howls of anguish trom many. 

With the thought of getting a good 
cross-section of opinion from his cus- 
tomers before making a change of this 
kind. Jim Foasberg actually spent all 
a month 
at his 
plant. He was finally convinced the 
public would be receptive to a change, 


his available spare time for 
waiting on drive-in customers 


ind the new type ot automat folding 


machine was installed. 


Ads stress advantages 


The lay-down shirts are individually 
packaged in paper-backed bags with 
polyethylene fronts and go out in 
boxes. Advertising consisted of the en- 
tire back page of a neighborhood 
newspaper, once each week tor three 
weeks, and half a dozen small bill- 
boards at strategic points within his 
trade area. In addition, every drive-in 
customer receives a type writer-sheet- 


th WosWo 1 | ls 
sized handbil isting ill ne adva 


tages of the new stvle shirt. The full- 
page ads were blow ups of the handbill. 
Smaller pamphlets known as “Foas 
berg Facts,’ weekly and 


showing various other plant services, 


changed 


are used as bundle inserts. 
According to Mr 


tomers have been quick to recognize 


Foasberg, his cus- 


the many advantages of the new type 
of fold. Primarily they have been im 
pressed with the space-saving features 
and the comfortable fit of the collars 

From a production standpoint Jim 
definitely feels the new fold is easie1 
to pac kage in his polvethyle ne-fronted 
bags and will increase production off 
units, although figures 
were not immediately available for an 


his two-girl 


accurate comparison. The percentage 
of increase will better be determined 
after the crews have become more ex- 
perienced, but the ease of pac kaging 


is at once apparent. 
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You can’t keep water, sewage and labor costs from rising, but you can hold down your 
overhead with INEX and the SHORT RINSE FORMULA...and get brighter whites than ever before! 
INEX saves fuel...water...time...labor...sewage disposal charges... water softening...soap 
...wear and tear on washwheels...and increases the capacity of your equipment (you'll 
actually get more pounds washed per day without adding equipment 

Sound wonderful? It’s just one of KOHNSTAMM’s many new methods and materials tl 


make your work brighter, whiter and easier. Write today for the full story 


NEW YORK 7, 89 Park Place CHICAGO 11, 11-13 E. Iilinois St 


Established 1851 
LOS ANGELES, (P. O. Address) 2632 E. 54 St., Huntington Park, Calif 


Foremost Manufacturer and Distributor of Quality Laundry and Cleaning Supplies 


DIANAPOLIS 


ALBANY + ATLANTA «+ BALTIMORE + BOSTON + BUFFALO + CINCINNATI! + CLEVELAND 
JACKSONVILLE » KANSAS CITY, MO. + MEMPHIS + MINNEAPOLIS » NEW ORLEANS + OMAHA + + SEATTLE 
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What about 


BILLBOARD 


ADVERTISING? 


‘“Trend to suburban branch stores and drive-ins 


should cause laundrymen to take another look at the 


opportunities of this medium,’ 


THE AMERICAN PUBLIC is truly a 
wheels. Today there are 
72 million licensed drivers 


public on 
more than 
on our roads and highway sa figure 
which very nearly comprises one-half 
of our total U. S. population. 

At the present time relatively few 
laundries attempt to reach this public 
through 
ihat are developed specifically to cover 
tl is mobile market. In the past, some 
le undryown rs have been dubious of 
the value of billboards because of 
‘what they consider “the local nature 
of their operations.” The growth of the 
suburbs in recent years, however, has 
tended to broaden the area which is 


regarded as loc al 


outdoor advertising media 


60 


By HENRY MOZDZER 


To find out some of the specific 
values and applications of billboard 
advertising for today’s local business- 


men, we went to a specialist in the 


field. He is Joseph Palastak of one of 
the top advertising agencies in New 
York City. 

Mr. Palastak’s many years of experi- 
ence in the outdoor advertising field 
have carried him to every state in the 
union. He is in charge of the outdoor 
idvertising function at Cunningham & 
Walsh, Inc —where he 1S responsible 
for anaylzing and buying space for 
major clients. 

Here are some of the questions and 


’ says Joe Palastak 


answers that were exchanged during 
the course of the interview: 

Q. Why would a typical merchant, 
such as a laundryvowner, who serves a 
clientele within a few miles of his 
plant be interested in using billboard 
advertising to promote the sale of his 
services? 

A. There are several good reasons 
Since cost is an important considera- 
tion to such businessmen, poster panel 
outdoor advertising is worth while be- 
cause it provides an opportunity to get 
an advertising message to the greatest 
part of the population at very low 
cost. On a national average the cost 
per 1,000 exposures is 15 cents. 

Continued on page 62 
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Hau Yow “Jo “4bttend 


70.9. L.'s 


75th Anniversary 
Diamond Jubilee 
Convention-Exhibit in Chicago 
Wednesday-Sunday, 
February 26- March 2 
featuring 
The largest exhibit in 
Laundry History 
Over 57,000 square feet in 
Laundering and Drycleaning 
Equipment and Supply Exhibits 
Scintillating—V italizing—Dynami« 


Business Sessions 


Valuable Door Prizes at Every Business Session . . . and at the Exhibit, too 


Floor Show, Dance, Banquet and other Entertainment 


Special Events for the Ladies, with a Diamond Grand Prize at the Banquet 


Business Sessions to be held at the World’s Largest Hotel—the Conrad Hilton 
Exhibits to be shown at Chicago’s World-Famous International Amphitheater 


o”7 9) 


(Exhibit open Thursday, February 27, through Sunday, March 2 


ie Ce i ie i Si J J ci ie i it a de i 2 a i a > a ci Cb i i> i Me Gee Mee dal 


iS YOUR NAME ENTERED IN THE CLIP AND MAIL TO A. I. L. 
BIG CONVENTION CONTEST? 


You can win two roundtrip flights to Chicago, via 
TWA Trans World Airlines PLUS five nights in a 


You bet I want my name “in the hopper” for the TWA 
Trans World Airlines roundtrip flight to Chicago and 


room for two at the Conrad Hilton Hotel: room for two at the Conrad Hilton Hotel. 


Any laundryman or drycleaner is eligible to enter. 


Clip the coupon at right and return it to Name 


Firm: 
AMERICAN INSTITUTE OF LAUNDERING, ial 
JOLIET, ILLINOIS, 


postmarked no later than 
January 31, 1958. 


City and State 
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for laundering and cleaning 
with eye -appea/ 


Stock posters can be used to get professional look at comparatively low cost 


Imprints of company name provide local identification 


: ; . 
merchants in Furthermore, one distinct advan 

to meet a local advertiser has in relatior 
ing 


national advertiser is that copy 


slanted with “local appeal 


considerations 


as 


It also provides Every one is treated it 


Then, too the 


advertisers differ we What about company name 
hose of a national I use of telephone numbers? 
4. The name of the company 
should be I nil } The etrective 
ness of including a telephone n 
I 
J] 
Ss que stlonabie, although there 


people who will jot d wh 


suggestions 


posters 
] 
i mistake 


yoster 





ises loc al mel 
ional advertisers 


artoon characte 
] ] 
idemark that can be 
7 
ectively in advertisit g mes 
| 


the visual impact 


24-sheet poster al 


ortunity to use such 
onsistently 
rtising value 
Q. Ma rs have 


number of branch outlets. How should 
these be 


vundry 


handled on posters? 
A. Not al ot them sn yuld 
on a single poster—es}] 


t 
outlets are numerous. It’s better 





d€ 


Keep copy simple. Best posters carry short messages—not more than seven words—in easy say something such as “there’s one 
to-read type. Value of telephone numbers is questionable 


vour neighborhood.” Or if outlets are 
62 
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three dimple loys on ATAX 


PRODUCE THE PERFECT SHIRT 
nn | : 


Model CBBY 


CABINET BOSOM- 
BODY YOKE PRESS 


Completely finishes the front, back, and yoke 
in one lay automatically in 15 seconds, with 
perfect quality * Easytoload + Easy 
to Train New Girls + All Steel Construction 
for Dependable Service + Exclusive 
AJAX High Velocity Heads for 
Fast Drying 


Model CS 


CABINET SLEEVE PRESS 


Superbly finishes both sleeves in one lay — 
automatically — in 10 or 12 seconds ¢ The 
exclusive *Magic-eve” seam indicator per- 
mits instant adjustment for any size sleeve 

¢ Faultless finishing from cuff seam to 

shoulder seam ¢ High velocity heads 

and fully heated bucks for fast drying. 


Model CCW 


COLLAR AND CUFF PRESS -\ 


Completely finishes both cuffs and collars in g=\¢ee? 
one lay with superb quality. Equipped with e 
exclusive AJAX HI-VELOCITY HEADS 
for fast drving. Designed for vears of 
continuous performance. Every piece 
of goods gets extra-fine, lustrous 
finish that customers appreciate. 


AJAX PRESSES 


since 1929 
Salt Lake City, Utah 
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snint UNE 


Laundrymen see them and buy them 

2, 3 and 5 units at a time! Write, wire or 
phone for complete information. Each of 
these models can be added individually or 
as a unit. Conversion diagrams, complete 
layouts and surveys will be sent 


free on request 





Eats 


me) RUGS Really CLEANED 


LITTL 


FALLS 





Painted bulletins give greater flexibility of design. Locations are hand-picked; cost more but are very effective. Outdoor medium works best 
when picture relates directly to product or service advertised. This is borne out by studies of recall and remembrance 


in different localities you might say 
“in Little Falls” on one poster . . . “in 
Red Bank” on another poster, etc., and 
attempt to correlate the panel location 
with the poster. It is too much to ex- 
pect a motorist to memorize a long list 


is he drives past your message. 


Q. Can't billboards be used to give 
directions to the laundry plants? 

A. You mean by having an arrow 
or some such device? Let’s say they 
generally should not be used in this 
although 
on painted bulletins a directional in- 


manner, In poster showings 


signe might be permissible. Remem- 
ber, however, that the vitality of ad- 
vertising messages is diminished by 
lirectional copy. Directional signs are 
in element of their own. 


Q. Could you give our readers some 
idea as to the best location for a poster 
so far as distance from a plant or 
branch office is concerned? 

A. Normally, outdoor is sold in a 
“package” showing—not one panel at 
a time. These packages may be ar- 
ranged to have rotation from one loca- 
tion to another every month. There 
are exceptions, of course. Some poster 
panel plant operators will sell a single 
panel to a local merchant. The location 
of the panels assigned to the showing 
may vary from month to month, but 
in advertiser can request a particular 
location that appeals to him. Ideally, 
the best coverage of a market is ac- 
complished by having panels situated 
at key locations throughout a market- 
ing area to give balanced coverage. 


Q. Should a laundry try to get a 
billboard somewhere in the immediate 
vicinity of the plant? 

A. No, not necessarily. Putting 
panels in your own neighborhood can 
be a mistake in advertising strategy. 
The panels should be located where 
the greatest number of motorists will 
see them, while many laundries are 
not in high-traffic neighborhoods or on 
heavily traveled arteries. 

The function of a poster showing 
is not the same as point-of-purchase 


64 


material. A poster showing attracts 
people to the point of purchase and/or 
can deliver a vital message to custom- 
ers on their way to the point of pur- 


chase. 


Q. Would you suggest that laundry 
plant operators should try to get 
panels on the traffic arteries leading 
into town rather than outbound from 
town? 

A. That distinction isn’t so impor- 
tant now as it used to be. The popula- 
tion trend is toward the suburbs. A 
smart operator would try to get a 
poster somewhere between these out- 
lying areas and his place of business. 
His choice of direction of the flow of 
traffic to be covered can be minimized 
to an extent because the people who 
could use his services travel back and 
forth. 


Q. Is a billboard set high above the 
street better than one at a lower level? 

A. A ground level panel in the nor- 
mal range of vision is perhaps prefer- 
able—but circumstances may dictate 
that a panel on a one-story or two- 
story building may be advisable. 

Painted bulletins atop a building 
can be extremely dominant—since the 
larger copy area of the bulletin pro- 
vides for a visual “carry” over a large 
area such as a town square. 

Highway painted bulletins are usu- 
ally at ground level and are positioned 
to cover vehicular approaches of ap- 
proximately 600 feet. 


Q. Are billboards seasonal? 

A. No. No one, to my knowledge, 
puts his car away for winter. The vari- 
ations in traffic between seasons, in 
metropolitan areas, are negligible. 


Q. What about the use of painted 
bulletins? 

A. The painted bulletin is very 
effective. These locations are hand- 
picked. The cost is higher than it is for 
a typical poster panel, Bulletin space 
normally is bought on a yearly basis, 
or sometimes for three years depend- 
ing on the circumstances and the area 


—whereas poster space Is bought on 
a monthly basis. 

The copy usually can't be changed 
more than three times a year without 
entailing an additional charge. 

The rate quoted by the plant oper- 
ator for a bulletin includes the paint- 
ing of the bulletin copy three times a 
year. 

Repaints of copy may be a straight 
repaint of copy used in the previous 
period of the contract or execution of 
new copy. 

In poster 
quoted by the plant operator is the 
space rate for the month. Production 
and/or supply of the poster is a sepa- 


advertising, the rate 


rate and extra charge. 

Q. We've seen signs that glow in 
the dark. Can you tell us something 
about them? 

A. Yes, fluorescent paints had been 
widely used to advantage, but aré 
fairly expensive to begin with. Then, 
too, they have to be renewed more 
frequently than ordinary paint. As a 
result of the cost, these units are being 
discontinued in many cases—as the 
“novelty” of their usage has dimin- 
ished. 

Fluorescent inks can be applied to 
lithographed or silk screen posters— 
but here again costs rise sharply. 

Of course, there is no question but 
that fluorescent treatment is highly 
effective. 


Q. Which form of outdoor adver- 
tising is best? 

A. Much, of course, depends on 
what the laundry management wants 
to accomplish and the extent of cover- 
age desired. The local merchant may 
find it impractical to take on a large 
showing of painted bulletins because 
of the expense involved. 

Nonetheless, a 
painted bulletin may answer a particu- 
lar objective better than posters. 

Posters, on the other hand, provide 
a wider coverage of the market, and 
since poster showings are bought 
monthly—a change of copy theme can 
be implemented every 30 days. 


single strategic 
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Thus, laundry management—con- 
sulting with the local poster plant op- 
erator—can determine the best course 
of action for specific objectives. 


Q. What about production costs? 

A. In paint, the outdoor plant oper- 
ator may submit suggested designs, 
artwork and layout for approval—at 
no cost or at nominal cost. Fluorescent 
paint and other special effects—such 
as cutouts—would be extra. 

In posting, the production or pur- 
chase of posters—either lithographed 
or silk screen—is a cost to be borne 
by the advertiser. 

The cost of lithographed posters— 
on a short run—is prohibitive. As a 
result, most local advertisers use the 
silk-screen process for their posters. 

While not providing the same effect 
as lithography, silk screening is an ac- 
ceptable process. Recent develop- 
ments in silk screening allow for a 
“blending” of colors not possible a 
number of years ago. 

The outdoor plant operator would 
submit suggested layouts or advise 
about stock posters. Costs for layout, 
artwork and design on posters are a 
charge to be borne by the advertiser. 

Q. What are the advantages of 
using a stock poster? 

A. Usually they are 
posters upon which the laundry oper- 
ator could have his name imprinted 
directly or have “snipes” produced 
bearing his name post underneath 
the stock poster. 

In this manner, a highly profes- 
sional design can be obtained since 
stock posters are produced by leading 
lithography plants. The application of 
the laundry operator's name would 
provide the necessary local identifica- 


lithographed 


tion. 


Q. How would laundry manage- 
ment determine the best type of poster 
for its purposes? 

A. Costs of production or purchase 
are a vital consideration. 

The smaller operator might decide 
on a stock poster. 

An operator who planned monthly 
poster showings for an extended pe- 
riod over the year might choose silk 
screen, since it would provide more 
timely, pertinent copy. 

Large operations might select lith- 
ography—for its superior production 
qualities. Most national advertisers use 
lithography. 

It must be noted that the produc- 
tion costs of a small run may not vary 
considerably from a large run in that 
the costs of setting up a production 
loom large in the final cost. 

The local outdoor plant operator 
should be consulted about a specific 
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type of poster to be used, dependent 
on quantity needed. 


Q. Does outdoor provide an oppor- 
tunity to “merchandise” the advertis- 
ing? 

A. Definitely. There is an increas- 
ing trend to follow up advertising 
campaigns with tie-ins. 

Some laundry plants that use the 
outdoor medium have repeated their 
outdoor designs on package labels and 
shirt inserts. Other tie-ins would in- 
clude reproducing the outdoor design 
on doorknob collars. The design can 


also be reproduced in miniature for 


They're 
Feather-light, 


wear longer 


z 


Mark-O-Meri 


Now, tough, rigi 
room Trucks! Li 


+ 


; . , 
bolts, nothing to rust. Plasti chemi 


See new, supe nrock Plastic 


Three stvles—the ( 600, No. 400 Elevat 


basket 


rack; No. 400R ith removabl 


} 
exterior Is standard — colors pe 


Madison, Indiana 


PLASTIC brings you 
was! 


heer weight than metal S 
snags in nets or « I thing, no rivets, 


wearing! Smooth plastic means no more 
< 


use on the sides of delivery trucks 


Q. You feel, then, that outdoor is a 
logical medium for laundry manage- 
ment to investigater 

4. Outdoor has proved of value to 
numerous advertisers. Its value to 
laundry operations today could be 
more vital than ever before in that 
more autoists are on the highways, 
branch operations in the suburbs are 
in increasing trend in the laundry 
field, and drive-in operations are on 
the increase 

Outdoor could play an important 


role in covering these aspects. J 


nly 
shamrock 
offers 
PLASTIC 
washroom 
frucks!.. 


Patent Pending 


+ 
ite 


-than-ever value in S|} 
— far strong 


room truck 


resists acids, alkalis, bleaches, s 


be at your Shamr 
th with 

Snow-white inte 

ctured by ME E SE. 


dr ain hose 


Ask your Shamrock Jobber for facts and prices! 


SALES OFFICES: NEW YORK—F Tyroler, 55 West 


East Densiey Dr., North Decatur ae , 
Jefferson 6-6565; WEST COAST —Petersen-t 
3-7003. Export Mgr.—R. A. Auerbach 


42nd St., PE 6-0615; ATLANTA—W 


M. Hooton 


Bivd., 





with 
1 
W hic ] Hes 


( ymnnected to the ill 
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IT WAS MY PLEASURE recently to 
visit several laundries in Washington 
ind Oregon. This leaves only Georgia, 
Alabama and Florida to visit before | 

n brag of having collected gadgets 
from every state in the Union. So far 
t is apparent to me no one section of 
the country has a monopoly on ideas 
ror 


improving on accepted laundry 


ractices 
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60 Gation 
Water Repellent 
Suppiy Tank 





Water-Repellent Tank 
Hal 


part of Eugene Laundry & Clean- 


"= t 


Bangs wh » he ids the drve lean 


rs, showed me his version of a more 


The 


lf is of heavy metal with weld- 


efficient water-repellent tank. 
nk itse 
ums, 40 inches square and 40 

It has a false bottom of 
And beneath the 
Hoor under the tank is a supply tank 
same construction that holds 60 


An air line 


Wire screen 
} 
i 


’ 

if water repe llent 
1 

supply tank is 


water-re] 


underground 
ree the 


the 8 
th 


into t 


After 
] 


araln by OTAaV 


iain il 


LISé 1e solve nt 

ih 

rg yund tank 

il explained it, 

en keeps the garments oft the 

f the tank and permits them 
roperly when the 


pro] solvent 1S 
his 


“bubble 
This J 
Is a copper tube 
holes drilled in it 
bottom of the tank 
line, this bubble 
the solvent 


manner 


drair 
1 1 1 
lumped, and it yermits 


I pe t efficiently 


| operate 
bubble pips 
i lot ot little 


on the 


s} ipe d 


] 


Ipe icts to agitate and 


he garments In such a as to 
1 more uniform treatment of the 


ibr There 


nsure 


are several details such 


as various valves which perhaps aren't 
properly placed in the drawing, but 
it ll give you a rough idea. 

Might be 
of caution, too, Seems Hal’s first crea 
with the 
supply tank serving as a base for the 
All was lovely unul 


wise to suggest a word 


tion was all aboveground, 
processing tank 
in employee went home and left the 
air on, with certain valves closed. Be- 
mess in the cleaning room, 
“bit of 
understandable enough, since 

too, 8-inch metal 
' 


Ided seams. 


sides the 
Hal 
this 


] 
with we 


savs there was a noise, 


| 
tank, was of 


Suspended Stairway 


The Domestic Laundry & Dryclean- 
ers plant in Eugene, Oregon, 

tront wall 

] 


It was used 


had a 
narrow balcony along the 
f its finishing department 

} 


x the storage of various supplies. A 


to th 
the 


. 3 
stairway led 


the 


up 
] 


aisie of 


Conve ntional 


baleony from center 
room 


Archie 


ywwners, decided the space taken 


Peterson and Worth Downer, 
the 
up by the stairway could be put to a 
Out came the 


ot more profitable use 


stairway substi- 
tuted 
plank, 


Cony 


and in its place they 
what looks like a ship's gang- 
hinged at end to the bal 
\ block-and-tackle arrangement 
to the ceili 


stairwa\ » be hoisted un 


one 


ng joists permits the present 


1 
Wav Of trame when not 


a >yLLeus 
dy) aoe & vied 


ple te even to a guard railing the ste ps 
the 


stairs and balcony at the hinged end. 


have 1 safety chain connecting 


The other end doesn’t depend on 


its raised 


the hoist rope for support in 
position, either. A chain from the ceil- 
ing has a metal hook which fits under 
the lower step. A wooden handle on 


this hook permits it to be properly 











positioned under the lower step once 


the stairs have been 
the way. 


Nearly enough space 


raised up out of 


was saved te 


accommodate an entire shirt unit. 


wn 
i ee, 


Supply Bins 


Curtained Supply Bin 


The re 


supply bins in 


mav be bigger and _ better 


a lot of laundries, but 
than the 


Oregon) Laundry. 


there will be none prettier 
one at the Albany 
Art Lewis, the plant manager, has 

8-foot-high supply bin with 10-foot 


long shelves which occupies a spot 


ilong the wall of his drvcleaning d 
] 
A 


He's 


pensive cotton print dress material , . . 


partment covered it with ine 


talk about color! 


« «4 
(at Frame 

7 Bundle 
Truek 


Easy-Unloading Trucks 


Slat bundle trucks at Eugene Laun- 
the lower half of 
the front fitted with plywood 


drv & Cleaners have 
panels 
to keep bundles from spilling out. 
However. the upper edge ot the ply- 
wood panels has been cut out in the 
form of a large half circle. This serves 
The panel 
greater bundle capacity, and still en- 


ables the employees to unload the last 


two purposes permits 


few bundles with greater ease. 
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HOW MUCH 
WATER 
WILL YOU 
WASTE 
THIS YEAR? 


SaTinettre —A balanced blend of wheat and corn 


for proper body and a smooth, pliable 


congealing. No waste. Use it hot or cold 


ULTRA-LITE — Makes whites ultra-white. Makes 
colors ultra-bright. With each 42” x 84” wheel on a 


you can 


increase production 6,900 Ibs. and save 18.400 gal- 


48-minute formula running 8 hours per day, 
,79 


lons of water per month—222,000 gallons per year 
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HERE'S HOW TO SAVE 
222,000 GALLONS PER WHEEL 


Water costs keep going up and up. Stop losing profits 
down the drain with these Keever products . . . Satinette 


and Ultra-lite ... and improve quality, too. 


Your Keever Sales-Service Man can make a check-chart 
analysis in your plant in 10 minutes... tell you what 
you can save... how to increase poundage ... improve 
your work. He’s at your service. 


. 


“EESTAD 


7 4 


i "Roguct® 
A BLEND OF WHEAT AND CORN 


Other Keestar Products: SANI-SOUR e JUMBO PADS 
THE KEEVER STARCH CO., COLUMBUS 15, OHIO 


AT AN 


N 
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Laundry News Notes 


ST. PETERSBURG, FLA.-—Russell J. 
Rose, 16-year veteran of the technical 
staff of the American Institute of Laun- 
dering, has assumed the duties of man- 
ager of Home Service Laundry and 
Cleaners, it was announced by R. H. 
Fraze, president of the laundry firm. 


TUSCALOOSA, ALA. — Northington 
Laundry, Inc., has opened a branch in 
the new Leland Shopping Center at Al- 
berta City. W. Tandy Barrett is president 
of the firm, E. W. (Rainey) Collins vice- 
president, Mrs. W. T. Barrett secretary, 
and W. E. Nicholson treasurer. 


SPINDALE, N. C.—Rutherford Coun- 
ty Hospital has launched a campaign 
to raise funds to be contributed toward 
the cost of a new hospital laundry. 


MEMPHIS, TENN.—Model Laundry- 
Cleaner has opened its ninth branch, at 
Crimp and Dudley. Jack Scharff is presi- 
dent of the firm. 


BASTROP, LA.—W. C. Hornsby, 
owner of Hornsby Cleaners, was elected 
president of the Bastrop Laundry and 
Cleaners Association at a dinner meet- 
ing held recently in the Louisiana Hotel. 


NEWPORT NEWS, VA.—A storage 
vault has been added at Newport News 
Laundry Corp., 830 25th St. 


BENTON, ARK.—An open house was 
held recently at National Laundry & 
Cleaners by owner J. M. Reed. 


ST. PETERSBURG, FLA. — Tyrone 
Laundry-Dry Cleaners is among the 
stores planned to occupy space in the 
new Tyrone Shopping Center. 


KNOXVILLE, TENN.—A completely 
new laundry building will be constructed 
at Eastern State Hospital early next year, 
Dr. B. F. Peterson, hospital superintend- 
ent, has announced. 


LEXINGTON, KY.—De Boor Laundry 
& Drycleaner, 365 Euclid Ave., has add- 
ed a storage vault. 


DECATUR, ALA.—Mr. and Mrs. 
Morris McColley have opened Clothes 
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Basket, 12 Church St. The McColleys 
operated a laundry by the same name 
in San Diego, Calif. before coming to 
Decatur. 


ALEXANDRIA, LA. -— Blackman’s 
Laundry and Cleaners will open a 
branch in the second unit of the Mac- 
Arthur Village Shopping Center, to be 
completed some time early in 1958. 


DANVILLE, VA.—S. T. (Dick) Mar- 
tin, Jr., president of Danville Laundry 
Co., Inc., was elected vice-mayor by the 
City Council recently. 


COLUMBIA, TENN.—Taylor Laun- 
dry & Cleaners, 1117 S. Garden, has 
added a storage vault. 


OGDEN, UTAH—Merger of the Og- 
den Troy Laundry & Dry Cleaning Co. 
with the Model Laundry, and a $150,000 
expansion and modernization program 
were announced by Edwin W. Stephens, 
Model Laundry president and general 
manager. The expansion will include 
construction of a cleaning operation on 
the site of the old Troy Laundry at 2538 
Wall, which was destroyed by fire last 
May. The Model Laundry plant at 2153 
Pingree will be expanded and moderm- 
ized. 


SACRAMENTO, CALIF.—Vern Moss 
and George Ellings have purchased Pal- 
ace Laundry, 1300 R St. 


LONGVIEW, TEX.—A new shirt unit 
has been added at Sno-White Laundry, 
503 E. Cotton. George Crosby and Mar- 
vin Parks are the owners. 


SAN DIEGO, CALIF.—American Cov- 
erall Supply Co., 1165 Columbia St., has 
announced plans for construction of a 
one-story laundry establishment at Main 
and Siva Sts. 


MODESTO, CALIF.—Walter C. Han- 
cock and Angelo Meanza are the new 
operators of Modesto French Laundry, 
1218 H St. Former partners in the es- 
tablishment were Archie A. Kennedy and 
H. A. Henderson. 


DALLAS, TEX.—E. D. Vassallo, op- 
erator of Sunshine Laundry and Dry 
Cleaners, 4011 Maple, and Jack Plow- 


man, operator of four linen supply laun- 
dries in New Zealand, held a reunion in 
Dallas recently. The two men had not 
seen each other since graduation from 
the Ohio Mechanics Institute in Cincin- 
nati 27 years ago. 


NEW HAVEN, CONN. — Monarch 
Laundries, Inc., 149 Derby Ave., was 
awarded first place in the Private Car- 
rier Truck—City Group division in the 
26th Annual National Fleet Safety Con- 
test conducted by the National Safety 
Council. The award was based on the 
company’s performance from July 1956 
through June 1957. During that period 
it operated 112,892 miles and achieved 
the outstanding record of no accidents 
per 100,000 miles of operation. The 
company’s fleet is composed of 11 driv- 
ers and 12 vehicles. Mrs. Marjorie Dobbs, 
executive vice-president of Monarch, ac- 
cepted the award at ceremonies October 
24 in the LaSalle Hotel in Chicago. 


NORTH BAY, ONT., CAN.—Clarence 
Rennick has been elected chairman of 
the Associated Launderers and Dry 
Cleaners of North Bay and District. Also 
elected to office were Mrs. C. Edgar, 
secretary, and Brad Ross, treasurer. 


NEW YORK, N. Y.—Joseph Weiss, 
vice-president and treasurer of Consoli- 
dated Laundries Corp., has been named 
chairman of the laundries division of the 
1957-58 maintenance appeal committee 
for the George “Junior Republic.” The 
announcement was made by Ralph Walk- 
er, general chairman of the 63-year-old 
educational community at  Freeville, 
Be, 


MONTPELIER, VT.—An addition to 
the laundry building at Brandon Train- 
ing School is to be constructed, it was 
announced recently. 


WHITE PLAINS, N. Y.—Standard 
Uniform Service Inc., 53 William St., 
has purchased a two-story building at 
456 Waverly Ave., Mamaroneck. Stand- 
ard had been occupying the White 
Plains plant on a lease, which expired 
last month, from Suburban Laundry. 


CHATHAM, ONT., CAN.—The Chat- 
ham Laundry and Dry Cleaning Associa- 
tion was organized at a meeting recently. 
Officers elected were Henry Bruhlman, 
president; Leonard Day, secretary-treas- 
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urer, and Conrad Bruhlman, publicity. 
Walter Cox and Bob Bagnall are direc- 
tors. 


OTTAWA, ONT., CAN.—Ruth John- 
sen of the Canadian Research Institute 
of Launderers and Cleaners was the 
guest speaker at the recent meeting of 
the Medical Students’ Wives Association 
of the University of Ottawa at the Stu- 
dents’ House. 


JONQUIERE, QUE., CAN.—Work is 
under way on a laundry addition for 
Francis Bouchard Ltée., 319 Richard. 


NEWARK, N. J.—At the December 
meeting of the North Jersey Institutional 
Laundry Managers Association, the group 
decided to form a board of directors 
instead of the yearly election of officers. 
Elected to this new format were Henry 
O. Thomas, Irvington General Hospital: 
James H. Quinn, Hotel Suburban; Joseph 
Dzitko, East Orange General Hospital; 
Esther Whitehouse, Hospital for Crip- 
pled Children; Edward J. Barrett, Mart- 
land Central Hospital, and Andrew Osin- 
chak, St. Francis Hospital. Edward J. 
Barrett was honored for his 12 years 
of service as treasurer of the association. 


CLINTON, MASS. —Siels Crescent 
Laundry, 640 High St., has added a stor- 
age vault 


WEST PLAINS, MO.—Luna’s Laun- 
dry and Dry Cleaning, 116 Leyda, was 
damaged by fire recently. 


DETROIT, MICH.—Louis Dalitz of 
Michigan Industrial Laundry, Inc., has 
been elected to the board of directors of 
the Institute of Industrial Launderers. 


ST. LOUIS, MO.—Mid West Laun- 
dries, Inc., 6220 Vernon Ave., has added 
a storage vault. 


KANSAS CITY, MO.—Supreme Laun- 
dry and Dry Cleaning has been opened 
in the Ruskin Heights Shopping Center. 


MIDDLETOWN. OHIO—A 
vault has been added at Union Sanitary, 
Inc., Second and Park. 


storage 


WADSWORTH, OHIO—William D. 
Light is the new owner of Wadsworth 
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Laundry, having purchased the establish- 
ment from Robert W. Bucher. Mr. Light 
also owns and operates Sharon Cleaners 
in Sharon Center. 


SEATTLE, WASH.—Pacific Northwest 
Launderers and Dry Cleaners Associa- 
tion and the American Institute of Laun- 


Staley’s 


dering are jointly sponsoring a_ three- 
day management conference to tie in 
with Pacific Northwest’s Mid-Winter 
Meeting. The three-day conference is 
scheduled for Thursday and Friday, Jan- 
uary 30 and 31, and Saturday morning, 
February 1, at the Benjamin Franklin 
Hotel in Seattle. The conference sessions 
and instruction will be conducted by 
the various department heads of the 
AIL plant. 


VANCOUVER, B. C., CAN.—William 
Rathie is the new proprietor of the Van- 
couver Laundry, Dry Cleaners and Linen 
Supply Association, 


® BETTER PRODUCTS FOR BETTER LAUNDERING 


End SAWTOOTH Collar! 


Non-congealing Crown lets you starch from light to 
heavy without rubbing your customers the wrong 
way. Starches five shirts for the cost of three! 


Your first trial of Crown will prove 
there is a difference in starches. A 
profitable 3-way difference! 

First, Crown quality results in 
smoother cooking maintains even 
fluid consistency until used. Second, 
Crown is non-congealing and pene 
tration is fast, even, thorough for 
Third, Crown 


superior finishing 
stretches farther 
shirts for the cost of only 3 

So why risk the chance of lost 
run-of-the-mill 


does up to 


customers due to 





Visit us at Booth 832 
A.1.L. EXPOSITION 
Feb. 26-March 2 at 





starching. 
starch is helping build business for 
quality laundries in many differ 


Especially when Crown 


ent climates using all types of 
water supplies 

Call your Staley Representative 
or write now for details on this 
modern, improved way to starch at 


less cost. 


(=a) A. E. Staley Mfg. Co., Decatur, Ill. 


Amphitheatre — Chicago, Ill. Cc ‘So Ow RS 


LAUNDRY 
STARCH 





Convention Plans Take Shape 


Chicago’s International Amphitheater will house a giant 
exhibit of laundry-drycleaning and related equipment at the 
forthcoming seventy-fifth anniversary AIL convention in 
Chicago, February 26 through March 2, Officials headquai 
ters for the affair will be the Conrad Hilton Hotel. 
Officials have schedule which calls for 
the opening session on Wednesday, February 26, to feature 


set up a tentative 


a forecast of general business and short discussions on man- 
igement, drive up stores and Certified Washable Seal activi 
? 


tres 


Che agenda Thursday Mmorming will include a discussion 
by the 
recently completed an economic planning study of the laun 
Institute 


Friday 


Armour Research Foundation, an organization that 
dry industry for the 
and Saturday mornings wil] feature 


talks on merchandising methods and the future of the indus 


Sessions on 


try 
Che meeting Sunday morning at the International Amphi 
theater will be devoted to quick service, Office procedures, 
management and advertising will be the main subjects unde 
discussion 

International Amphitheater will bs 
Saturday from 
, and Sunday from 10:00 a.m. to 5:30 p.m. 


Visiting hours at the 
Thursday and Friday from noon to 7:00 p.m., 
noon to 5 30 p.m 

Hotel should be 
through the Housing Bureau 
Chicago 2, Ill 


re served as 
Suite YOO 


rooms soon 


134. N 


as possible 
LaSalle St., 


Free Convention Trip and Room 


An opportunity to win a free air trip via Trans World 
Airlines to the AIL convention in Chicago plus a room at the 
Conrad Hilton Hotel is currently being offered by the Insti- 
tute. To qualify, a contestant must fill out an official entry 
blank clipped from the Institute’s official newsletter, “The 
A.I.L. Member,” and send it to Institute headquarters no 
later than January 31. The contest is open to laundrymen 
and drycleaners throughout the United States and Canada. 

Early in February the name of the winner will be drawn 
from the submitted entry blanks. He or she will receive two 
round-trip tickets to Chicago and will be provided with a 








at the Conrad Hilton Hotel for the duration 


of the convention 


twin-bed room 


Seattle Management Conference 


Discussions and brainstorming SessSIONS will be the ordet 
of the day at the AIL management conference slated tor 
January 30-31 at the Hotel Benjamin Franklin in Seattle 
Wash. Sessions will cover phases of production, sales and 
office management, The conference is designed for key per 
sonnel, plant managers and plantowners, Plants sending 
more than one person are eligible to receive a 10 percent 
discount off the registration fee. 

through A] Kelly 
Fitth and Virginia, 


sent to AIL’s Mem 


should be made 
Franklin Hotel, 


Seattle, Advance registrations should be 


) 
Room. reservations 


manager, Benjamin 


bership Department in Joliet. 


Consumer News on Chlorine Problems 


with the 
Institute 
bundle inserts on the subject, furnished to members at low 


To acquaint customers problems involved in 


chlorine-retentive finishes, the has made available 
cost. Copy in the special insert deals with problems of gai 
ments called “wash-wear, minimum care.” It points out that 
the problem is caused by finishes applied at the textile mill 
ind not in the laundry. It also shows the customer how he 
can avoid the problems caused by chlorine-retentive finishes. 

Sample inserts and order blanks have been mailed to mem- 
bers. Laundrymen wanting more information should contact 
AIL’s Membership Department. 


Luncheon To Fete Contest W inners 


Institute officials have announced that a special luncheon 
to honor winners of the seventeenth annual laundry advet 
tising contest will be held during the convention in Chicago 

Entries in this contest are being judged in eight classifica 
tions. An impartial jury composed of authorities outside th 
] 


laundry industry will choose the outstanding ads in each 


classification. 





LAUNDRY BUSINESS TRENDS 


New York 


four weeks ended four weeks ended 


Nov. 30—0.7% less than last year 


Vf. R. Weiser & Co., New York Vf. R 


Southeast 


Oct. 4.—4.0% more than last year 


J. R. Wilson & Co., Atlanta 


New Jersey 


W eiser oC Cr 


New 


9—1.5% 


England 


Nov. less than last year 


Nov. 30—3.2% less than last year 


Nov. 16—2.2% more than last year 


, New York 
Nov. 23—2.2% more than last year 


Nov. 30—0.3% more than last year 


Carruthers <> Co.. Boston 
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Something big has been added to the Jumbo Press 
Pad line. The recognized high quality of International 
products is now strengthened by the experience of 


The Keever Starch Company in the laundry and 
PRESS PADS : : 


FLAN - O - WOOL 
MAGIC FLANNEL 


dry cleaning industries. 

Plant operators know the Keever code to help 
FLATWORK IRONER PADDING develop better work, faster production, lower unit 
costs. Now you can expect these and other benefits 
with Jumbo products sold through Keever distribu- 
tors assisted by trained Keever Sales-Service men. 

Jumbo Press Pads are tailor made to fit all of the 


hundreds of press models made by more than 30 man- 


PRESS Paps ufacturers. For top quality work in your plant, look 


to Jumbo and Keever. 


Sold and Serviced by THE KEEVER STARCH CO.. Columbus 15, Ohio 


Manufactured by INTERNATIONAL STEEL WOOL CORP., Springfield 99, Ohio 
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Coming in March... 


Another NATIONAL CLEANER & DYER ‘‘First’’: 


GUIDE TO 


MOTIVATION 


The 1958 Guidebook of the Drycleaning Industry 


With the Field's Only Complete, Standard Buyers’ Directory 


‘‘“MOTIVATION’’—theme of your big 1958 
Guidebook, coming in March—means 


MAKING MORE PEOPLE 
WANT THE SERVICES 
YOU SELL! 


And the 1958 Guidebook will tell you how 
to organize and conduct your own motiva- 
tion program — handled efficiently and 
with results by yourself and every member 
of your plant team who has any kind of 
contact with the buying public. 











‘‘Motivation”’ is the modern key to build- 
ing business and holding it. As new as to- 
day and tomorrow, it is next in the long 
line of Guidebook themes that have helped 
establish NATIONAL as the top publication 
in the drycleaning field. 








In down-to-earth terms and with 
plenty of illustrations and case 
histories, **Motivation”’ will be your 
practical blueprint for putting 1958 
techniques to work with all 
@ route personnel 
store personnel 
promotions 
advertising 
publicity 
@ packaging... 
in other words, with just about 
every individual and phase of your 
operation that can impel more cus- 
tomers to bring you more business, 
steadier business, more profitable 
business! 





“MOTIVATION” IS THE SALES-BUILDING FORCE 
DEVELOPED BY SALES-BUILDING EXPERTS— 
AND NATIONAL CLEANER & DYER’S 1958 GUIDEBOOK 
PUTS IT INTO COMPACT, HANDY TEXTBOOK FORM— 


FOR QUICK, EASY APPLICATION, BOTH INSIDE AND OUTSIDE YOUR PLANT 





In addition, your 1958 GUIDEBOOK includes 
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THE INDUSTRY'S ONLY 
COMPLETE, STANDARD BUYERS’ GUIDE 


NATIONAL’s 1958 Guidebook brings you the only buyers’ 
directory available to the field—more than 130 pages—list- 
ing thousands of items of helpful buying information—where- 
to-do-business facts you can use day-in, day-out for 12 solid 
months. This part of the Guidebook contains the 









CLASSIFIED DIRECTORY—listing all kinds of drycleaning 
equipment and supplies by product... with manufacturers 
of each . . . a constant, easy-to-use, ready reference on 
who makes it and sells it 






TRADE NAME DIRECTORY—alphabetical listing of trade 
name products and their manufacturers .. . a quick means 
of tracking down the source of ‘‘trade name'’ equipment 
and supplies 









MANUFACTURERS’ DIRECTORY—alphabetical listing of 
manufacturers and their home office addresses . . . full in- 
formation on where to contact companies listed in the 
classified and trade name directories 





LOCAL BUYERS’ GUIDE—geographical listing of manufac- 
turers’ branch offices, distributors and jobbers, with ad- 
dresses, arranged by cities and states . . . a practical direc- 
tion-finder for contacting the nearest source of equipment 
and supplies 






DETAILED BUYING INFORMATION—supplied in display 
advertising and in informational ads throughout the Classi- 
fied and Geographical Sections . . . providing an oppor- 
tunity for leading manufacturers and sales organizations 
to state specifics on their equipment, supplies and services 






AND YOUR OPERATING GUIDE 


This big section brings you up-to-the-minute reference ma- 
. terial for day-in, day-out easy application by yourself and 
every one of your key employees. 






In NATIONAL's customary authoritative style, it provides 
you with page after page of charts, graphs and tabulated 
information covering all phases of drycleaning operation 
and production. 









THERE'S 


ONLY 
ONE 


GUIDEBOOK 


of the 


DRYCLEANING 


INDUST 


IT'S 


RY 





PUBLISHED 


by 


NATIONAL 


CLEANE 


& DYER 


First in the 


Drycleaning Industry 


Since 1910 


305 East 45th Street, 


New York 17,N. Y. 
ORegon 9-4000 
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ABOVE: Fig. 1. Three-pass packaged boiler showing combustion 
chamber of furnace in center of boiler shell and surrounded by 


gas-bearing tubes 


RIGHT: Fig. 2. Three-pass packaged boiler with large 


condensate returns plus fresh water 


tank on top to collect 











Care and Feeding of Packaged Boilers 


PROBLEM facing the average 
ged-boiler the feed 


| | 
* the boiler’s water 


ONE 
I operat yr ois 
needs. 
these performers 
inv water 
treatment 

the piper 
reatment for 
latively simple 
shows—impera- 


treatment steps you 
ur bo le I de pe nd on the 


raw water sup- 


a lesser extent upon the 
packaged 


different pack- 


] 


design of vour 
-3 show 
id illustrate some im- 

or ettective water 
designs burn the fuel in an in- 


, , , 
ndrical combustion chamber 


ust be low the hori- 
metal shell 


the storage 


large 
area 
steam released 
she I] can be con- 
boiler section 
designs that place this 
chamber within the boiler 


differently but in all 


By JOSEPH C. McCABE 


1 
except the 


] 
Cases smaller 


: 2 : 
combustion chamber is 


ater rigidity and exp 
, 
important design pol 


iter treatment Is conce! 
! 
each old ith the 


re prese nts a possible poe Ket 


t 
h 


corrugatl 
scale bu Idup 

Once the fuel is on fi 
the combustion chamber the 
tion have to be routed to the 


boiler stack for discharge to the 


combus- 


gases 
itmos- 


phe re. The Sé gases course Carry 
1 1 ] 
considerable the packaged 
] ] 1 1 1 
boiler designer does everything he can 
this heat to use. He provides 


tube Ss 


to put 

large S1Z¢ iroul } rurnac 
, 

internal combustion chamber 


boile I she ll, thr 


gas flows on its 


within the 
the hot 
stack. The hot outer su 
tubes are in contact 


within the shell 


water | 
and does collect on the 


The two-pass boiler employs just a 


l 
tube surtaces. 


] 
singie 


furnace cylinder, The three- and four- 
complicated. 


ring of these tubes around the 


pass designs are more 


problems 


races chemi 


boiler 
tubes 
boiler 
metal strair at i 


boil I 


ting 


Behavior of water 


Just how rar es tl 
the tvpk il packag 
behavi 
ind turn 

Most 
inlets ¢ 
ends of the bi ilet 
quarter of the way 
of the shell 


Ing raw-water entry 


1 , 
n both sides 


t tubes across 
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, 
introduce certain 


1 the 


] | { 
eariy Gays ¢ 
natural set 


ent probler 
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shells and about 
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and the other han- 


Continued on page 76 
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Patterson-Kelley cement-lined 
storage water heaters 
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Fig. 3. Special three-pass boiler with furnace placed off center in 
lower right-hand part. Feedwater is preheated in tank below 








Continued from page 74 

dles the direct return of condensate 
Some manufacturers combine the raw 
water and the condensate return out- 
side the boiler and direct the combina- 
tion stream into only one of these 
inlets so that the water connection on 
the other side of the boiler will be 
available as an auxiliary inlet 

Where both water inlets are active, 
the incoming water sets up a circula- 
tion path that traces the outline of a 
crescent (Fig. 5). The cold water hugs 
the outer, cool side of the shell. It 
runs down to the bottom, then swings 
up around the middle tubes and the 
combustion chamber and up over the 
top set of tubes and the side assem 
bly of tubes to drop back along the 
shell again. 

This action promotes the collection 
of sludge along the bottom of the shell 
Actually, this is the ideal place for 
this sludge to collect. The shell’s bot- 
tom is its coolest area and the diff- 
culty of a baked scale deposit is least 
likely to develop here. But under the 
usual method of operation the pack 
aged boiler is a rapid steamer and 
hence circulation is vigorous and tur- 
bulent. This churns up the sludge to 
some extent so that the main body of 
water in a packaged boiler is nowhere 
near as turbid-free as it is with some 
of the other boiler designs. So the rule 
is to equip packaged boilers with a 
surface blowoff and also one or two 
bottom blowdown connections. With 
them the engineer can maintain a 
slightly higher rate of blowdown. 


Water treatment problems 


In addition to the sludge difficulties 
in the packaged boiler, there are the 


76 


major water-treatment problems of 
scale formation, corrosion and carry- 
over of water impurities from the 
boiler to the steam lines of the plant 
itself. 

The scale forms most heavily in any 
boiler on its hottest surfaces. For the 
package boiler this is the combustion 
chamber and the water lavers lining 
this chamber generate most of the 
steam. As this steam is generated, any 
solids in the water drop out and de- 
posit as scale. 

A number of inspections of pack- 
iged boilers bear out this theory. 
Scale deposits most heavily 
the combustion chamber, proves hard- 


around 


er, of denser texture and is more ad- 
herent to the furnace cylinder surface 
than are the deposits that form on the 
tubes or the shell. 

Unfortunately, the sides and the 
bottom of the furnace chamber are vir- 
tually inaccessible for any attempts at 
wire brushing or chipping. Corrugated 
furnaces are even more difficult to 
clean mechanically. The only remedy 
here is proper water-treatment proce- 
dures. 

We've heard it said that the pack- 
aged boiler does not suffer a loss of 
efficiency with a scale buildup since 
the heat pickup through the various 
gas passes insures a later recovery ot 
the escaping heat. That is probably 
so, but it is no excuse to grow careless 
in applying water treatment. This 
scale buildup can cause a severe over- 
heating of the combustion chamber to 
the point where costly repair may be 
necessary. 

Tubes, of course, can fail from scale 
although such failure 
would be more likely to come about 
from corrosion, pitting or fatigue. The 


accumulation 


shell of the packaged boiler, unlike 
the older fire-tube boiler designs, is 
relatively free of heavy scale difficul- 
ties since the flame does not hit the 
shell surface in the packaged design 
as it did in older units. 

As we mentioned in the comment 
on tubes, corrosion is a very possibl 
water-treatment problem for the pack- 
aged boiler. Often the water entering 
the packaged boiler is inadequatel) 
preheated or deaerated. 

As soon as this incoming colder wa- 
ter comes into contact with the hot 
water within the boiler, the dissolved 
gases escape and SO a heavy concelh- 
tration of corrosive oxvgen is released 
in a narrow area, The shell metal, the 
fresh-water inlet connection, any ex- 
posed feed baflle plates and nearby 
tube areas are likely targets for cor- 
rosive gas attack. 

The remaining dissolved gas boils 
out of this incoming water to create 
a possible general corrosion or pitting 
along the water-level belt of the shell 
There is some limited chance of oxy- 
gen released from the feedwater es- 
caping with the steam and teaming up 
with any carbon dioxide in the con 
densate to cut grooves in the return 
line or go to work on the threads in 
the pipe fittings. 

The third water-treatment difficulty 
is carryover. The limited steaming 
space is the principal reason. It is 
compounded by the rapid steam rates 
and high outputs of these boilers. Be 
cause of this inherent situation it is 
not possible to carry water chemical 
concentrations as high as you can in 
other boiler designs. 

This imposes a very definite limita 
tion in establishing a good water 
treatment program, The chemicals fed 
into the unit need to be carefully ap- 
plied. The rate of boiler blowdown 
notably has to be higher than usual 
but should be carried out for greatest 
effect at light loads and during idling 
periods. 

There are certain mechanical aids 
the boiler designer can provide. In 
fact, most of these boilers do employ 
a dry pan beneath the steam outlet. 
But where this steam goes out to 
process and it’s possible to experience 
spoilage from boiler-water impurities, 
we would suggest a steam separator 
in the main header as well. 


Suggested chemical treatments 


Laundries with their 
for soft water for process are in a 


requirement 


very good position since they can 
supply an already softened water t 
their packaged boilers. The practic 
of presoftening makeup water external 
to the boiler itself is a desirable one 
in any plant. 
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© My 
We are now building in quantity and stocking a number 
of standard size Inversand Zeolite Water Softeners. These 


popular water softeners are available at low prices and 


EE 


convenient terms. They 


are the latest design, fully 
guaranteed, and we feel 
A GOOD BUY at this time. 


Remember, Inversand Zeolite Water Softeners are used 


by hundreds of commercial and institutional laundries 


everywhere... 


many for over thirty years. 


Write for full details, or a Representative will call. 


Bulletin IS-1 sent on request 


HUNGERFORD & TERRY, Inc. 


Clayton 8, New Jersey 








Corrosion control is another water 
treatment objective that can be han- 
dled by external treatment. Deaerating 
the boiler feedwater is the most effec 
tive way of removing the major agent 
of corrosion, the dissolved oxygen in 
the feedwater 

If a separate deaerator is not in 
stalled the packaged boiler assembly 
usually includes a receiver tank (Fig 


9) 


2). This tank can be made to serve 


as a crude but effective open air heat 
er. The main point is to be certain the 
tank’s temperature gets high enough 
for the dissolved oxygen in the water 
to escape. A live steam coil can be 
inserted, or merely a perforated pipe 
installed across the bottom of the tank 
and live steam allowed to flow through 
this pipe directly into the water 


storage. Either of these heating meth 


ds can be controlled manually or 


the rmally 


Internal treatment—that is, the di 
ect addition of chemicals to the boile: 


s by far the most prevalent means 


of handling packaged-boiler wate 


treatment programs 


From the above comments on wa 


ter-treatment problems it is obvious 





SESE 





above drawing 





Fig. 4. With complex baffling for gas pas 
sages plus holes in tube sheet, the metal 
strain on this area can be imagined from 





Fig. 5. Boiler-water circulation follows oval 
paths pictured here so blowoff is necessary 
pert of good operation 
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result of 
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adevices have bee n 


from time to 
formation, particu 
definitely limited in 

ls seem the only reli 
] 


curb ng scale 


formation 


ther pl yblems 


Operating tips 


With the background a few 
ratil The chem 
boile I 
outine 


ncentrated 


is tar to 


, 
vstem, The proper 
, 
these chemicals 
receiving tank 


} 


the 1a4ea 


Or possibly directh 
auxiliary 


, , 1 
through the 


nection discussed previously 


other in late after 
O01 iring relatively light loads This 


¢ 
ot 


takes a ntas fy any settling out 

I 1 
the boiler water precipitates while the 
water circulation has 


For 1 prech rg 1 boiler 


slowed down 
frequent short 
effective than sev- 
ymnes ul have to increase 
blowdown, space the blows equally 
hetween the two sludge blows. 
4 very high rate of 
would be _ best 
continuous blowdown system installed 


boile I 


blowdown 


handled by having a 


This removes much less of the 

water and achieves a good effect. 
Where the pres 

below 


boiler operating 
100 p.s.i. and fairly 
stable load conditions exist. a day-by- 


sure 1S 


day simple phosphate colorimetric test 
of the boiler water will give all the 
information needed to establish a defi- 
nite blowdown schedule as well as 
set up the chemical treatment fed each 
day. For boiler pressures above the 
100 p.s.i. level, testing the boiler wa- 
ter daily for alkalinity and chloride 
concentrations is the best guide to 


govern amount ot blowdown. 


REMEMBER WHEN 


50 YEARS AGO ... Clean wagons wer 
I builders, but laundrymen 


} 


Dusimess 


iarhess horse and 


Laundryowners 


lriver spic and span 
were beginning to open drycleaning de- 
partments in their plants One sub- 


scriber was curious to know whether 


superior t 


would be I I 


] 
1uies 
’ : : 
ity laundry delivery wagons. The 
} 


Press machines were 


} 


macnines 


inswel 
Was ho ret plac - 


Many fighting the in- 
Deliver- 


ing shrunken underwear means shrunken 


laundrymen were 


business, advertised one firm selling fin- 


ishing forms for long underwear. 


25 YEARS AGO . 


t } } 


gi i 


STARCHROOM s g 
isitir ther well-run pla « 


g y ll-run plants { 

4 solution to eliminate home 
washing competition with a more rigid 
enforcement of local health and tax legis- 
home laundering was 


lation covering 


suggested at a Florida meeting 


iovees, suggested the magazine 


I 
Pe nnsvl\ inla laundry took in. on de 


stration it home washing machine or 


their routemen to operate. Following the 
the machine the 


to talk more intelligently about home 


routemen were 


washing problems Laundrymen were 


} ] 
interested protective legislation 


sateguardins the aundry industry tr¢ 


the growth of illegitimate 


competition 
} ] } 1} } 
sucn as Ht Ss, Washerwomen and hand 


The Dy-Dee Wash in Phila- 


delphia was born and the scientific proc- 


laundrie s 


essing of diapers became big business 


Laundrymen were. still ggling f 


ettec 


10 YEARS AGO... Miss 
nt All 


Amer 


prese nvention 
rul re- 


} 


problet n Arget 


Laundrymen would have to conduct an 


tina Was presente 


outstanding promotional campaign to 


overcome the damaging effects of the 
home washing and launderette industry 
during the next year, forecast Charles 
Castner of the DeBellis, Buoni & Coppo 
ad agency ... A _ revolutionary t 
pen-top extractor was 


achinerys 


Oh, yes, he's done a wonderful job in the 14 months he's been modern 


izing the call office 
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Only preparation needed is wire 
brushing. Add water and apply. 
Pre-Krete is very adhesive and will 
bond to practically all surfaces. 


DOUBLE 
THE 

LIFE r 
OF CORRO 





WITH fanccagnepea 


a elas at a fashion of the 


Special C-17 Pre-Krete is an exclusive pre-blended 
hydraulic cement formula, designed to prevent 
costly corrosion or rust of plain steel vessels, open 
or closed. Unlike ordinary cement mixtures, Pre- 
Krete will give long, trouble-free service even under 
extreme corrosive conditions. 

Special Formula C-17 Pre-Krete is chemically 
inert to most substances—will resist thermal shock, 
and is unaffected by temperature fluctuations up to 
800°F. Pre-Krete is recommended for a wide vari- 
ety of industrial and process applications that usu- 
ally require expensive metal linings. Pre-Krete is 
contamination-free and non-toxic. 

Contact Pocono Fabricators for the names of 
qualified applicators in your area. They will 
pleased to give you a free estimate for lining your 
plain steel vessels on the job-site. For “Do-it-your- 
self” application, Pre-Krete is available in 95 lb. 


be 








FORMULA 


replacement cost 


} 


re ” of bags. Downtime for linin 
48 hours. 


y tne aver 


is approximately 


Pocono Fabricators Inc. 
2701 Linton St., 
East Stroudsburg, Pa. 


Send for descri ptive catalog (No. 1012) including 
impartial test analysis of Pre-Krete under various 
simulated service conditions. 

C send name of qualified ciakicihiie. 
C) please send descriptive catalogs. 
(1) please on “Do-it-y¢ 

lining. 


send information 


Na me 
Company 


Zon ; 


pocono (®) fabricators inc. 


Division of 


x The Patterson-Kelley Co., Inc. 


East nani Pennsylvania 


1958 





Higher and Higher: National adver- 
tising volume is expected to gain more 
than a half billion dollars over 1957’s 
ngures hit $11,000,000,000 
An evaluation of all media dur- 

he past year found that radio 

the biggest gain over 1956 fig- 

ures With a 28 percent increase. Tele- 
vision Was up 6 percent, newspapers 


5) percent and outdoor 2 percent 


4 Pretty Picture: Booklets containing 
full-color famous 


paintings and an analysis of the pic- 


reproductions of 


tures are 


firms as an aid to better public and 


being used by several big 
emplovee relations 


Your Money's Worth: A_ regularls 
scheduled bulletin published by the 
Better Business Bureau of Greater St. 
Louis, surveying the value of various 
industries, dealt with the 
cleaning and laundry fields. A recent 
issue, discussing nonserviceable mate- 
rials, helpful hints for clothes owners, 

liabilities, things to tell the 
launderer to help him ir 


recently 


leaner ot 
his choice of handling methods, along 
with other hints to the consumer, has 
met great demand. Over 44,000 copies 


have been distributed so far 


\ home washing equip 
Pocatello 
apiece for 


Pin Money: 
ment retailer was paying 

housewives $1] 
clothespins as part of a promotion by 
the firm to sell home driers 


Drip-Dry Drop: Shirtmakers went all 
yut to promote the drip-dry dress shirt 
for the Christmas season. Yet they 
hemselves anticipate that the demand 
will fall off so that it may account for 
nly 10 percent of the total dress shirt 

rductis once the market settles 


1 
tr 


I 


Tax Information: Federal tax ques- 


} 


tions on corporations, partnerships and 


sole proprietorships are answered in 
the 1958 edition of the Tax Guide for 
Small Business, now available from 
the Internal Revenue Service. The 
booklet of 128 pages can be obtained 


by writing to the United States Gov- 
ernment Printing Office, Diviston of 
Public Documents, Washington 25 
2. CC 


Changing Scene: A device geared to 


change a $1 bill will, it is predicted, 
revolutionize the vending machine in- 


80 


For Your Tupormation — 


dustry. The new invention will dis- 
tribute two quarters, three dimes and 
four nickels in return. The machine 
scrutinizes all bills and rejects foreign 
notes and bills of more than $1. 


Shirt Story: Only six wash-and-wear 
shirt manufacturers are recommended 
by the Consumer Bulletin of a total 
of 14 mentioned in a recent article. A 
shirt was considered for recommenda- 
tion if, after being worn and washed 
13 times, there was no objectionable 
color change, no objectionable wrink- 
ling, or puckering, fraying or other 
failure of the seams. Shrinkage was 


eee 
also considered 


Employee Letters: The United States 
Chamber of Commerce has published 
“Better Business Relations Through 
Letters to Employees,” a booklet in- 
cluding 35 samples of good employee 
letters as well as helpful instruction. 
It is available tor 50 cents a copy from 
the Chamber of Commerce of the 
United States, 1615 H Street, N.W., 
Washington 6, D. C 


Small Business Hope: “The real man- 
igement test of any business is not 
size. The determining factors are 
know-how ersistence and the will- 
ingness to serve.” So said the presi- 
dent of Dun & Bradstreet in requesting 
the financial statements of some three 
million businesses throughout _ the 
country for its annual credit reference 
book 

Profit Forecast: Of 1,627 business 
executives queried by Dun & Brad- 
street, about 80 percent said they ex- 
pec ted dollar profits next year to equal 
and in some cases exceed this year’s. 
\s a group, manufacturers were ver) 


optimistic. Most respondents expected 


price increases 


Machines Licensed: The city council 
yf Warwick, Rhode Island, recenth 
passed an ordinance licensing self- 
service laundries in the city. Permits 


} 
q 


will be priced at $2 per machine and 
the program will be under the contro] 
of the department of health 


Leisure Time: Manhattan Shirt Com- 
pany’ newest “no-iron shirt” adver- 
tising campaign emphasizes the theme 
of more time for leisure. The first ad 
in the 1958 series shows a mother 
playing with her baby and is cap- 


tioned, “Picture of a woman ironing 


her husband’s shirts.” 


Quick as a Flash: Advocates of sub- 
liminal advertising, understood to be 
visual ads transmitted so fast you don’t 
realize you see them, have been ex- 
perimenting with this new medium on 
radio and movie screens. Should this 
form of advertising prove successful, 
it might bear watching by plantowners 
currently using trailers, slides shown 


at the end of a movie 


While You Wait: One coin-operated 
laundry in New Mexico allows women 
to shampoo their hair in soft water 
while waiting for their washing. 


Best Foot Forward: Attitudes and a 
state of mind rather than ledger fig 
ures and physical inventories are the 
essence of public relations. Good pub 
lic relations is the responsibility of 
small as well as large business enter 
prises and can spell the difference be 
tween success and failure. 

A new leaflet produced by the 
Small Business Administration and 
called “Public Relations for Small 
Business Owners” examines the sub- 
ject in some detail. No. 27 in the series 
of Marketers Aids tells of the increas- 
ing awareness of public relations and 
advises businessmen to maintain cor- 
dial relations with all public groups 

Plan, organize, coordinate and con 
trol for the entire firm, not for just 
one department or function. This is 
the advice offered to small business 
men by the SBA in a new Manage- 
ment booklet No. 87, called “T raps Tt 
Avoid in Small Manage 
ment.” The leafiet cites examples ot 


Business 


bankruptcy in small manufacturing 
firms. These are taken from recent 
investigations conducted by the Bu 
reau of Business Research, University 
f Pittsburgh. 

Three kinds of poor management 
showed up repeatedly 
planning because of inadequate rec- 
ords; poor sales management, includ- 
ing deficient product planning and 
market analysis, and poor general ad- 
ministration, culminating in expenses 
not covered by revenues. How t 
avoid management traps is outlined 
m the booklet. 

Copies of these Aids are available 
from the Administration’s field offices 
or from the headquarters of the Small 
Business Administration, Washington 
25, D. C. 


poor financ ial 
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MR. LAUNDRY EXECUTIVE: 


OFFERING, ADDING 


OR EXPANDING 
A DRYCLEANING SERVICE? 


If you now offer, or plan to add or expand a dry- 
cleaning service—you need 


NATIONAL CLEANER & DYER 
Leader in the Drycleaning Field Since 1910! 


Just as STARCHROOM LAUNDRY JOURNAL is 
the recognized authority in laundering, NA- 
TIONAL is the authority in drycleaning. 


Every page in every issue of NATIONAL is geared 
to helping drycleaners get more business, process 
it better and make more money. In every issue— 
specialized 100% in drycleaning only—you'll 
find solutions to day-to-day problems . . . case 
histories from all over the country ... reports on 
the latest technical and engineering develop- 
ments .. . news of modern, time and money- 
saving equipment and supplies. 





® What's ahead for drycleaning? 
® How to spark a failing plant 


® How to choose the right steam trap 





DON’T MISS THESE FEATURES IN THE NEXT ISSUE OF NATIONAL! 


PLUS A WEALTH OF OTHER DOLLARS-AND-CENTS HELP! 


® Chapter Il in our spotting series: 


Four methods of stain removal 








Because you're a paying subscriber to STARCHROOM LAUNDRY JOURNAL, 


YOU CAN GET NATIONAL AT A BIG 50% REDUCTION IN PRICE! 


Your subscription to NATIONAL for a full year 
(regularly priced at $4.00) will cost you only 


Yes, to be a top success in drycleaning, you need 
the industry's leading magazine. Just clip and 
mail the handy coupon today! 


TO: NATIONAL CLEANER & DYER 305 East 45th Street, New York 17,N. Y. 


Please enter my one-year subscription to NATIONAL at the special price of only $2.00. 


We operate commercial drycleaning equipment on the premises (please check): 


The undersigned is Owner of the Company |) 


Remittance enclosed | Send bill | 
Company 

Street 

City 

Individual 


January 15, 1958 
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mulator-Stripper, ACECO dry- washer-extractor, Notrux extrac- 
cleaning presses and American tor, Super-Sylon flatwork ironer, 

e Ay rug cleaning equipment. Trumatic folder, Thermatic 
M Engineers also viewed the tumbler, universal-type Fold 
Lo-Door Mammoth Cascade master folder, single-buck For- 
From the Washer, American automatic matic press and Formatic a’ 
washer controls, Cascadex tomatic shirt folder 


ALLIED TRADES 


Olin Announces Sales Staff Changes 








Four sales personnel reassign- ment, Baltimore, has been 
ments in the Industrial Chemi ferred to the Buffalo office 
ils division of Olin Mathieson 
Prosperity Assigns Salinett, Lichtman Chemical Corporation, New 
York, N. Y.. were announced 
recently by Derek Richardson 
nana r ot fie ld sales 


M. L. Duggan of the Char- CLATA To Meet 
t 


fice has been transferred The Canadian Cleaners a 
Atlanta ind E. S. MeBridé Launderers Allied Trades Ass 
the New Orleans office has ciation will hold its fourtl 

been moved to Philadelphia. nual meeting January 26, 1 
Mr. Duggan and Mr. McBride it the Windsor Hotel i 
ire specialists in the hypochlo- treal. The ann nt 
products narket ade by Association 
G Higgins Buff ilo ha \W A Kagi 
gned to the Houston hemical Con 
M. Naughton I 


} 
St le 


LOUIS LICHTMAN 


New sales manacer t 
textile machinery department 
Louis Lichtman. A veteran 

n 40 vears in the 
Mr. Lichtman was 


Zorro and Donald Duck play; avs to 2.400 disc 


igs wil! soon be offered by over country, This 
initone licensees throughout pe: to vield substant 


ountry in a cross promotion in on the air 


cj t I 
7-Up distribu- for the combined promotior 
ors the ABC tele vision net ymplete promotional t 


work and Sanitone in kit has been furnished to al 


among Disney, 


+ 


Zorro is a new program tele- Sanitone licensees by Emery Ir 
vised weekly over the American dustries, Ir 1200 Carew 7 
Broadcasting Co. network and er, Cincinnati 2, Ohi 
SI] onsored by 7 [ p Bottling Co 
and AC Spark Plugs. The net 
work has contacted its 150 affil 
iated stations and recommend- Appointment of Free: 
ed they get in touch with the den, former account ex 
local Sanitone licensee! The li- and member of the industri 
censee furnishes the station plans board of a Boston adve 
with Zorro and Donald Duck tising agency, to the post of ; 
Continuing its program of cleaning, laundry and rug clean- play bags in both paper and vertising and sales promotii 
meetings for divisional engi- ing equipment polyethylene, which are used on manager of Nashua Corpor 
neers, The American Laundry Detailed discussions an its children’s programs. There tion, Nashua, N. Y., has beer 
Machinery Company, Cincin- demonstrations were given on is no charge for television time mounced by William H. | 
nati, Ohio, held a session re- all types of American equip- to the licensee. Tie-ins are cur- ter, director of sales 
cently to acquaint service engi- ment, including the latest fea- rently in progress in California, Mr. Tilden brings to his pos 
neers from the Eastern, tures of the Synclor single-bath Oregon, Washington, Utah, Io- extensive experience in 
Southern, Western and Pacific and Trucior two-bath perchlor- wa, Michigan, Ohio and Penn- marketing and advertising 
Divisions with the latest ad- ethylene drycleaning units, sylvania agement 
vancements in the firm’s dry- American-Piazza Sludge Accu- Walt Disney has also sent Most recently Mr. Tilden was 


Nashua Names Tilden 
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A little coin meter... a big, new industry 


Coin-operated ~~ © unattended laundries 
attract new customers everywhere 


24-hour convenience adds profits 
day and night, 


CISSELL DRYERS with Coin Meters 


move 1350 cu. ft. of air a minute 
(36" x 30” size) for fast drying 


Unattended coin-meter stores and coin-meter 
feeder plants are converting more wash-at-home 
housewives to outside laundry service customers 
every day. Join the trend but make sure you 
have the right equipment to do the job. Of 
course that includes Cissell Dryers built for 
long life and with the features you want. Check 
.. compare... you'll agree that Cissell Dryers 
do the job—right! 


*Large basket shaft in Gear W. M. CISSELL MFG. CO., INC.—LOUISVILLE 1, KY. 


Reducer, supported by Tim- Pacific Coast Office: 4823 pe aa is 
ken Bearings—1I5 year life : 
expectancy under continuous Foreign Distributors write & 


40-hour week operation! 
Consult Your Jobber 


CIiISsSSELL 


January 15, 1958 


xport Dept cable Code SSELL". 





associated with Chambers, Wis 
we ll Shattuc k, ( lifford and Mi 
Millan, Inc. Before th it he 


active advertising and 


was 
in sale Ss 
marketing, being associated with 
several nationally prominent 
manufacturers of both industrial 


and consumer produc ts 


Ajax Assigns Cowell 


CHUCK COWELL 


New distributor for the 
Ajax 
Chuck 
Distributing 
2133-35 Court Place 
Cok Mr Cowell recently 
Ajax headquarters in Salt 
itv, Utah, where final ar- 
for the distributor- 
completed. Mr Co 
had background ot 
years the 
and drycleaning industry 


Rox ky Mountain 


com- 


] 
plete line ot 


' 
equipment 1s 


Cowell 


pressing 
Cowell, 
Company, 


Denver 


visited 
Lake ¢ 
rangements 
shiy 


well has 


were 


laundry 
in the 


many with 


states 


Bridge Represents Pantex 


ROBERT BRIDGE 


Pantex Manufacturing Cor- 
poration, Pawtucket, R. L., 
assigned Robert Bridge as sales 

for South Phil- 
southern Pennsy!l- 
ll as southern New 


State of Dela- 


has 


repre sentative 
| 
idelph i and 


the 


to James Macrae, 
Pantex branch manager, the 
appointment marks an addition- 
al expansion in the company’s 


84 


program of sales and service. 
Mr. Bridge has had extensive 
experience in both the dryclean- 


ing and laundry fields. 


Crucible Promotes Matticks 

Crucible Steel Company of 
America, Pittsburgh, Pa., 
announced the appointment of 
Kenneth A. Matticks to the 
newly created position of man- 
ager of product development- 
Stainless Steel Sales Division 

Mr. Matticks formerly 
stainless contact metallurgist in 
the central metallurgical office 
He will 
offices at Crucible headquarters 
in Pittsburgh. 

In his new capacity, Mr. Mat- 
ticks will direct activities ce 
signed to promote the develop 


4 


has 


Was 


continue to maintain 


ment of new or improved stain- 
steel will 
have responsibility for technical 


less products, and 
and other services to Crucible’s 
customers 


been with 


stainless steel 

Mr. Matticks 
Crucible 
joined the 


has 
1944, 


firm as a metallurgist 


since when he 


Flexonics Assigns Strother 


JAMES R. STROTHER 


James R. Strother has joined 
Flexonics Corporation, May- 
Il] . as sales 
tor 
products. In new position 
Mr. Strother direct Flex- 
onics’ national sales program to 
manufacturers for 
rubber and 


assistant 
industrial 
his 
will 


wood, 


manager hose 


equipment 
synthetic 
hose produc ts 


metal, 
plastic 

Before joining Flexonics, Mr. 
Strother was employed for nin« 
yvears aS a with 
Phillips Petroleum Co. and was 
Chicago for 
Aeroquip Corporation 


sale Ss engineer 


reé gional manager 


Staley Joins Research Group 

Election to membe rship ol 
the A. E Staley Manutacturing 
Co., Decatur, Ill., has been an- 
nounced by The Industrial Re- 


search Institute. A. E. Staley, 


Jr., president of the firm, has 


innounced the appointment of 


Dr. Thomas L. Gresham as 


Stale Vv s representative to the In- 
stitute. 
Dr. 


resear®r¢ h 


Staley’s 
a_ vice- 


Gresham heads 
program as 
president and technical director 
of the firm. The company’s al- 
ternate representative to the In- 
stitute will be Dr. James A. 
Bralley, director of chemical re- 
search 
Organized in 1938 under the 
auspices of the National Re- 
Council, the Institute's 
membe rship is restricted by in- 


seart h 


vitation to companies with re 
search organizations whose ac- 
tivities are strongly supported 
by management 

rhe Institute started with 14 
has 
150 
combined research staffs of 
now 


member companies, and 


grown gradually to over 
Phe 
the 
number more than 145,000 peo 
ple, and account for a substan 
tial part of the total 
effort of the 


member companies 


industrial 
research United 


States 


Cowles Holds Eastern Sales Clinic 


The Laundry Chemical De- 
partment of Chemical 
Company, Cleveland, Ohio, re 
cently held Eastern 
linic at the Berkeley-Carteret 
Hotel in Asbury Park, N. J. Un- 
ler th leadershiy of W ] 
Schleicher department manager 
R. G. Johnson 
manager, the 
tured brainstorming 

Attendants at the 


1 for the phote 


Cowles 


its sales 


department 
fea- 


sessions 


clinic 


les 


meeting 


above 


posed TC 


i 


Bateman, Dox 
Robinson, Earl 
Banson, Ray 
Bardell 
Standir 
Schleich 


M 


Standir 


Joe 


Roy, 


Armour Launches National Advertising Campaign 


New benefits that professional 
laundering offers - 
control in fabric and new 


— odor 
sott- 
€ mphasized In a 


now 


ne ss—will be 
national advertising campaign 
by the Armour Industrial Soap 
Department during 1958. 

In a recent address to local 
laundryowners, Balfour J. Augst, 
sales manager of the Industrial 
Soap Department, described the 
reasons for this advertising cam- 
paign. 

“A recent survey by Dun 
Bradstreet reveals some 


and 


danger- 
ous weaknesses in present day 
professional laundry 
The 
adequate 
weakness 

“The Armour Industrial Soap 
Dd partment recognizes the seri- 
this 
family 


operation 
two most alarming are in- 


sales and competitive 


ousness and urgency ot 


toward doing the 
And we are 


trend 
very 
interested in helping you—the 
compete tor a 
the market.” 

will appear in 
Harper's Ba- 


Armour will 


wash at home 
laundryman 
larger share of 
Armour 
both Vogue ind 
zaar. In addition, 
m ike ay iil il le 
wide variety of promotional aids 
for local tie-in with the 


ads 


to launde rers a 


national 
campaign 


Armour is currently offering 


two new 


products t protes- 
} Jet 


Imperial for “built-in odor pro- 


sional launderers. These are 


tec tion,” and Ve ly 
finish 

Complete information may be 
Armour & Cé 
Departme nt, 
Chicago 9, 


a-Sott tor soft 


obtained from 
Industrial Soap 
1355 W 31st St 
Ill 


Christensen Establishes 
Consulting Service 


A. L. CHRISTENSEN 


A. L. Christenss n, long man- 


ager ot the produc tion and en- 
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Coming to You in February! 


Another “First” in 
Our Sixty-Five Years 
of Publishing Service: 


“WHAT'S REALLY HAPPENING 
TO THE LAUNDRY BUSINESS” 


KEYNOTE OF 


OUR 1958 PRE-CONVENTION ISSUE 


As subscribers to STARCHROOM LAUNDRY JOURNAL, you've helped 
us write the keynote of our February issue—the big 1958 Pre-Convention 
Issue. 

A healthy percentage of you recently took part in nation-wide surveys 
which reveal the current and changing state of NOT the entire laundry in- 
dustry, BUT your particular big segment of it. 

In “WHAT’S REALLY HAPPENING TO THE LAUNDRY BUSINESS” 
you'll find the facts that you, yourselves, have given us. They've been aug- 
mented by Government information and further research—and you'll find 
them interesting, helpful business reading—the kind that can send you 
off to the show im a realistic, face-the-facts frame of mind. 


Your 1958 Pre-Convention Issue of the JOURNAL 
will reach you in plenty of time before you leave home for the Chicago 
exhibits in March 


will give you a preview of convention plans, programs, exhibit layouts— 
all for budgeting your busy time in advance. 


will bring you—in addition to ‘‘WHAT’S REALLY HAPPENING . . .'’—the 
JOURNAL’s customary down-to-earth articles and case histories on how to 
get and do more business at higher profit 


plus 


informative display advertising by manufacturers both exhibiting and not 
exhibiting at the show. 





, ‘ : 
OUR BOOTH NUMBERS Watch for It! The 1958 Pre-Convention Issue of 


AT THE AL's 
DIAMOND JUBILEE EXHIBIT: Starchroom 
828-829 


commen | LAUNDRY JOURNAL 


OR A REST, OR LET US BE OF 


ee 305 East 45th Street, New York 17, N. Y. ABC/ABP 


can! 
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Do YOU have bleach retentive fabric 
damage? Try fluorescent .. . 


FLUOR-O-LITE 
ANTICHLOR SOUR 


Expels residual chlorine from most fabrics 
including bleach retentive materials — no 
blue needed. 
Send for circular today 
MARTENS CHEMICAL CORP. 


243 Clinton Avenue Kingston, New York 














These helpful booklets 
Can Show YOU HOW 


& Solve special problems 
> Train new help 
» Make more money 
How To Clean Cotton Rugs 
. Manual for Training Silk Finishers 
The Laundry Primer 
ABC's of washroom operation 
Storage for the Drycleaner 
Guide to Plant Layout 
making the drycleaning plant more efficient 
. How To Train Finishing and Folding 
Operators in the Laundry 
Manual for Training Wool Finishers 
the complete job on all types of garments 
Guide to Construction and Remodeling of 
Drycleaning Plants 
How To Build a Greater Demand for 
Your Professional Laundry Services 
. Advertising That Builds and Holds 
Laundry Business 
Fur Book 
complete textbook on cleaning, repairing 
and remodeling furs 
Legal Decisions for the Drycleaner 
The Charged-System Roundup 
Fabric Facts 
w t 1dentil lean spot and hn 
ill kinds of textiles 
To order, check number and mail coupon. 
Special rates on quantities quoted on request. 
REMITTANCE MUST ACCOMPANY ALL ORDERS 


$-1 
STARCHROOM LAUNDRY — 
305 East 45th St., N. Y. 17, N. Y. 1| Tia 2 | [s]| a 


Sead books indicated below. ey 
My check for enclosed. 


(9) {10) [11] {12) 13) 








gineering department of — the 
American Institute of Launder 
ing, has resigned. Mr. Christen 
sen has set up a new laundry 

nt consulting service 
in cost 


iil ible 


id will be i\ 


NEW PRODUCTS 


reduction 


to plantowners at 58 N. Chic 
St Joliet, Il] 

With his background 
vears of practical experience 
laundry management and engi 
neering, Mr. Christensen is well 
equipped to serve the industry 


AND LITERATURE 


Continued from page 6 


ti 


inet units, wit! 
ctric heat 
n c 

il Industries 


etroit 


1 
has int 

ew IT n pressins 

Bull di Ke mb The 


woenil 
ip ( 


write 


972. Red 


Both boys’ shirts and ladies’ 
blouses can be finished with the 
new combination unit designed 
by the Unipress Company 
Known as the One-Girl Combi 
nation Boys’ Shirt and Ladies’ 
Blouse Finishing Unit, the com- 
bination three 
Model 


pre ss 


consists ot 
presses These are a 
BBB, bosom and body 


which finishes the bosom ind 


the B. H 


body in four lays; a 
BCCY, collar, cuff an 
finishes the 
cuffs and full yoke in twe 
ind i Me ide] BSI 
paar or gee In one i\ 
Accord acing ) Ira ( M ixwe ell 
president of t nipress, the 
will handle boys’ shirts 
“15% 


press, which 


sleever 
] 


men's S1Z¢ 

ilmost all sizes of 

ouses, ( 
requires a floor spac 
et > Y teet 


size 6 t 


ompact in design 


unit also incorp 
stan dard Unipress features 
lished chr 


rugged onstructior 


rhly pe 
operat I 
f seve olors 
Additional infon 
Unipress One-Gir 
n unit can be 
The I 
2800 Lyndal 
polis 8, Minr 





, 
Advantages 
twine tving 


] 
new S-page catalog 


issued 
Bunn Company 
gv des« ribes what the 
hir ] 


machine does ana 


| 
new catak 


| 
package tying 





YOUR REQUEST 
for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
STARCHROOM LAUNDRY 
JOURNAL, 
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typical applica- 
Bunn 


] 
models with specifications and 


contains some 


tions illustrations of 
cle scriptions of the five basic 
types of wraps 

According to 


( apabk 


Bunn, the ma 
of cutting op- 
erating costs and reducing labor 
costs. Its 
vility 


chine IS 


include 11 


1utomatic adjustment. te 


features 


package and sate opera 
Inn machines can pre 


] ] 
ngie Wrap double Wrap 


Way, triple Wrap one way 


with cross tie and 


ble wr ip 
Wrap with cross tic 

the new italog 
mi the B H 


mpany 7605 Vince 
Chicago 20, I 


Device Simplifies Driving 


stand 
with 


nec! ink il 
ve chment for use 
onventional hand-shift 
International multi 
Metre 
bodies has been designed 
v the Motor Truck Division of 
International Harvester Com 


trans 
nissions in 
mode ls with 


op truck 


pany 

The attachment, designed for 
the AB-120 and AB-140 models 
i single combination 
lutcl ind. brake pedal on the 
; compart 


onsists oft 

of the driver's 
vent, along with a foot acceler 
itor. When the pedal 
lepressed, the clutch for 


is partly 
shift 
ing the transmission is released 


Depressed further, it 
i brake pedal. Power brakes ar 
ivailable with the attachment 
A hand- perated snubber brake 
is also pri vided for braking on 
down-grades without re 
clutch. The snubber 
service brakes and is 
provided in addition to the 
standard parking brake 

The stand drive 
ittachment is inde- 
pendently or in combination 
standard sit-drive clutch, 


acceleration pedals 


serves as 


iong 
, 
leasing the 


applies the 


mec hanic al 
available 


with 
brake and 
in a dual sit-and-stand drive ar 
rangement For th latter, 

foam rubber tilt seat 
backrest folds 
the way for stand-drive opera 


forward out of 


tior 

For mplete details write t 
International Harvester Com 
ny 180 N. Michigan Ave 


iicago 1, Ill 


} 


> 


a 
} 


I 
( 
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with 


Double-Header Poly-Bag'R 


All sizes of garments can be 
pac kaged without changing re 
with the new Double-He 
Poly-Bag’R. Manufactured 

the Sanitex Sales C r} 

new machine takes up 3 

Hoor weighs appr 
mately 
two widths of 


space, 
100 pounds and mounts 
tubing 
printed _ roll 
Advantages 
noted by 
that 


economical to ope 


plain or 
simultaneously 
the new model 
nanutfacturer — are 
speedy 
and steps up production 
will handle tw 
rolls of Sa 


[ he mnac hine 
3.000-lineal-foot 
tex Poly Rolfilm and espec ially 
tough p« lvethvlene or any other 
standard polyethylene tubing 

For additional information 
write to Sanitex Sales C 
Division of Clopay Corp 
Cincinnat 


pay Square 


Ohi 


Nylon Cover and Pad 
Introduction of the 
Arrow Cover 


Hnounce d by 


new nylon 
N Pad has 
Arrow Man 
Company, Inc. This 
ompanion me del t 
Asbestall Cover N 
ta 
Made 
the Golden Arrow is 
to withstand the hig 


desig 

hest 
iny drycleaning pressin 

chine. The all-filament « 


illows How of 


onstruc 
tree 
further details write 

Manufacturing Com 
Terrace St., Kansas 


Arrow 
pany, 2924 


City 41, Mo 


Water Softener Bulletin 


s of  Allis-( 
water sotteners 
n a new bul 

he firm 
explain 

, 
1 


stan 


EXCLUSIVE ON C/L WASHERS 


YEAR 
UARANTEE 


on the sturdy, arc-welded 


C/L Stainless 


Steel Cylinder 
% 


One of 6 exclusive CL features, each patented 
or patent pending, and each guaranteed for 5 
years! At the critical spots where ordinary wash- 
ers customarily break down, C/L guarantees 5 
trouble-free years! 


WRITE, WIRE OR PHONE FOR FULL C/L STORY 


CUMMINGS - LANDAU 


Laundry Machinery Co., Inc. 
305-317 Ten Eyck St. Brooklyn 6, N. Y. 
HYacinth 7-1616 


TIME 
RECORDER 


Lost time eats up laundry profits. Eliminate this | 
by reducing tardiness inexpensivel) 
Lathem Time Recorder 
easesscoussncenscenncccesencaussenasssscw 


LATHEM TIME RECORDER CO. 


92 Third St., N.W., Atlanta, Georg 


Gentlemen 
Please send me full information on 
Time Recorder. | understand there is no 


on my part 


Name 


«za, Address 











“COMPLETELY FLEXIBLE . . . BAR-KEY 
FITS YOUR PRESENT LAUNDRY SYSTEM.” 


Barker Manufactusing Co. 


730 East Michigan Ave. - Phone WO 4-966] 
Battle Creek, Michigan 











tional- U. S. Radiator Corp., 
Oswego, N. Y. This line supplies 
ipacities ot 670,000 B.t.u 
through 6,700,000 B.t.u. for 
standard forced-circulation hot- 
Other l 


ea 
high-tempera- 


maintenance 
of boilers, pipes 


costly 
ling 


scaung 


: : 
ind heat exchange tubes; reduc- 


tion of operating costs in clean- 


g plants, and the correction of 


spec! il water pre blems water systems mode Ss 


flexibility of the standard are available for 


otf a ti 


atures and sizes t 


, 
ms permits selection ire operation or systems re- 


variety of fe quiring larger capacities 
installation re According to R. P. Leonard, 


1 1 
Cyclotherm otf 


meet individual 

These include auto- iles manager, 
advanced desig 
tallation 


ion and zeolite 


tC ma- fers 
+ ] + 
terials to meet local water 


1 minimum 
} 


har- ir costs 


minimu! 
lectroni 
hI] 


nangeabDle 


f Allis-Chaln 
Zeol Water Soften- 
28B7107A, are available 
st from Allis-Chalmers, 

ee 1, Wis 


1eTs 
1 
fuel 
TI 
ne 


proved by Underwriters Labor- 


it 
ace 


} 
control system is 


1 
a} 


7 1 
itories and includes combustion 


} 
w-water 


COI trols ] 


ntrols, ik protection 
controls. A 
limit control 


las been adde d as an additional 


temperature 


-temperature 


Industrial Garments Booklet 


ot poly. inyl C hlo- 


industrial 
ol 
i 


r 


new line 
npregnated 

1 

oves and 


weight, 


ng—garments, 
bi light 


—Com 
com Silt 


ning 
flexibility and _ resistance to 
ls, oils and abrasion, is 
three bulletins 

published by Jomac Inc. The 
clothing will resist virtually all 
ng I been chemicals used in the industry 
designed and produ ed by the The individual 


ot Na- icl 


1 
chemicals 


line of packaged illustrated in 


erators de signe d 
or modern hot-wa- 
systems has 
bulletins—one 
lox 


m Division 1 for general clothing, gloves 


BULLDOG LINE 


Metal Press Pads 


© FLAN-L-TEX £ 
METAL PRESS PA 
© ASBESTEX COVERS 


® BULLDOG NYLON PRESS COVERS 


® MET-L-FLAN TOP PADS 





FREE — 01 one wu 


8-OZ. PLASTIC TUBES OF 


SPRA MINIATURE BEADS OF WAX 


Try them on your Flat Work Ironers 


Send name and address and 
name of supply house to 


VICTOR ZOOZ CHEMICAL CO. 


1218 N. Marshall Street, Philadelphia 22, Pa. 





_I 








and illus- New Cochrane Bulletin 
trate product features and de- 

SIZES, style s and 
colors available. 

The North PVC cloth- 
ing is manufactured exclusivels 
for Jomac by Jomac-North, Inc 
Philadelphia, a re- 
Inc 


sons 


ind aprons—describe 


tail the range ot 
that 


line of 


are 


company 
Jomac 

James North & 
London, England, to pro- 


ice polyvinyl chloride 


organized by 
by 


Lt 


} 


ts in this country 

( oples ot the Sse new } ulle 
ire ivailabl 
Jomac 


St 


Conveyor Literature 
Available that make treatm 


Subi cts covere d ll 


reduction 
foaming and pri! 


] 


m yrot ; 
lems of protectior1 


in¢ lude 


The bulletin 
Kapiélan various types of 
One-Voiume Library 
On Overhead 
Conveyor 


equlpI 


il} 
ber 


nent and provi 
ot 
vaniations of 


1 Auton 


aes 


dr iwings 
sedir 1 
gns 
thoroughly 
the addition 
the process 

For a copy OF 
write to 
17th St 
Phil idel 


Cox hrane 
] 
Al 
1 > 


phia 32, | 


Cor] 
be low le i 
“One - Volume 
Overhead Conveyors” 
title of a book issued 
Rapistan-Keystone Co., In 
affiliate of The Rapids-Standard 
Co., Inc. Engineering data, field 
reports ¢ of overhead 
trolley conveyor systems, prod- 
uct bulletins, material on fea- 
tures of Rapistan overhead con- 


Library 


new 


Fiber-Glass Transfer Tub 


nm use 


veyors, tips on maintenance and 
other helpful information are 
contained in this volume. 

A special section is included 
on the Rapistan Garmen-Toter Presentation of a 
that is especially designed for glass work 
use by drycleaners. el 

To obtain the “library,” write 
to Rapistan Keystone, Inc., 
21751 W. 8 Mile Rd., Detroit 
41, Mich. 


fiber- 


+} + 
tat 


new 
tub 


warping 


transter 
splinters, 
has been an- 
nounced by Kimball Manufac- 
turing Corp. The tub 
said to be impervious t 


iminates 
} 

ana milde Ww 

als 


is 


») water 
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FOR QUICK-SERVICE PLANTS 
Key-Tag’s Model A-I5 


FLAG CHECKING 
SYSTEM 


@ faster handling 
@ no “human error” 
@ use “green” labor 


FLEXIBLE-—FITS YOUR PRESENT SYSTEM 
WRITE TODAY FOR FREE FOLDER 


KEY-TAG CHECKING SYSTEM CO. 


6505 HOUGH AVE., CLEVELAND 3, OHIO 


O¢Eéz, ‘ed 


CHALLENGE 


Tumbler 


FULLY-DRIES 
800 Ibs. Per Hour 


PRE-CONDITIONS 
2400 Ibs. Per Hour 


AUTOMATIC OPERATION 
CHALLENGE MANUFACTURING CO. 


7400 East Bandini Blivd., Los Angeles 22 
Telephone: RAymond 3-130] 


-way 
cHEck’ 


1 BY COLOR 

2 BY NUMBER 

3 MECHANICAL 
COOE-LOCK MAKES 
MISTAKES IMPOSSIBLE 











chemicals and other cleaning colors such as red, blue, yellow 
solutions. Other features noted green and brown, in inside-out- 
by the manufacturer are light side two-tone 
weight, structural strength and side measurements are: 26 
permanently molded colors inches wide by 42 inches long 
4 smooth, rounded lip helps by 21 inches deep The tub is 
eliminate snagging and tearing offered with or without casters 
of fabrics. White inside and For complete details write t 
black outside, the tub can be Kimball Manufacturing Corp., George Russell Hovey, 74 
standard San Rafael, Calif ‘pista: A cementation elle 


Ho\ 


combinations. In- 








William Herdling, 8! 
L 1 


seg 
vundry, died recently 


] 
I 
De 
| 


made available in 


National Institute of 
Drycleaning 
No Exhibit) McAllister Ho- 
tel, Miami, Florida, January 
15-18, 1958 


Lovisiana Laundry and 
Cleaning Association 
Bentley Hotel, Alexandria, 
Louisiana, January 24-26 

1958 
New Jersey Laundry & 
Cleaning Institute 
Essex House, Newark, Neu 
Jersey, January 25, 1958 


Canadian Research Institute of 
Launderers and Cleaners 
Windsor Hotel, Montreal, Que- 
bec, Canada, January 26-27, 


1958 


Texas Laundry and Dry 
Cleaning Association 
Hilton Hotel, San Antonio, 
Texas, January 31-February 2, 

1958 


Southwestern Linen Supply 
Association 
Thunderbird Hotel, Las Vegas, 
Nevada, February 11-14, 1958 


National Association of 
Institutional Laundry 
Managers 
Congress Hotel, Chicago, Illi- 
nois, February 26-March 1, 

1958 
American Institute 
of Laundering 
Conrad Hilton Hotel and Am- 
phitheatre, Chicago, IIMlinois, 
February 26-March 2, 1958 


January 15, 1958 


Connecticut Launderers & 

Cleaners Association, Inc. 
Hotel Statler, Hartford, C 
necticut, March 7, 1958 


New England Linen 
Supply Association 
Somerset H tel. B ston, Mas 
sar huse tts, Mare h 1-8. 1958 


North Carolina Association 

of Launderers & Cleaners 
Hotel Charlotte, Charlotte, 
North Carolina, March 7-8, 
1958 


Massachusetts Laundryowners’ 
Association 


Statler Hotel. Boston. Massa- 


vusetts, March 28-29 


Laundry Owners and 
Drycleaners of North Dakota 
Jamestown, North Dakota, 


107 10= 
April 12-13, 1958 


Diaper Service Institute of 
America 

Shoreham Hotel, Washington 

D.C., April 13-16, 1958 

Maryland, District of Columbia 

and Virginia Laundryowners 
Association 

Hotel, Old Point 


37 3 


April 27-29, 


- “a 
hamberlin 
mfort, Virginia 


1958 
Linen Supply Association of 
America 


Shamrock Hotel, 
May 3-7 


Houston, 


Texas, 1958 


Walter Kaminski, 61! 

lries } rt Williar Ontari 
und, Mr. Kaminski 
He purchased the | 


t 


Morris Turitz, S86 
Laundry ( I 
tion, New York 


BOCK-O-MATIC 85 


85 LB. (DRY WT.) CAPACITY 


® SELF-BALANCING 
@ FLUID DRIVE 

@ OVER 1625 RPM 
@ DEEP 30°’ BASKET 
® FULLY AUTOMATIC 


SEE YOUR DEALER FOR DETAILS 


BOCK 
LAUNDRY MACHINE CO. 
TOLEDO 2, OHIO 


10, 15, 25, 50, 85 LB. EXTRACTORS 





ANGER LIFE-LINE 


In factories, plants and offices across the 
nation, the line is busy. Through films, pam- 
phlets, posters, exhibits and lectures, the 
life-line of cancer education is reaching a 
steadily increasing number of men and 
vomen in business and industry. 
Each year, more and more firms and corpora- 
tions invite the American Cancer Society to 
present its life-saving program to their em- 
ployees. All are concerned with the majoi 
threat which cancer poses. Last year, 245,000 
Americans died of cancer...many of them 
needlessly. Among them were experienced 
executives, key officials, skilled workers. 
Their loss to business was incalculable. The 
greater loss, in terms of personal tragedy, 
Was appalling. 
Yet, thousands and thousands of them could 
have been saved if they had known the im- 
portance of going to their doctors in time. 
Early detection plus prompt treatment could 
literally mean the difference between life and 
death. This, and many other facts of life 
about cancer, are part of the education pro- 
gram which the American Cancer Society 
offers you—in your plant or factory. For 
additional information, call the American 
Cancer Society office nearest you, or write 

“Cancer” in care of your local Post Office. AMERICAN CANCER SOCIETY 


To 
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CLASSIFIED DEPARTMENT 





10¢ a word for the first insertion and 8¢ a word for each subsequent 
10¢ a word for subsequent 
first inser 


or bold face type 15¢ a word, first insertion 
Help Wanted and Situations Wanted ads 5¢ a word for 
same ad. Minimum $1.00 


Ads including full payment must be 


insertion of charge (new or 
accompany all orders 


forwarded by us. Rates are net 


in our hands by the 


consecutive 


consecut 


t 
repeat) Capita 


ion 
Cc 
f 


Add cost of 5 words if answers are 
not commissionable 


Mail your box number replies to STARCHROOM LAUNDRY JOURNAL, 305 East 45th St 


New York 17, N. Y 








LAUNDRIES AND CLEANING PLANTS FOR SALE _ 


FOR SALE: MODERN COMMERCIAL LAUNDRY. LONG LEASE ON LOW 
RENTAL. GOOD EQUIPMENT, SOME NEW. LOW OVERHEAD, PLENTI- 
FUL SUPPLY OF GOOD LABOR. OPERATING VERY PROFITABLY. MOST 
WHOLESALE. PLENTY ROOM FOR EXPANSION ON PRESENT LEASE- 
HOLD. GOOD PRICES. LARGE NORTH FLORIDA INDUSTRIAL CITY 
$25,000 WILL HANDLE. BALANCE TO SUIT PURCHASER. REASON FOR 
SELLING; OWNER HAS LARGE CHAIN OF DRYCLEANING PLANTS 
SOME CLEANING EQUIPMENT OPTIONAL. ADDRESS: Box 1656, 
STARCHROOM LAUNDRY JOURNAL. 2 





ft., building 50 x 
Located in suburbar 


drycleaning plant. Lot is 100 x 230 
n-dollar plant going in within 
D. C. Tremendous increase in population in process in ar 


$25,000 down payment. $10,000 ADDRESS: Box 167 
STARCHROOM LAUNDRY JOURNAL. 


a few blocks 
shington, ea 


annual gross 


well-established dr laundry and storage plant 


ycleaning, 
yuality work in industrial New England city, 
1rea. REAL OPPORTUNITY for younger men interested in 
business. ADDRESS: Box 1678 


center of a large trading 
insuring ag 


STARCH- 


future by ownership of his own 


ROOM LAUNDRY JOURNAL. 
SOUTH TEXAS—COMPLETE STEAM LAUNDRY AND DRYCLEANING 


laundry in co yunty seat, co llege and winter resort t 
$40,0 des real estate with room for further expansior 


ADDRESS: Box 1682, STARCHROOM LAUNDRY JOURNAL. 


CENTRAL NEW YORK. GROSS 
r YOUNGER MAN. Am; 
STARCHROOM LAUNDRY 


MODERN LAUNDRY in college city 
oe $150,000. Unusual OPPORTUNITY | 
ADDRESS: Box 1691 


2x pansior 


JOURNAL 








____ CLEANING PLANTS WANTED — 


WANTED TO BUY: PLANT DOING $10,000 OR MORE WEEKLY. ANY 
CITY IN U. S. A. REPLIES WILL BE TREATED CONFIDENTIALLY. J. B 
KANDEL, LICENSED BROKER, 840 E. 17th ST., BROOKLYN 30, N. Y 








BUSINESS OPPORTUNITIES 





A. early 1958 availab] 
mmunicate with LISTER BROS. ‘LD. 


"ENGINEERS, NIGHTIN. 
GALE. VALE, WOOLWICH, LONDON, S. E 18, 696 


ENGLAND. 








; PROFESSIONAL NOTICES 


CARRUTHERS’ BULLETIN—the 
eaning industries—weekly I 
y interest. 64 Bulletins—$15 annually—check in advance 

yrs. $25. John Carruthers & Co., Inc., 909 Little Building 

on—a statistical organization affiliated with John Carruthers & Com 


sultants, Boston, Hartford and 





Bulletin for the 
cost 


statistical 
sales reports—monthly 


Accountants and Management Cor 








CONSULTANTS 


iepart 





HARRY COHEN, LAUN. 
- 


NeW Y TK 


tion controls, mechanical, chemical 
DRY MANAGEMENT CONSULTANT, 74: fth Avenue 
N. Y. Tel: Eldorado 5-1353 1612-25 


January 15, 1958 


HELP WANTED 


PRODUCTION MAN: Rea 
growing industria aundry 24 wii 
hance ft now y I Dil j background, experience 


ADDRESS: Box 156 'STARCHROOM ‘LAUNDRY JOUR- 


saiary expected 
NAL 
MANAGER FOR INDUSTRIAL LAUNDRY 


want ft 


ALLIED TRADE SALES REPRESENTATIVE. } 


nanufacture f iry lentif 


A 


ADDRESS 


trave ind knowledge I iund 


f education, experience and sal 
STARCHROOM LAUNDRY JOURNAL 
EXPERIENCED LAUNDRY AND DRYCLEANING PLANT OPERATOR 


taDlisr perafi I a relatively ma 


SALES ret smnsateeched WITH WYANDOTTE CHEMICALS 


SALES. SERVICE REPRESENTATIVES 


MA 


MAINTENANCE SUPERVISOR 


wer 


DRESS: 8 STARCHROOM LAUNDRY JOURNAL 


ADDRESS: Box STARCHROOM LAUNDRY JOURNAL 
SUPERINTENDENT—To take arge 


is ated in the Midwest and em; ADDRESS 
STARCHROOM LAUNDRY JOURNAL 








SITUATIONS WANTED 


t wit 


] 


ADDRESS: 8B STARCHROOM LAUNDRY JOURNAL 





THE 
MARK 
RECORD 
SHEET 


is a great check against 
inaccurate marking. 
Records the marks used 
in all bundles; 

permits location of lot 
for all marks. 


Used for years by hundreds of 


laundries 


* 


Prevents duplication of marks; 
Avoids mixup of garments; 
Aids and simplifies sorting; 
Used in any marking system; 
Precludes thievery. 


* 


PRICE per thousand 
5,000 or more, per thousand 6.50 


* 


SAMPLES FREE(AII shipments C.O.D. 
unless check accompanies order.) 


STARCHROOM 
LAUNDRY JOURNAL 


305 East 45th Street, New York 17, N. Y. 











SITUATIONS WANTED (Cont'd) 


Laundry and drycleaning superintendent, 33 years of age, 15 
perience in all departments. Capable of supervising and training em 
ployees for any job in the plant. Willing to think and work, with ability 
to get along with people. Have record of low productive costs wi 
quality. Can furnish good references. Qualified to maintain boiler 
equipment. Will arrange personal interview. ADDRESS: Box 
STARCHROOM LAUNDRY JOURNAL. 


SALES AND ADVERTISING MANAGER—excellent executive background 
in all phases of laundry and drycleaning merchandising. Intere 
position with top-quality, sales-minded firm located in West or Mic 


West. ADDRESS: Box 1698, STARCHROOM LAUNDRY JOURNAL. 


MINT, the only licensed and bonded employment agency specializ 
in the placement of personnel in the LAUNDRY and DRYCLEANING in 
dustry exclusively, is now expanding its services nationally. At the head 
of this organization is Mr. A. Mintz, BS, MBA, who has been gene 

manager, plant manager and chief industrial engineer with so 
largest plants in the East. THERE IS NO CHARGE TO EMPLOYERS fo: 
our services. If you need managers, superintendents, routemen ng 
neers or foremen, list your requirements with MINT PERSONNEL SPE. 
CIALISTS, 111 West 42nd St., New York City 36, LOngacre 3-0820. 1706-5 


t tne 








SUEDE AND LEATHER SERVICE 


Wholesale leather and suede cleaning, redyeing, refinishing. Hun- 
dreds of satisfied customers in every state. Open account. Try our 
exclusive DAVOTEX process. You will become a regular customer 
C. ©. D. CLEANING & DYEING CO., 1430 Har n St., Davenport, 
Iowa. 654-13 











MERCHANDISE FOR SALE 


MANUFACTURER SELLING OUT SURPLUS 24 x 36 NYLON NETS, $13.50 
PER DOZEN, FINEST QUALITY. SUPPLY LIMITED. L. S. SUPPLY COM- 
PANY, 168 TRENTON AVENUE, WHITE PLAINS, NEW YORK. 1582-45 


$3.75 dozen. COLLAR TOPS—fastest wa} 


to replace a collar, all sizes 14 thru 17. Write for free catalog 
B & G Lieberman Company, Inc., Box 227, Jackson 





Shirt collars—non-wilt, all s 


cialties to 


us +¥. 








CARDING WIRE 


CARDING WIRE: For curtain and blanket stretchers. G. W. at nc 
CO., 36 Pleasant Street, Watertown, Mass. 3240-3 














___REPAIRS — PARTS — SERVICE _ 
REPAIR PARTS FOR ASHER IRONERS; GEARS ALL SIZES. Expert serv 


men. ft line of Asher ironers rebuilt 


BAEHR LAUNDRY MACHINE Co., 29 Cal 











_______ MACHINERY FOR SALE 


TWINRAPID ROTARY PRESS UNIT, consisting of: 51” TAPERED AS 
WELL AS MUSHROOM PRESSES. CUMMINGS-LANDAU Laundry Ma 
chinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 1118-4 


AMERICAN and TROY 5-ROLL 100” IRONERS, ironing goods on bot! 
sides in single pass. Can be arranged for return feed. CUMMINGS-LAN- 
DAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y 

6766-4 


CUMMINGS-LANDAU NOW MAKING QUICK DELIVERIES OF NEW 
ALL-WELDED STAINLESS-STEEL CYLINDERS. REPLACE YOUR WORN 
CYLINDERS WITH CUMMINGS-LANDAU STAINLESS-STEEL CYLINDERS 
WITH OUR PINCH- AND FOOL-PROOF DOORS AND | YOUR 
TEARING COMPLAINTS. CUMMINGS-LANDAU Laundry Machinery Co 

305 Ten Eyck Street, Brooklyn 6, N. Y. 9706 4 


TROY and AMERICAN LATE-TYPE 6-ROLL 120” STREAMLINED FLAT- 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS- 
LANDAU iaundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y 

6618-4 


WOOD WASHERS REBUILT WITH ALL NEW WOODWORK AND 
EQUAL TO NEW IN EVERY RESPECT. 30 x 30”, 36 x 54”, 42 x 72” and 
44 x 84”. Ready for immediate delivery. CUMMINGS-LANDAU Laundry 
Machinery Co., 313 Ten Eyck Street, Brooklyn 6. N. Y 6661-4 


30 x 120” and 36 x 120” WILLEY ROYAL CALENDER FLATWORK IRON. 
ERS. Quality production machines. Very reasonably priced. CUMMINGS. 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y 

6767-4 


STARCHROOM LAUNDRY JOURNAL 











MACHINERY FOR SALE 


(Cont'd) 





8-ROLL 120” AMERICAN and TROY IRONERS. REBUILT IN NEW MA- 
CHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 313 
Ten Eyck Street, Brooklyn 6, N. Y. 6799-4 


AMERICAN 4-ROLL 100” and 120” STANDARD FLATWORK IRONERS. 
COMPLETE WITH VARIABLE-SPEED MOTORS. NEW MACHINE GUAR- 
ANTEE. CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, N. Y 

9318-4 


48 x 126” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 
ELECTRICAL EQUIPMENT AND NEW 3-, 6-, or 9-COMPARTMENT 
STAINLESS-STEEL CYLINDERS. CUMMINGS-LANDAU Laundry Machin 
ery Co., 313 Ten Eyck Street, 


Brooklyn 6, N. Y 9368-4 
15 POUND AMERICAN AND HOFFMAN MONEL METAL OPEN END 
WASHERS, MOTOR DRIVEN. 36” x 30” HUEBSCH AND AMERICAN 
OPEN END TUMBLERS. GAS AND STEAM HEATED. CUMMINGS-LAN- 
DAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 597-4 


40’" AMERICAN OPEN TOP EXTRACTORS WITH AUTOMATIC BRAKE 
RELEASE. 40’” HOFFMAN EXTRACTOR WITH EXPLOSION PROOF MO- 
TOR. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 

Brooklyn 6, N. Y 598-4 


MONEL METAL WASHERS, AMERICAN CASCADE, 1 COMPARTMENT, 
1 DOOR, MOTOR-DRIVEN, 30 x 48”, 30 x 30”, 24 x 36”, 24 x 24”, RE- 
BUILT LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 305 
Ten Eyck St., Brooklyn 6, N. Y. 693-4 


60” AMERICAN ZEPHYR, HOFFMAN AMICO AND TOLHURST CENTER 
SLUNG OPEN TOP EXTRACTORS WITH COPPER AND STAINLESS STEEL 
BASKETS. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St., Brooklyn 6, N. Y. 600-4 


AMERICAN TILTOR 4-GIRL SHIRT UNIT. THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 


Brooklyn 6, N. Y 9014-4 


48” VIERSEN HIGH-SPEED and 48” TOLHURST, DIRECT MOTOR- 
DRIVEN EXTRACTORS. Ready for immediate delivery. CUMMINGS- 
LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, Brooklyn 
Te | Me 4855-4 
24 x 120” RETURN-FEED SUPER IRONER, MOTOR-DRIVEN. PRICED 
RIGHT. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
St., Brooklyn 6, N. Y 9725-4 


GASWAY IRONER, LATEST TYPE GAS HEATED CYLINDER 18 x 100”, 
MOTOR DRIVEN, COMPLETE WITH AUTOMATIC CONTROLS. EXCEL- 
LENT MECHANICAL CONDITION. CUMMINGS-LANDAU Laundry Ma 
chinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 1075-4 
AMERICAN and TROY 26” and 28” EXTRACTORS, BELT or MOTOR 
DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT 
DELIVERY. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
Street, Brooklyn 6, N. Y. 6868-4 
HUEBSCH 25” COMBINATION HANDKERCHIEF AND NAPKIN IRONERS 
COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL MASTER HOSIERY 
DRYERS, LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y 9943-4 


PROSPERITY POWER CIRCLE AND UNIPRESS LATEST TYPE 4-GIRL 
SHIRT UNIT FOR COMPLETE MACHINE FINISHED SHIRTS. CUMMINGS- 


LANDAU Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 6, N. Y 
9952-4 


MODEL 75, AMERICAN VACUUM STILL, COMPLETE WITH MOTOR- 
DRIVEN PUMP. 6—NATIONAL HAND AND POWER MARKING MaA- 
CHINES. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St., Brooklyn 6, N. Y 984-4 


AMERICAN 120”, 12-ROLL IRONER, THOROUGHLY REBUILT; IN NEW 
MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6 
N. Y 


48° HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN- 
TOP MOTOR-DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 


CUMMINGS-LANDAU Laundry Machinery Co., 


16x100’" AMERICAN 41210 RETURN FEED FLATWORK IRONERS, MOTOR 
DRIVEN. PROSPERITY SUPER SPEEDSTER AND AMERICAN SUPER 
ZARMO 51” BODY PRESSES. VERY REASONABLY PRICED. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y 

6914-4 


15, 1958 


January 


Five 42 x 84” AMERICAN MASTER CASCADE DOUBLE END-DRIVEN 
MONEL WASHERS with 2-compartment, 2-door cylinders. IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street 
Brooklyn 6, N. Y. 6910-4 


HIGH-SPEED EXTRACTORS, AMERICAN 17” MONEX 15” and 17” 
BOCK 20” HOFFMAN WITH MONEL BASKET. CUMMINGS-LANDAU 
Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y 6864-4 


30” EXTRA DEEP AMERICAN or TROY EXTRACTORS, with NEW elec 
trical equipment. EVANS AUTOMATIC SHIRT STARCHING MACHINE. 
CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street 
Brooklyn 6, N. Y 4753-4 
40” TROY and TOLHURST, direct motor-driven and belt 
tors. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 
Street, Brooklyn 6, N. Y 

2-ROLL 100”, 110” and 120” AMERICAN AND CL RETURN-FEED IRON- 
ERS. MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laur 
dry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y 735-4 
PROSPERITY POWER CIRCLE 2 GIRL SHIRT UNIT CONSISTING OF THE 
FOLLOWING PRESSES:—COLLAR AND CUFF, BOSOM, YOKE AND 
TWO LAY SLEEVE PRESS. CUMMINGS-LANDAU Laundry Machinery 


Co., 305 Ten Eyck St rooklyn 6, N. Y 9942-4 


Hydraxtor with 4 
MW 


sets 
Landau Laundry Machinery Co 


Prosperity Power Circle 
C Landat 
Cummings-Landau 

New York 


Leet Leggers and Pocketeer 


Machinery Co., 305 Ten Eyc 


Unipress 53” tapered presses and mushroom pres 
unit Laundry 


rooklyn 6, N. Y 


PROSPERITY LATEST TYPE SPORT SHIRT UNIT, cor vith TUMBLER 
AND DRYSET VACUUM UNIT. Used less thar r. Equal to new 
n every respect ummings-Landau Laundry Machinery C 305 Ter 
yck St 7-4 


erican and Hoffman 140F 


spect 
ment price. Cummings-Landau 
NOV 


Brooklyn 6, N 


New-machine conditior 
Street, 


Hoffman model XC05, XCO5 
cuff cleaners and sleeve finist 
dry Machinery Co., 305 Ten Eyck St 


y infle WILLIAMS i ti 
at pre-war prices ‘SURPLUS EQUIPMENT of FINE LAUNDRY & “DRY 
CLEANING MACHINERY from SEVERAL PLANTS AND INSTITUTIONS 
— FAST FOR BARGAINS! | American 8-1 120” FLATWORK IRONER 

erican 6-roll 120” FLATWORK TRONER, 42 x 84 American Norw 

- — WASHERS, 2 pocket 42 x 96 pocket ‘ 96 
mo x 3 Americar ascade 
MONEL WASHERS; Americar 
MONEL CONTAINERS; America 48 

r t EXTRACTOR, é 
And a NUMBER of OTHER 
WRITE, WIRE OR ‘PHONE 


MONEL WASHERS, 24 x 
5 NOTRUX EX 
MONEL 


TRACTOR, 3 
— TOP —eee 


AC 22 3 phase 


ITEMS : nume mentior thi 
WILLIAMS LAUNDRY MACHINERY, 
N. Y., STillwell 6-6666 


42 x 84” Troy et 
chines running 1 ] ] k i SPECIAL P 
$1, 995 each. Washers 1 iriven, guarantee 

n uy WILLIAMS LAUNDRY MACHINERY 


Exceller 


cally new Special price 


ADDRESS, x 792, STARCHROOM LAUNDRY JOURNAL 











MACHINERY FOR SALE 


(Cont'd) 





IMPERIAL LAUNDRY MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, New York, EV-9-6585, has available American Notrux 54” 
extractor with two extra baskets, purchased new 1945, Troy Streamline 8- 
new 1942; American 8-roll ironer; American 6-roll ironer, 
Ellis 54 x 120” 9-pocket stainless washer; American Cascade 42 x 84” 
washer; Troy 42 x 72” washer, American Tiltor shirt unit, Prosperity 
unit and coat presses; Hoffman 42 x 90” tumbler; Huebsch 36 x 30” 

an and American 48” and 60” extractors for laundries 

ff OF unit onths,; American 30 x 48” 

with filter, still, etc., brand-new, Prosperity synthetic 

DDZ 60-pound synthetic unit; Columbia synthetic unit. 

1164-4 


roll ironer 


used two m 


IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 
22, N. Y. EVergreen 9-6585, has late type Sec-O-Matic synthetic unit 
with solvent saver—Mercury—140F unit—o0 lb. automatic stainless perk 
Columbia unit. 1165-4 


anit 10 lb 
uni aU iD. 


IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 
22, N. Y. EV. 9-6585, has available laundry and drycleaning equipment 
modern plants, some used only 3 years. Prices reasonable 
Write for our availability list without obligation 

1166-4 


from several 
and terms extended 


IMPERIAL Laundry Machinery Co., 121 
Ev-9-6585, has large stock of new and rebuilt equipment on floor read\ 
for inspection and terms, one year guarantee 


aunary yninetic and 


Greenpoint Ave., Brooklyn, N. Y 
reasonable 


prices 


you have for sale 
167-4 


the macnines 


foot rheostat control 
Ave., Cleveland 11, 
1492-4 


Jasper 


like new 


SIX-ROLL AMERICAN 120” IRONER, rebuilt and guaranteed, 
Talley Laundry Machinery Co., Greensboro, N. C. 1271-4 


in excellent condition. Talley 
1272-4 


48’ AMERICAN OPEN-TOP EXTRACTOR, 
Laundry Machinery Co., Greensboro, N. C. 


like new. Talley 
1267-4 


20"”’ HUEBSCH HANDKERCHIEF IRONERS with 
Laundry Machinery Co., Greensboro, N. C. 


fluffers, 


36 x 54 AMERICAN CASCADE WASHER, 
guaranteed. Talley Laundry 


2-pocket, 2-door 
Greensboro, 
1268-4 


Monel metal, 
Machinery Co., 


rebuilt and 


N. C. 


PROSPERITY TWO-GIRL SHIRT UNITS, rebuilt and guaranteed. Talley 
Laundry Machinery Ce., Greensboro, N. C. 1269-4 


602 PANTEX-PERK DRYCLEANING UNIT, two years old, excellent con- 
dition. Talley Laundry Machinery Co., Greensboro, N. C. 1275-4 


PROSPERITY 38” P. C. WEARING APPAREL PRESSES, a real bargain. 
Talley Laundry Machinery Co., Greensboro, N. C. 1276-4 


Talley Laundry Machinery 
1277-4 


UNIPRESS TWO-GIRL SHIRT UNIT, rebuilt 


Co., Greensboro, N. C. 


30 x 30 AMERICAN STAINLESS-STEEL WASHERS, excellent condition 
Talley Laundry Machinery Co., Greensboro, N. C 1278-4 


$6 x 30 HUEBSCH GAS-FIRED TUMBLERS, like new. Talley Laundry Ma- 
chinery Co., Greensboro, N. C. 1279-4 


HOFFMAN X MODEL PRESSES, 
ery Co., Greensboro, N. C. 


factory rebuilt. Talley Laundry Machin- 
1280-4 


COMPLETE STOCK OF REBUILT GUARANTEED LAUNDRY AND DRY- 
CLEANING MACHINERY. Talley Laundry Machinery Co., Greensboro, 
N. C. 1281-4 


#25 fully automatic open-end washers with supply injectors 
TALLEY LAUNDRY MACHINERY COMPANY, 
1585-4 


5-Prosperity 
years old 


N.C 


Bargain—2 
Greensboro 


ironer in A-l condition—late model—low price 
, A os 
1586-4 


75"—American return 


TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, 


TALLEY 
1587-4 


i—48” all stainless-steel open-top extractor—perfect shape. 


LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 


One used Forse 75SL Master double sleeve machine in excellent 
condition, $275. ADDRESS, Box 1681, STARCHROOM LAUNDRY JOUR- 
NAL. -4 


For sale 


94 


stainless two 
1—42” x 54” 


3—42” x 84” SUPER LAUNDRY MACHINERY CO. all 
pocket, 2-door, double-end, double motor-driven washers; 
AMERICAN NORWOOD sstainless, two-pocket, two-door, motor-driven 
Chicago Used and New Laundry Equipment Co., 3128 W. Lake 
Illinois, NEvada 2-2621 1608-4 


washer 
St., Chicago 12, 


The patented Pil-O-Bar automatic feather cleaning and tick filling ma 
chine will make money for you and render a service to your customers 
Clean feathers the easy way with electricity, no water or solvents. In 
vestigate the Pil-O-Bar profit-making plan today. Write: Wichita Pre 
cision Tool Co., Inc., 450 N. Seneca, Wichita 12, Kansas, for complete 
details and information 1610-4 


NEW Low PRICE—For sale, 3-year-old Pr 
> for $6,000 in condition. Als 
) Presses 10 pair pants with one 


jaily. Shirt Salon, Inc., 1204 East Douglas 


ty cabinet 2-girl shirt unit 
Unipress Rotomatic pant 
$5,500. We are 
Wichita 


perfect 


>perator, 
4 


FOR SALE: HEATER EXCHANGER—SHELL AND TUBE TYPE, 21 FEET 
LONG (4 SECTIONS), 1” ADMIRALTY TUBES. EXCELLENT CONDITION 
PLANT HAS OUTGROWN THIS UNIT. FOR COMPLETE DETAILS CON. 
TACT COVERALL SERVICE & SUPPLY INC., 551 SMITH STREET, BUF- 
FALO 10, NEW YORK. 1636-4 


; Fol d-Fast (type DeLuxe) folds 
In new conditior 


r St Miami 36, Florid 


cost $75 As reas 

Blue Point, L I N 

FOUR—AMERICAN FORMATIC CABINET SLEEVERS. IN FIRST-CLASS 
MECHANICAL CONDITION, LESS THAN TWO YEARS OLD. CUM- 
MINGS-LANDAU Laundry Machinery C 305 Ten Eyck St., Br 

N.Y 695-4 
PIL-O-BAR: Add lu ng to your list of services. W 
have one brand-new one 


cost. ADDRESS: Box 1697 


crative pillow renovati 
left in original crating you ave 

tribut STARCHROOM LAUNDRY JOUR. 
NAL 








MACHINERY WANTED 
WANTED, MONEL METAL WASHERS, all sizes, and any 


equipment. Interested in buying entire plants for export, highest prices 


paid. ADDRESS, Box 874, STARCHROOM LAUNDRY JOURNAL. -3 





other laundry 


54 50” and 48” Notrux extractors; 8- and — American or Troy 
ironers. Highest prices paid! ADDRESS, Box 1414, STARCHROOM LAUN- 
DRY JOURNAL. -3 
Wanted—Fantom-Fast marking machines, shirt units, body press unit 
$9,000 laundry equipment; equipping new plant. ADDRESS: Box 
STARCHROOM LAUNDRY JOURNAL. 





You have only one 
heart. Protect it 

by helping your 
Heart Association 
fight heart disease 
through research, 
education and com- 
munity heart pro- 
grams. 


HELP YOUR 
HEART FUND 


HELP YOUR HEART 


Give for every 
Heart you Love 
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asked which 
publications 
they receive, 


more than 90% 


of our subscribers 
list the JOURNAL 
-- the specialized, 
paid - circulation 

laundry magazine 


less than 40% 


say they get 
Magazines B and C 

-- each a combination 
drycleaning / laundry 
paper - - each claim- 
ing industry-wide 


coverage 
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Solves Absentee Problem 
the Editor 

id quite a problem about 

I have also heard plantowners 

mp! iin, Pe rhaps these 

might benefit from my 

We found that many em- 

missing from work on 

was alwavs wav out of 

mal rate of absentee- 

igo we began pay 


} 
Mondays instead ot 


Davton, Ohio 


Trap Information 


received a copy of your 
entitled “Let's Look at Steam 
rraps” which appeared in the July 15, 
of STARCHROOM LAUNDRY 
JOURNAL. The 
in this article was quite interesting to 
me. I would like to know if there are 


available regarding the 


wht) 
article 


1957, issue 


information contained 


reprints 
previous articles which you mentioned 
in the first paragraph under the head- 
ing, “Types of Traps.” I would greatly 
ippreciate receiving a copy of each of 
these previous articles. 
Epcar W. WALES 
Engineering Department 
Yarnall-Waring Company 
Philadelphia, Pa 


Christmas Get-Togethers 


lo the Editor 

I noted that both the November 
and December issues of STARCHROOM 
carried articles on Christmas parties in 
various plants. Thought you might be 
interested in something we tried for 
the first vear. Usually we have held a 


] 
ypical plant party with liquor flowing 


ike water. It usually turned into ai 
} 


} 
norganized raw! 


vear we were able to get a 
ge enough to hold our 35 

their families. Ow 

I donned the white and 
red duds of old Saint Nick and made 
with a bag full of 
toys that the plant had bought. These 
were distributed to the children by our 


a grand entrance 


96 


manager. We held the party about 
3:00 p.m. so that everyone could be 
home for dinner that evening. 

The kids had a wonderful time and 
of course the parents were pleased. 
making the party a huge success. Be- 
sides, no one was missing from work 
the next day because of a hangover. 

PAT 


Indiana 


Rare Book Department 


To the Editor 
Please forward 

whether or not you still have or pub- 

lish a booklet on “The Book of Let- 


ters,” which includes letters to be se 


information on 


to customers and prospects from the 
laundry 
We have one from your JOURNAL, 
but it is dated October 1932, when 
vou were still in Cincinnati, Ohio 
We would appreciate this informa- 
tion as soon as possible. If you do have 
this you could forward same to the 
above address. 
R. Henry, Manager 
La Crosse Modern Laundry & 
Dry Cleaning Company 
La Crosse, Wisconsin 


Sorry. “The Book of Letters” is out 
of print. See our article, “How To Sell 
by Mail,” which appeared in STARCH- 
ROOM, September 1956.—Ep1Tor 


Parties Espanol 


To the Editor: 

I found it very interesting reading 
the article entitled “Christmas Party 
Practices” in the November issue of 
STARCHROOM LAUNDRY JOURNAL. 

At any rate, here in the United 
States where it is a free country, the 
plantowner can use his discretion 
about what and how he wants to do 
for his employees at Christmas time. 





Let’s Hear From You... 
We welcome your inquiries, your 
views about every phase of the laun- 
dry industry, your problems and your 
solutions to problems. Address letters 
to: 
The Editor 
Starchroom Laundry Journal 
305 East 45th Street 
New York 17, N. Y. 











Where my plant is located and operat- 
ing in Spain, the government dictates 
what the plantowners will do. First, all 
have what they call a 
Saint’s Day, and I might add that all 
the businesses do not have the same 
day of the year for their Saint’s Day. 
Therefore, it is very contusing tot the 
different 
month in the vear two busine sses will 
have a Saint’s Day 


businesses 


businesses because every 


celebration and 
their shops and offices will be closed 
for the whole day. 

Now in the laundry and drycleaning 
business, when their Saint’s Day ar- 
rives the plantowner is supposed t 
close dowi: he plant and offices for 
the whole day and give the employees 
a picnic out in the country and a fiesta 
at night. For this he can spend from 
a few hundred pesetas into the thou 
sands. 

Then, two times during the vear the 
plantowner must give all of his em 
ployees one full month’s additional 
pay. The first time is for the month of 
July which is in celebration of the 
termination of their great war, The 
next full month’s salary is for the 
month of December which is to cele- 
brate Christmas. 

Spain is a country of many holidays 
and different fiestas. However, it is 
still a good place to own a modern 
American odorless laundry and dry- 
cleaning plant. I do not think Spain 
and its people or employees differ too 
much from the people right here in 
the United States. 

NELSON B. CRAMEE 
Cramer Enterprises 
Long Beach 4, California 


Reclaimer Data Wanted 


To the Editor 
Could you send me any information 
available in connection with the use 
of laundry waste wash water heat re- 
claimers. We are vitally interested in 
this matter and I read with interest 
the article in your August issue, As I 
expect is the case in most progressive 
laundry plants, your magazine does 
the rounds right down to the en- 
Incidentally, the heat 
reclaimer would need to handle a 
maximum of 10,000 gallons per hour 
R. SCHLIEMANN, Manager 
The Parisian Laundry Pty., Ltd. 
Woollahra, Australia 


gineering staff. 
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that re presents 
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Ellis developn 
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ronger necessal manu- 


ally put the 


1956 MODEL 
OPEN TOP 
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INSPECTION 
POSITION 

showing Cover 

Open and Auto- reater convene! 
matic Curb in 
locked position 


mc1emn 


LOADING 


@® COMPLETE SAFETY 
AUTOMATIC 


® EASY 


@® FULLY 


curb is 

oaded open 
extractor 
The COvVeT 


ions the curb over 


the basket. At the 
basket comes te 
inlocked and retrieved int 


2444 N ORTH CR AW FOR D AVEN U E 
Del A a Tad CHICAGO Kehoe 
dena, Cal. 
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a 


Mr. George W. Kriegh, Pacific Coast Representative of The Ellis Drier Co., Pasa 








THE DOUBLE-ACTION BLEACH 


WIGH TEST ORY LAUNDRY BLEACH FDR TECHNICAL USE 


rte «+ USE DRY 
Gaems ©. APPLY DIRECT TO WHEEL 


——= - BLEACHES MILDEW 
|, wes CHEemicaL COMPANY 
a Cleveland 3, onle 


‘ 


NE 


THE 
LAUNDRY 
BLEACH 
FOR 


aximum. 


(zuls, DRY CHLORESCO 


the safer, double-action high-test laundry bleach 


because bleaching action is released evenly—not 
suddenly. Yet Chloresco bleaches in normal time at 
normal temperatures. 


® Nothing New To Remember — you wash the same 
es always. 


® Amazing Stain Removal on all classifications ~ 
even mildew—in your regular washing formula. 


® Double-Action— Bleaches and at the same time 
strips out lime and acid soaps to restore fabrics to 
sparkling whiteness. 


® Safe—Loss of tensile strength is surprisingly low 


® Apply Dry—No liquid to spill or splash! 


® No carry-over into sour bath with normal 


rinsing. 


®@ Economical, Uniform—1 to 2 oz. bleaches 100 
Ibs. of clothes beautifully. 


Dry Chloresco is safe, easy-to-use — JUST WHAT YOU'VE ALWAYS BEEN LOOKING FOR. 


CHEMICAL COMPANY 





7016 Euclid Ave. « 


Cleveland 3, Ohio 





